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©THE  FOURTH  ESTATE 


Socialite  wins 
libel  award  as 
nonpublic  figure 


Of  1215  entries 
from  355  newspapers 


came  22  awards 

Nebraska  Press 

Assn,  seeks  funds  We  took  three, 
for  ‘gag’  defense 

LEAA  backtracks 
on  access  to 
criminal  records 


1  Newspaper  Awards  have  focused  on  Jm  ' f 

excellence  in  American  journalism— 

first  in  women’s  interest  news  and  more  'JHft  y fertB 

recently  in  people  and  lifestyle  pages. 

Again  in  1975  some  of  the  nation’s  ^ 

finest  reporters  and  editors  entered  this 

Gannett  newspapers  will  walk  away  with  a  | 

first,  a  second  and  a  third  when  the  prizes  are  ■il^W  ' 

awarded  March  25  at  the  University  of  Missouri.  i 

The  first,  and  $1000,  will  go  to  the  Salem 
(Ore.)  Capital  Journal  in  the  Class  I  (under-25,000  dr-  ^ 

culation)  competition.  Editor  Gloria  Bledsoe’s  “Capital  Life” 
section  had  been  a  third-place  winner  for  the  last  two  years. 

First  place  in  the  same  category  was  won  last  year  by  our  Journal-  ^ 
News,  of  Nyack-Rockland,  N.Y.  This  year,  another  newspaper  in  our  West-  ' 
chester-Rockland  Group,  the  Mamaroneck  Daily  Times,  will  take  a  $500 
second  prize.  Editor  of  its  Lifestyles  section  is  Joyce  Gabriel. 

The  Camden  (N.U.)  Courier-Post  will  receive  a  third,  and  $250,  in  the 
Class  III  category  ( 100,000  to  250,000  circulation).  Jack  Carty  is  section 
editor. 

Making  the  news  relevant  to  the  lives  of  local  readers  through  53 
daily  newspapers,  large  and  small,  is  the  collective  goal  of  all  Gannett  Group 
editors.  But  each  editor  applies  a  unique  blend  of  individual  talent  and  group 
resources  to  put  it  all  together.  That  is  what  makes  every  Gannett  newspaper 
different.  And  competitive. 

That’s  the  only  way  we’d  have  it. 


Gannett 


DOCTORED  THE  DOTS 


AND  RAMRODDED  A  400  DAY  MIRACLE 


You  can  tell  by  his  stance  of  proprietor¬ 
ship  that  the  press  behind  him  is  his 
baby.  And  it  is.  He  selected  it  and  hov¬ 
ered  over  the  installation  in  the  efficient 
new  production  facility  built  three  years 
ago  in  Springfield,  Illinois.  He  pushed  the 
project  through  in  less  than  400  days. 
They’re  still  talking  about  it. 

They  also  talk  about  his  trick  of  spraying 
lubricant  on  plastic  halftone  plates  to 
improve  reproduction  quality,  his  shrewd¬ 
ness  in  foreseeing  last  year’s  newsprint 
shortage,  and  more.  Now,  they  will  talk 
about  his  award.  Production  Manager, 
John  A.  “Jack”  Moser,  has  won  a  James 
S.  Copley  Ring  of  Truth  Special  Award  for 
Best  Individual  Enterprise.  Leadership 
such  as  his  has  been  worth  rewarding 
over  the  years.  And  we’ll  keep  right  on 
trying. 


Co|2l2i|  Ne«)SpafzMS.  Managing  for  growth! 


SOMEDAY,  ALL 
PRE-PRESS  EQUIPMENT 
WILL  HAVE  TO  MEET 
OUR  STANDARDS. 


New  Technological 
Breakthroughs 

Recent  graphic  arts 
product  advances  have 
added  a  new  dimension 
to  printing.  Berkey 
Technical  is  proud  to 
have  been  one  of  the  pi¬ 
oneers  to  develop  and 
introduce  new  products 
and  new  systems  that 
have  resulted  in  better 
quality,  faster,  more  ac¬ 
curate  pre-press  opera¬ 
tions.  We  developed 
and  introduced  pulsed  xenon  camera  lights  (Ascorlux)  which  is 
now  recognized  as  the  industry's  standard  of  quality  and  light 
efficiency.  We  design  and  build  Omega  Enlargers  and  dark¬ 
room  instruments,  the  finest  darkroom  equipment  in  the  world. 
We  developed  direct  screen  color  separation  systems  (Graphic 
Master)  and  introduced  metal 
halide  lamps  (Addalux)  to  the 
industry. 

"Innovation  through  ad-  •  ! 

vanced  technology"  is  our  phi-  jS — i 

losophy.  Look  to  Berkey  Techni- 
cal  for  the  finest,  most 
advanced  pre-press  equipment 

and  instruments.  Our  quality  mmmm 

standards  are  the  highest  in  the 

industry,  and,  someday,  other 

manufacturers  of  pre-press 

equipment  will  have  to  come  up 


develop  new  products  that  will  ultimately  make  your  job  easier, 
more  efficient  and  more  profitable. 


One  Stop  Source 

When  you  think  of  pre-press  equip¬ 
ment.  think  of  Berkey  Technical.  Ascor 
Camera  Lighting  Systems,  Ascor  Print¬ 
ing  Light  Systems,  Vacuum  Printers, 
Registration  Systems,  Instrumentation, 
Graphic  Master  Color  Separation  Sys¬ 
tems  and  virtually  everything  you  need 
to  assure  quality,  speed,  efficiency. 

Nationwide  Service 

No  matter  where  you  are,  there  is  a 
Berkey  Technical  showroom,  authorized 
dealer  or  service  office  near  you.  Our 
dealers  and  technical  representatives 
will  be  happy  to  advise  you  as  to  the 


Vacuum  Printers 


Ascorlux  Pulsed 
Xenon  Systems 


newest  equipment  in  pre-press 
operations  and  how  it  can  help  you 
do  a  better,  more  efficient  job. 
Should  you  need  service,  these 
Berkey  Technical  offices  will  re¬ 
spond  within  24  hours. 


Growth  and  Prosperity 

Today,  profitability  means  ad¬ 
vanced  equipment  to  do  the  job 
better  and  faster.  Makeovers  and 
wasted  materials  seriously  drain 
profits.  Berkey  Technical  means  modern  equipment  to  do  the 
job  more  accurately,  more  profitably.  An  investment  in  Berkey 
Technical  advanced  equipment 
-  will  pay  off  from  day  one. 

_  We'll  be  happy  to  send  you  our 

new  pocket  catalog  on 
Berkey  Technical  Graphic  Arts 
Products  &  Systems.  Write  for 
your  free  copy  today. 


Light  Integrators 


a  Graphic  Master  Enlarger  Systems 

Bargains  Are  Usually  Expensive 

We  have  worked  hard  to  earn  a  repu¬ 
tation  for  quality  and  dependability.  Our 
products  are  not  only  competitively 
priced,  but  knowledgeable  printers 
know  from  first  hand  experience  that 
our  equipment  lasts,  lasts  and  lasts.  In 
fact,  the  final  cost  is  indeed  much  lower. 
This,  together  with  higher  productivity 
^  and  minimal  downtime,  makes  Berkey 
P  Technical  equipment  'best  buys'  by  far. 

Our  engineering  staff  is  one  of  the 
Addalux  Printing  largest  in  the  industry.  Their  job  is  to 
Light  Systems 


Registration  Equipment 


INNOVATION  THROUGH  ADVANCED  TECHNOLOGY 


BERKEY  TECHNICAL  CO. 

A  DIVISION  OF  BERKEY  PHOTO  INC 

25-15  50TH  STREET 
WOODSIDE,  N  Y.  11377  U.S.A. 

other  offices  and  showrooms  in  Chicago  (Elk  Grove),  Burbank  Calif.,  Canada,  Denmark,  England. 

See  us  at  the  Gutenberg  Festival,  Booths  113-114 
and  at  the  14th  Graphic  Arts  Congress  in  Orlando,  Booths  B36  and  37. 


CATCH-lines 


By  Lenora  Williamson 


THE  SUMMER  OF  1934  COMMANDMENTS— ^s7(o/j  Talk  of 
the  New  Mexico  Press  Association  carries  a  reprint  of  a 
Jim  Bishop  column  listing;  reporting:  commandments  set 
down  by  Stanley  Walker,  city  editor  of  the  \ew  York 
Herald  Tribune,  back  in  1934. 

Commandment  No.  4  declares:  “Rarely  is  there  such  a 
thing;  as  too  much  of  a  g;ood  story."  While  No.  7  reads;  “An 
important  story  need  not  be  long:.” 

And  No.  9  is  a  jewel:  “Select  adjectives  as  you  would  a 
diamond  or  a  mistress.  Too  many  are  dang:erous.” 


SO  MUCH  FOR  THE  PUBLIC  RECORD— The  weekly  Red¬ 
mond  (Ore.)  Spokesman  in  its  community  recoid  column 
explained  why  it  will  discontinue  listing;  ambulance  runs 
made  by  the  fire  department  equipment.  Chief  Hoy  Fultz 
said  his  department  would  not  release  names  of  the  pa¬ 
tients  because  of  complaints  received  from  some  of 
them — those  who  had  been  transj)orted  via  ambulance 
from  local  bars  to  the  Central  Oregron  District  Hospital. 


IT  IS  ALL  A  MATTER  OF  TASTE  sug;g;ests  the  Detroit  Sewn 
“Off  the  Record”  column  in  reporting:  clerks  at  the  Green¬ 
field  post  office  in  Dearborn  ag;ree  the  new  13-cent  stamps 
are  the  worst  tasting:  ever.  But  that’s  not  necessarily  the 
g:ourmet  opinion  of  a  dog:  owned  by  a  certain  News  copy 
editor.  He  (the  dog.  not  the  editor)  chewed  up  a  $13  roll  of  the 
stamps.  Kindly  postal  folk  agreed  to  go  through  the  mess, 
plucking  out  recognizable  stamps  for  replacement. 


PUN  OF  THE  MONTH  HONORS  for  February  go  to  J.  A. 

Finch,  managing  editor  of  the  Richmond  (Va.)  S’ewn 
Leader.  He  was  moved  to  write  UPI  after  a  story  came  out 
of  Ohio  on  some  George  Washington  myths,  including  that 
silver-dollar-across-the-Potomac  episode. 

Wrote  Finch:  “Here  in  the  suburbs  of  George  country  we 
have  to  remind  people  way  out  west  that  (1)  the  silver 
dollar  didn’t  exist  back  then  and  (2)  the  Rappahannock  is 
the  river  of  legend,  not  the  Potomac.  To  throw  a  coin  of  the 
realm  over  the  Potomac  would  have  required  Gen. 
Washington  to  gallop  way  inland  to  what  is  now  refei  red  to 
as  West  Virginia  where  the  Potomac  is  slimmer. 

“We  are  all  for  myths,  but  in  this  case  the  writer  mythed 
bv  a  mile.” 


IN  “THE  PLIGHT  OF  ENGLISH,”  a  new  book  by  Dr.  Basil 
Cottle,  lecturer  at  Bristol  University  in  England,  the  au¬ 
thor  admits:  “1  have  only  once  in  this  book,  I  believe,  given 
way  to  the  word  journalese.” 

“It  is,”  Cottle  explains,  “an  ungracious  word  to  use:  week 
in,  week  out,  or  day  in,  day  out,  the  journalist  does  his  best 
to  entertain,  inform,  convince,  lull,  a  mixed  lot  of  readers, 
on  a  variety  of  subjects  and  with  the  need  for  utmost 
haste. 

“Whether  editors  still  bite  cigars  and  scowl  up  from 
under  green  eyeshades  with  ‘1  don’t  want  it  good;  I  want  it 
Thursday’  I  do  not  know;  but  the  continued  pressuie  of 
this  demanding  and  various  task  ...  is  bound  to  dull  the 
freshness  of  the  prose.  It  is  easy  enough  for  the  leisured 
writer  on  specialized  subjects  to  call  the  result  journalese, 
but  in  this  dismissal  of  a  valiant  all-round  effort  he  is  like 
the  hateful  little  boy  at  the  zoo  who  was  shown  the 
elephant,  was  told  of  its  tonnage,  its  daily  consumption  of 
hay  and  water,  the  value  of  its  tusks,  its  longevity  and  its 
prodigious  memory,  and  then  said  “Aven’t’e  got  lil  eyes?’ . . .” 

The  good  professor  concludes:  “Let  us  leave  journalists 
to  their  beleaguered,  serviceable  styles,  in  the  final  hope 
that  they  will  try  to  exert  a  good  influence  rather  than  a 
catchpenny  stimulus,  that  they  will  use  less  cliches  and 
that,  if  they  must  deceive  by  adjusting  their  words,  they 
will  do  so  either  with  more  enjoyable  subtlety  or  with  more 
disarming  transparency  .  .  .” 
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MARCH 

7-11 — PNPA  Foundation  Newspaper  Institute  Reporters  Training  Semi¬ 
nar,  Holiday  Inn  Town,  Harrisburg,  Pa. 

7- 19 — American  Press  Institute  Classified  Advertising  Managers  Seminar, 

Reston,  Va. 

8- 11 — Monitoring  the  Media  Seminar,  Washington  Journalism  Center, 

Washington,  D.C. 

11- 13 — North  and  East  Texas  Press  Association,  Ramada  Inn,  Sherman, 

Tex. 

12- 14 — Midwest  Circulation  Management  Association,  Broadmoor,  Col¬ 

orado  Springs.  Colo. 

18-19 — New  Jersey  Press  Association  News-Editorial  Institute,  Molly 
Pitcher  Inn,  Red  Bank,  N.J. 

18-20 — National  Newspaper  Association  Government  Affairs  Conference, 
Washington,  D.C. 

18- 21 — Mid-Atlantic  Newspaper  Advertising  Executives  Association. 

Hotel  Roanoke,  Roanoke,  Va. 

19- 20 — Texas  Press  Association  Ad  Meet,  U.  of  Houston  Hotel,  Houston, 

Tex. 

21-24 — SNPA  Foundation  Seminar,  Growth  vs  No  Growth,  Ft.  Lauder¬ 
dale.  Fla. 

21 -April  2 — American  Press  Institute  Telegraph  Editors  and  Copy  Desk 
Chiefs  Seminar,  Reston,  Va. 

21- 23 — Central  States  Circulation  Managers  Association,  Executive  Inn. 

Evansville  Ind. 

22- 25 — Pennev-Missouri  Journalism  Awards  Workshop,  U.  of  Missouri 

School  of  Journalism.  Columbia.  Mo. 

24-26 — America  East  Newspaper  Production  Conference,  Convention 
Center,  Hershey,  Pa. 

26-28 — Northwest  Mechanical  Conference.  Registry  Hotel,  Bloomington, 
Minn. 

26-28 — Mid-America  Press  Institute  Seminar,  Political  Reporting  in  an 
Election  Year,  Sheraton  Airport  Motor  Inn,  St,  Louis,  Mo. 

31-April  3 — Pacific  Area  Newspaper  Production  Association.  Melbourne. 
Australia. 


APRIL 

3- 4 — North  Carolina  Press  Association  Mechanical  Conference.  Hilton 

Inn,  Raleigh,  N.C. 

4- 16 — American  Press  Institute  City  Editors  seminar  for  newspapers  over 

75,000  circulation,  Reston.  Va. 

5- 8 — Washington  Journalism  Center  Conference,  The  Future  of  U  S. 

Foreign  Policy,  Washington,  D.C. 

5-8 — Inter  American  Press  Association  Mid-Year  meeting,  Americana 
Hotel,  Aruba.  Netherlands  Antilles. 

7- 10 — INPA/ICMA  Circulation  Promotion  Seminar,  O'Hare  Marriott. 

Chicago.  III. 

8- 10 — Pennsylvania  Newspaper  Publishers  Association/Interstate  Adver¬ 

tising  Managers  Association  display  advertising  conference.  Shera¬ 
ton,  Gettysburg,  Pa. 

8-10 — Iowa  Press  Association,  Hotel  Fort  Des  Moines,  Des  Moines.  Iowa. 
8-10 — Kansas  Press  Association,  Glenwood  Manor,  Overland  Park,  Kan. 
12-15 — American  Society  of  Newspaper  Editors.  Shoreham,  Washington, 
DC. 

16 — Maine  Press  Association,  U.  of  Maine,  Orono. 

19-24 — American  Press  Institute  Management  of  the  Weekly  Newspaper 
Seminar,  Reston,  Va. 

22- 24 — Nebraska  Press  Association.  Hilton,  Omaha,  Neb. 

23- 24 — New  Jersey  Press  Association  advertising  conference,  Hyatt, 

Cherry  Hill,  N.J 

24- 25 — Kansas  Newspaper  Advertising  Association,  Highland  Manor, 

Great  Bend.  Kan. 

24- 26 — Nevada  State  Press  Association,  Lovelock.  Neb. 

25- 27 — Pennsylvania  Newspaper  Publishers  Association  Foundation 

newspaper  institute  advertising  seminar,  Sheraton,  Harrisburg.  Pa. 
25-27 — Northern  States  Circulation  Managers.  Sheraton-Inn  Northwest, 
Minneapolis,  Minn. 

25-May  7 — Americarr  Press  Institute  Circulation  Managers  Seminar,  Re¬ 
ston,  Va. 


Vol.  109.  No.  10  March  6, 1976;  Editors  Publisher.  The  Fourth  Estate  is  published  every 
Saturday  by  Editors  Publisher  Co.  Editorial  and  business  offices  at  850  Third  Ave  .  New 
York,  N  Y  10022.  Cable  address  Edpub  New  York.  '  Second  class  postage  paid  at  New 
York,  N  Y.  and  additional  mailing  offices.  Titles  patented  and  Registered  and  contents 
copyrighted  ©  1976  by  Editors  Publisher  Co..  Inc.  All  rights  reserved.  Annual  subscrip¬ 
tion  $15.00  in  United  States  and  possessions,  and  in  Canada  All  other  countries. 
$3500. 

Postmaster:  if  undelivered,  please  send  form  3579  to  Editor  S  Publisher  Co  ,  850 
Third  Ave..  New  York.  N  Y.  10022. 

EDITOR  &  PUBLISHER  for  March  6.  1976 


A  PROFILE  OF  THE 

CENTRAL 

PENNSYLVANIA 

MARKET: 

Stable  Employment, 

A  Steady,  Diversified  and 
Growing  Industrial  Base 

The  Harrisburg-Lebanon-York  markets  that 
compose  the  CPM  Group  bucked  the  national 
trend  during  1975  by  recording  continued 
growth.The  3  CPM  newspapers, The  Harrisburg 
Patriot-News,  The  York  Daily  Record  and 
The  Lebanon  Daily  News  were  integral  parts 
of  this  growth. 

The  industrial  climate  throughout  the  six- 
county  market  (39th  in  the  U.S.  in  households, 
according  to  Sales  Management  1975)  is  bol¬ 
stered  by  such  industrial  giants  as;  AMP,  Inc., 
Borg-Warner  York,  Caterpillar,  IBM,  Bethle¬ 
hem  Steel,  Quaker  Oats,  DuPont,  PPG  Indus¬ 
tries,  Masland  Carpets,  Envirotech  Corp., 


Rohm  &  Haas,  Allis  Chalmers,  Danskin,  Amer¬ 
ican  Chain  and  Cable,  TRW,  Fruehauf,  Rite  Aid 
and  Olivetti. 

Sprinkle  in  heavy  federal  and  state  employ¬ 
ment  in  the  Greater  Harrisburg  area  plus  year- 
round  employment  from  companies  with  a 
local  flavor,  such  as  the  York  Bar  Bell  Com¬ 
pany  (York  is  now  the  weight-lifting  capital  of 
the  world),  Hershey  Foods,  home  of  the  fa¬ 
mous  Hershey  bar,  and  Weaver’s  Lebanon 
Bologna,  now  a  famous  product  from  the 
“Pennsylvania  Dutch”  belt,  and  you  can  see 
the  reason  for  this  continued  growth.  Tourism 
is  also  one  of  the  CPM  market’s  major  growth 
industries  now  swelled  by  Bicentennial  crowds, 
which  will  increase  tourist  dollars  coming  into 
the  area  during  the  summer  of  ’76. 

THE  CPM  GROUP. 

HARRISBURG 

PATRIOT- NEWS 

LEBANON  DAILY  NEWS 

YORK  DAILY  RECORD/ 
HIGHLIGHTER 


For  Further  details  call  NEWHOUSE  NEWSPAPERS 
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6  mo.  average  net  paid  Dec.  31.  1975—25.048 
Renewal  rate — 75.13% 


National  News  Council 

The  National  News  Council  was  established  in  1973  “to 
receive,  to  examine  and  to  report  on  complaints  concerning; 
the  accuracy  and  fairness  of  news  reporting:.”  In  two  years, 
of  59  complaints  received,  33  were  dismissed  as  unwar¬ 
ranted,  another  21  were  dismissed  after  investig:ation,  and 
only  5  wei*e  upheld.  It  is  of  interest,  and  we  think  helpful  to 
the  press,  to  know  that  10  out  of  11  complaints  of  unfairness 
or  inaccuracy  are  unjustified. 

Now,  an  independent  review  committee  recommends: 
while  its  emphasis  should  remain  on  national  media  and 
national  issues  its  jurisdiction  should  be  broadened  to  cover 
all  media,  national  or  local;  and,  “the  Council  could  well  take 
upon  itself  consideration  of  nationally  important  cases  re¬ 
gardless  of  whether  a  specific  complaint  has  been  filed.” 

The  first  is  a  natural  extension  of  jurisdiction  although  we 
fail  to  see  why  an  editor  in  “Peoriaville”  will  accept  the 
authority  of  a  body  in  New  York  over  what  he  or  she  feels  is 
a  purely  local  squabble;  and,  the  second  adds  the  role  of 
prosecutor  to  that  of  jury,  in  our  opinion,  and  will  lose  more 
friends  for  the  Council  than  it  will  gain. 

Receiving  evidence  and  adjudicating  complaints  on  the 
basis  of  that  evidence  is  one  thing:  adopting  the  role  of  the 
complainant  and  becoming  the  prosecutor  as  well  as  the 
jury  is  something  else.  We  don’t  think  it  will  work,  and  we 
don’t  think  the  press  will  accept  it. 

A  broad  investigation 

After  requesting  $350,000  for  an  investigation  of  the  leak¬ 
ing  of  the  Pike  intelligence  report.  Chairman  John  J.  Flynt 
of  the  House  Ethics  Committee  said:  “I  don’t  think  anyone 
yet  knov7s  how  broad  the  investigation  will  be.” 

But,  we  can  guess,  can’t  we? 

The  idea  of  spending  that  amount  of  money,  and  probably 
more,  to  hire  25  additional  staff  members  smells  like  another 
Capitol  Hill  boondoggle  that  will  only  serve  to  put  the 
chairman’s  name  in  the  public  limelight.  The  House  ought  to 
sit  on  it  fast  and  hard. 

After  all,  it  will  serve  little  purpose  because  “Congress 
shall  make  no  law  abridging,”  etc.,  and  the  committee  prob¬ 
ably  won’t  even  be  able  to  pinpoint  the  person  who  leaked 
the  story. 

Financial  help  needed 


The  Oldest  Publishers  and  Advertisers 
Newspaper  m  America 

I  With  which  have  been  merged  The  Journalist  estab- 
I  lished  March  22.  1884.  Newspaperdom  established 
March.  1892:  the  Fourth  Estate  March  1. 1894.  Editor  & 
Publisher.  June  29.  1901.  Advertising.  January  22 
I  1925 


Managing  Editor:  Jerome  H  Walker  Jr 


Associate  Editors:  Darrell  Leo  Carla  Rupp 
Lenora  Williamson  Earl  W  Wilken  Edito¬ 
rial  Assistant:  Jane  Levere 


Midwest  Editor:  Gerald  B  Healey 
Washington  Correspondent:  I  William  Hill 


Advertising  Manager:  Ferdinand  C  Teubner 

Sales  Representatives:  Kelly  Caloia.  Richard  J 
Flynn.  Harold  Mick,  Donald  L.  Parvin. 

Advertising  Production  Manager:  Bernadette 
Borries 

Assistant  to  the  Publisher  and  Promotion 
Manager:  George  Wilt 

Classified  Advertising  Manager:  Virginia  Ann 
Stephenson 

Marketing  and  Research  Manager:  Albert  E 
Weis 

Librarian:  Adelaide  Santonastaso 


OFFICES 

General:  850  Third  Avenue.  New  York.  N  Y. 
10022  Phone  212-752-7050  TELEX  12  5102. 

Chicago:  1 1 1  East  Wacker  Drive  60601  FYione 
31 2-565-0123.  Gerald  B.  Healey.  Editor;  Kelly 
Caloia.  Harold  Mick,  Advertising  Repre¬ 
sentative. 

Los  Angeles:  1 830  West  8th  Street  90057  Phone 
213-382-6346  Scott  Marshall.  Sands  &  Latta. 
Inc  .  Advertising  Representatives 

San  Francisco:  433  California  St  .  Suite  505 
94104  Phone  415-421-7950.  Scott  Marshall. 
Sands  &  Latta.  Inc  .  Advertising  Representa¬ 
tives 

Washington:  1295  National  Press  Building. 
Washington.  D  C.  20045  Phone  202-628- 
8365  I  William  Hill.  Correspondent 

London:  23  Ethelbert  Road.  Birchington.  Kent 
England  Alan  Delafons.  Manager 


INDEX  TO  THIS  ISSUE 


The  Nebraska  Press  Association  has  assessed  its  members 
for  funds  to  help  pay  the  estimated  $85,000  in  legal  fees  to 
fight  the  gag  order  of  District  Judge  Hugh  Stuart  before  the 
Supreme  Court  of  the  United  States.  The  association  has 
appealed  for  help.  The  New  York  State  Publishers  Associa¬ 
tion  has  sent  $2500  but  a  group  in  another  state  sent  $50. 

The  result  of  this  case  will  affect  every  newspaper  in  the 
country.  The  cost  of  conducting  the  legal  appeal,  therefore, 
should  be  borne  by  all  those  financially  able  to  help.  This  is  a 
national  newspaper  battle  not  just  a  Nebraska  battle. 


Advertising  scene  . 26 

Calendar  .  2 

Catch-lines  .  2 

Cantone's  cartoon  .  5 

Letters  .  5 

Stock  prices  .  30 

Syndicates  .  29 

Shop  Talk  at  Thirty  .  36 


Microfilms  of  Editor  &  Publisher  are  available 
from  Micro  Photo  Division.  Bell  &  Howell.  Old 
Mansfield  Road.  Wooster.  Ohio  44691 _ 


4 


EDITOR  &  PUBLISHER  for  March  6.  1976 


A  KNOTTED  TALE 


Letters 

SURVEY  CHALLENGED 

1  hasten  to  challenge  the  research  con¬ 
ducted  by  Jeff  Clark  as  reported  on  page 
32  of  the  E&P  issue  of  February  14th. 

The  headline  "Circulation  increase 
despite  higher  subscription  rates”  is  (in 
my  opinion)  very  misleading.  If  1  inter¬ 
pret  the  study  correctly,  subscription 
rates  really  had  nothing  to  do  with  re¬ 
sults.  Only  single  copy  rates. 

In  the  case  of  our  newspapers,  for 
example,  single  copy  rates  were  in¬ 
creased  only  twice  during  the  lO-year 
period  covered  by  the  study.  But  we  in¬ 
creased  subscription  rates  five  times  dur¬ 
ing  the  same  10  years. 

Did  Clark's  study  include  market 
penetration?  And  if  it  did  not.  the  con¬ 
clusions  are  meaningless. 

Circulation  managers  around  the  coun¬ 
try  must  have  really  doubled  up  when 
they  read  " — the  data  appear  to  support 
the  idea  that  newspaper  reading  is  a  habit 
which  is  continued  in  a  majority  of  cases 
despite  increases  in  subscription  rates." 
Imagine  going  to  the  publisher  and  say¬ 
ing.  "Sir.  we  came  through  that  last  price 
increase  in  great  shape.  We  still  have 
5l''f  of  our  subscribers." 

J.  R.  Hud.son 
(Hudson  is  vicepresident-director  of  mar¬ 
keting  Des  Moines  Register  and  Tribune. ) 

>ic  5|«  * 

FOR  THE  RECORD 

1.  William  Hill's  "A  History  of  First 
Amendment — Part  1"  (Fl&P.  Feb.  14)  is 
full  of  factual  errors. 

Henry  \Mll  began  controlling  publish¬ 
ing  before  he  established  the  Anglican 
Church,  not  afterwards. 

Milton's  Areoinigitica  essentially  was 
a  published  Parliament  speech,  not  a 
poem. 

William  and  Mary  came  to  power  in 
England  in  168S.  not  1685. 

The  English  Stamp  .Act  was  passed  in 
1712.  not  1715. 

Part  II  is  not  much  better.  A  glaring 
error  is  the  statement  that  the  Zenger 
verdict  established  the  concept  of  truth 
as  a  defense  to  libel.  The  Zenger  verdict 
had  important  political  effects,  but  as 
F.dwin  F’mery  explains  in  Ihe  Press  and 
America,  "The  verdict  had  no  effect  on 
libel  law  for  more  than  half  a  century." 

David  B.  Sachsman 
(Sachsman  is  assistant  professor  at  Rut¬ 
gers  I  niversity.  New  Brunswick,  N.J.) 

* 

BEST  SELLER 

Thank  you  for  the  line  book  review 
that  you  gave  concerning — "Tiger  by  the 
Tail"  (F&P.  Feb.  21).  We  are  already 
receiving  letters  and  requests  from 
around  the  nation  for  the  book. 

Wll.l.lAM  Ki.ink 
(Klink  is  managing  editor  of  the  Herald.) 
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THIRD  PERSON  SOURCES 

Now  that  Morrie  Helitzer  (E&P.  Let¬ 
ters.  Feb.  21)  has  hit  prissy  foreign  cor¬ 
respondents  who  attribute  to  third  per¬ 
sons  their  personal  thoughts  ("to  a 
passing  American  it  seemed  ..."  etc.), 
allow  me  to  make  two  complaints  about 
syndicated  columnists. 

The  columnists  often  start  off  their  es¬ 
says  with,  "As  we  reported  in  this  space 
last  week  .  .  .”  They  seem  to  think  every 
column  they  write  is  published  by  every 
client.  How  many  editorial  pages  do 
this?  We  don't;  we've  got  more  syndi¬ 
cated  columns  than  space  so  the  colum¬ 
nists  must  compete.  It  may  be  that  some 
of  those  golden  words  were  not  "re¬ 
ported  in  this  space  last  week." 

Too  many  syndicated  columns  start  off 
this  way:  "Although  it  went  widely  un¬ 
reported,  a  significant  event  ..."  This  is 
an  automatic  warning  to  me  that  the  col¬ 
umnist  (1)  is  trying  to  make  me  believe 
he  is  more  widely  read  than  any  of  us  can 
possibly  be.  or  (2)  was  feeling  lazy  one 
day.  took  a  molehill  of  news  and  regurgi¬ 
tated  a  mountain  of  "significance”  on 
top  of  it. 

George  R.  Harmon 
(Harmon  is  editor,  editorial  page, 
Jacksonville  (Fla.)  Journal. ) 

*  *  * 

IDENTIFICATION 

It  certainly  is  charitable  of  Eoitor  & 
PcHi.isiiHR  to  assume  in  its  editorial  (Feb. 
21,  page  6)  that  U.S.  newsmen  who 
worked  for  the  CIA  "did  so  for  patriotic 
reasons." 

As  part  of  the  public  that  has  a  right  to 
know.  I  still  wonder  who  these  men  were. 
It  seems  strange  to  me  that  we  have  no 
"investigative”  reporters  working  on 
this  assignment.  And  that  no  pixy  has 
thrown  a  revealing  document  on  the  sub¬ 
ject  over  the  transom  into  Jack  Ander¬ 
son's  office. 


1  also  would  like  to  know  ,  if  some  "in¬ 
vestigative"  reporter  does  go  to  work  on 
the  story,  which  U.S.  newsmen,  if  any, 
have  been  or  are  working  for  the  KGB. 

Cl  AUDE  WlTZE 

Washington,  I).C. 


CHECKING  RELEASES 

Your  story  "Consumer  editor  uncov¬ 
ers  phony  beauty  contest"  (F  &  P  Feb. 
14)  reports  that  Nashville  Banner  editors 
questioned  the  legitimacy  of  a  Bicenten¬ 
nial  beauty  contest  after  the  paper  pub¬ 
lished  a  contest  press  release  from 
Diadem  Enterprises. 

Charlyne  Varkonyi.  consumer  editor 
at  the  Call-Chronicle  (Pa.)  Newspapers, 
became  suspicious  as  soon  as  she  re¬ 
ceived  the  "press  release."  It  was  her 
investigation  which  alerted  the  Pennsyl¬ 
vania  Bureau  of  Consumer  Protection  to 
the  possible  fraud  and  which  eventually 
led  to  investigation  by  the  U.S.  Postal 
Service. 

Although  the  Call-Chronicle  News¬ 
papers  printed  several  stories  about  the 
investigation  itself,  thanks  to  an  alert 
consumer  editor,  the  "press  release" 
never  saw  print. 

The  incident  raises  an  important  ques¬ 
tion  for  all  newspapers:  How  much  care 
should  we  take  with  press  releases? 

Since  the  Diadem  Enterprises  release 
was  printed  in  newspapers  across  the 
country  (sponsors  reported  300  entries, 
each  with  a  $200  fee),  it  seems  many 
newspapers  are  not  very  careful  at  all. 

It  is  this  sort  of  incident  which  eventu¬ 
ally  will  justify  the  charge  that  newspa¬ 
pers  are  merely  "press  release  proces¬ 
sing  plants." 

Kathryn  E.  McAuley 
(McAuley  is  editorial  planning  coor¬ 
dinator  for  the  Call-Chronicle  Newspap¬ 
ers,  Inc.,  Allentown,  Pa.) 
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U.S.  modifies  reguiations 
on  access  to  crime  files 


The  Law  Enforcement  Assistance 
Administration  (LEAA)  will  probably 
amend  its  regulations  to  allow  states 
to  make  criminal  history  records  ac¬ 
cessible  to  the  public  and  the  press. 

UnitI  now,  the  U.S.  Department  of 
Justice  rules  specified  that  all  govern¬ 
ment  agencies,  state  and  local,  that 
receive  funds  from  the  LEAA  must 
adopt  regulations  at  least  as  stringent 
as  the  federal  standards,  or  lose  federal 
funds.  Under  the  present  rules,  passed 
in  July,  criminal  records  access  is  re¬ 
stricted  to  all  except  criminal  justice 
and  law  enforcement  agencies. 

In  a  report  this  week  (March  1)  to  the 
New  York  State  Publishers  Association 
in  .Albany,  Richard  Schmidt,  counsel 
for  the  American  Society  of  Newspaper 
Editors,  disclosed  that  Richard  Velde, 
administrator  of  the  LEAA,  had  gone 
on  record  as  saying  that  open  records 
laws,  allowing  press  access  to  crime 
dies,  were  acceptable  to  l,EAA. 

Schmidt  found  about  the  change 
while  in  Reno,  Nevada,  last  week  where 
he  took  part  in  a  meeting  of  National 
College  of  the  State  Judiciary. 

At  this  meeting,  Schmidt  said  Velde 
was  interviewed  by  the  Nevuihi  State 
Journal.  In  the  interview,  published 
February  28,  Velde  was  asked  and  an¬ 
swered  these  questions; 

Q — Don't  federal  regulations  specifi¬ 
cally  limit  access  to  criminal  history 
record  information? 

A — In  the  absence  of  state  law.  The 
first  part  of  the  regulations,  para¬ 
graph  B,  says  "These  regulations  shall 
not  apply  in  the  case  where  there  is 
state  law'  or  executive  order  or  judicial 
precedent  which  expressly  authorizes 
to  whom  ever. 

Q — If  Nevada  abides  by  its  own  open 
records  law  and  the  Crime  Commission 
plan  says  for  Nevada,  the  news  media 
can  get  access  to  criminal  records,  the 
public  can  get  access  to  criminal  re¬ 
cords? 

A — If  that's  the  policy,  the  statutory 
policy  of  the  state,  then  that's  line. 

Frank  J.  Rogers,  New  York's  com¬ 
missioner  of  the  State  Division  of 
Criminal  Justice  Service,  who  spoke 
prior  to  Schmidt  about  N.Y.'s  propos¬ 
ed  rules  that  puts  computerized  crimi¬ 
nal  records  out  of  the  reach  of  the 
press,  appeared  surprised  by  Velde's 
opinion.  Rogers  obtained  from  Schmidt 


a  tear  sheet  of  the  State  Journal  re¬ 
port  for  reproduction. 

A  change  in  Rogers'  stand  on  the 
state  regulations  was  reflected  the  next 
day  (March  2)  at  public  hearings  in 
New  York  City. 

Until  March  2.  Rogers  said  that  he 
was  bound  by  a  requirement  that  the 
state  regulations  had  to  be  at  least  as 
stringent  as  the  Federal  ones.  "Now 
that  is  in  great  doubt."  he  said  at  the 
hearings. 

In  his  remarks  to  the  publishers, 
Rogers  said  he  could  not  understand 
why  the  news  media  in  the  state  had  not 
sought  legislation  that  would  exempt 
them  from  the  rules. 

At  the  present  time,  he  noted  that 
Wall  Street  brokerage  firms  and  the 
New  York  City  board  of  education  had 
succeeded  in  having  a  law  passed  giving 
them  the  right  to  check,  through  access 
to  federal  criminal  records,  on  the  back¬ 
grounds  of  their  employes  and  job  ap¬ 
plicants. 

He  advised  the  publishers  to  base 
their  case  for  exemption  on  a  present¬ 
ment  handed  dow  n  in  1971  while  he  was 
on  New  York  District  Attorney  Frank 
Hogan's  staff  which  stipulated  the  press 
need  access  to  records. 

Rogers  urged  the  publishers  to  "tell 
us  what  you  would  like  us  to  do  and 
at  the  same  time  seek  legislation." 

Under  the  present  federal  regulations, 
the  news  media  may  obtain  certain 
criminal  records  data  from  U.S.  crimi¬ 
nal  justice  agencies,  but  they  must 
know  most  of  the  answer  before  they 
ask  the  question. 

For  example,  if  a  reporter  asks  the 
Justice  Department  "Is  it  true  that  John 
Smith.  ?i?i.  of  23  Jones  Drive.  Albany, 
was  convicted  of  selling  narcotics  on 
June  3,  196.‘>  in  Troy  and  served  a  five- 
year  sentence  in  Attica?"  the  Justice 
Departmen  may  tell  him  "Yes,  that  is 
correct"  or  "No,  that  is  not  correct,  ac¬ 
cording  to  our  records."  But  no  more.  If 
the  reporter  asks.  "Could  you  please 
give  me  the  criminal  record  of  John 
Smith,"  no  answer  will  be  given.  The 
proposed  New  York  State  regulations, 
however,  permit  a  reporter  to  ask  for 
and  be  given  information  by  any  in¬ 
dividual  police  agency,  but  to  find  out  if 
the  person  was  arrested  by  any  other  po¬ 
lice  agency,  the  reporter  would  have  to 
call  every  police  department  in  the  state. 
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Every  Saturday  sirree  1884 

House  seeks  broad 
supoena  powers  to 
probe  news  leaks 

In  a  concerted  effort  to  determine  how 
the  F’ike  intelligence  report  was  leaked  to 
the  press,  the  House  Ethics  Committee 
this  week  (March  2)  requested  $350,000 
to  conduct  an  investigation  and  sought 
expanded  powers  to  subpoena  wit¬ 
nesses. 

Indicating  its  serious  intent,  the  com¬ 
mittee  is  preparing  to  hire  a  staff  of  20 
consultants  to  conduct  legal  and  detec¬ 
tive  work  in  what  may  be  a  sweeping 
Congressional  probe.  The  staff  will  be 
headed  by  a  former  Federal  Bureau  of 
Investigation  inspector.  David  Bowers. 

Government  in  the  Sunshine' 
measure  passed  by  committee 
(see  story  on  page  11) 

The  investigation — the  first  for  the 
Ethics  committee — was  tripped-off  by 
the  leaking  of  the  report  by  the  House 
Select  Committee  on  Intelligence.  Arti¬ 
cles  concerning  the  confidential  report 
on  the  Central  Intelligence  Agency  first 
appeared  in  the  New  York  Tones.  Later 
the  Village  Voice  published  the  entire 
text  of  the  report  in  two  segments.  It 
obtained  the  report  through  CBS  news 
correspondent  Daniel  Schorr. 

While  requesting  $350,000  from  the 
House.  Rep.  John  J.  Flynt  of  Georgia, 
chairman  of  the  committee,  also  ap¬ 
peared  before  the  House  Rules  Commit¬ 
tee  to  seek  expanded  subpoena  powers. 
The  committee  presently  can  call  on 
members,  officers  and  employees  of  the 
House.  It  is  now  seeking  power  to  sub¬ 
poena  anyone  who  might  provide  perti¬ 
nent  information,  which  might  mean  re¬ 
porters. 

When  asked  if  the  committee  planned 
to  subpoena  Schorr.  Flynt  said,  "I  have 
no  idea — that  will  be  up  to  the  inves¬ 
tigators  and  lawyers."  He  was  also 
asked  if  lie  detector  tests  might  be  ad¬ 
ministered  to  Congressional  staff  aides, 
but  said  he  knew  nothing  about  such 
plans. 

Flynt  was  also  questioned  by  Rep. 
John  B.  Anderson  of  Illinois,  author  of  a 
bill  to  protect  reporters  from  disclosing 
their  sources.  Anderson  commented  he 
hoped  such  increased  subpoena  powers 
would  not  be  used  to  "bring  in  a  lot  of 
people  and  ask  their  sources."  However, 
Flynt  said  he  didn't  know  how  broad  the 
investigation  would  be. 

Flynt  said  the  investigation  is 
scheduled  to  start  lO  days  after  funding 
approval  is  received  and  consultant  con¬ 
tracts  can  be  signed.  The  investigation 
is  being  started  under  a  269-115  vote 
House  directive. 
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Socialite  wins  nonpublic 
figure  status  in  ruling 


By  1.  William  Hill 

The  Supreme  Court  ruled  in  etiect  this 
week  (March  2)  that  a  socially  prominent 
woman  who  is  the  central  ligure  in  a  sen¬ 
sational  divorce  trial  is  not  a  "public 
figure.”  but  a  private  individual  still 
entitled  to  full  protection  of  the  libel 
laws. 

The  decision  came  in  the  case  of  Rus¬ 
sell  Firestone  winning  a  divorce  from  his 
w  ife,  Mary  .Alice,  in  a  West  Palm  Beach. 
Fla.  court  in  1%7.  In  filing  for  divorce. 
Russell  had  charged  his  wife  with  cruelty 
and  adultery,  but  these  were  not  cited  by 
the  court  as  grounds  on  which  the  di¬ 
vorce  was  granted,  lime  Ma^a:ine  mis¬ 
takenly  reported  these  were  the  grounds 
for  divorce,  however,  and  Mrs.  Fire¬ 
stone  sued  for  libel. 

She  was  awarded  SUX).(HM)  in  compen¬ 
satory  damages  for  mental  pain  and  an¬ 
guish.  This  decision,  reversed  by  the 
Florida  District  Court  of  .Appeals,  was 
reinstated  by  the  Florida  Supreme  Court. 
Time  then  appealed  to  the  Supreme 
Court. 

The  magazine  argued  the  award  should 
be  overturned  for  a  number  of  reasons; 

1.  That  Mrs.  Firestone  was  a  "public 
figure"  and  hence  should  have  been  re¬ 
quired  to  submit  the  proof  of  malice  pre¬ 
scribed  for  "public  figures"  by  the  1974 
case  of  Gertz  V.  Robert  Welch,  as  well 
as  the  second  requirement  in  the  Gertz 
case,  that  Time  be  proved  to  have  been 
guilty  of  "fault"  in  its  reporting  respon¬ 
sibilities. 

2.  That  the  alleged  reporting  was  not 
inaccurate.  (During  the  course  of  the  di¬ 
vorce  trial,  the  judge  had  commented 
that  Mrs.  Firestone's  extra-marital  es¬ 
capades  were  "of  an  amatory  nature 
which  would  have  made  Dr.  Freud's  hair 
curl.") 

3.  That  w  hat  had  been  published  was 
a  "rational  interpretation  of  an  ambigu¬ 
ous  document." 

4.  That  malice  should  have  had  to  be 
proved  since  this  w  as  press  reporting  of  a 
Judicial  proceeding. 

After  hearing  ail  the  arguments,  the 
court,  in  a  5-3  decision,  ruled  only  that 
publishers  can  be  held  liable  if  reporters 
negligently  misinterpret  court  decisions. 
The  justices  therefore  sent  the  case  back 
to  the  Florida  Supreme  Court  asking  for 
additional  proceedings  to  find  if  Time 
was  actually  at  fault  in  its  reporting. 

This  opinion,  written  by  .AsscKiate 
Justice  William  Rehnquist.  was  con¬ 
curred  in  by  Chief  Justice  Warren  E. 
Burger,  and  Associate  Justices  Stewart, 
Powell  and  Blackmun.  Justice  Powell 
wrote  a  further  opinion  that  was  con¬ 
curred  in  by  Justice  Stewart. 

The  two  justices  regarded  as  most 


liberal — Justices  Brennan  and  Marshall 
w  rote  dissents  holding  that  the  award  to 
Mrs.  Firestone  should  be  overturned. 
Justice  White,  in  another  dissent,  would 
have  approved  the  S1()().()(X)  libel  award 
made  to  Mrs.  Firestone  by  the  lower 
court. 

MaJorit>  Opinion 

In  over-ruling  Time's  claim  that  Mrs. 
Firestone  was  a  "public  figure."  Justice 
Rehnquist  wrote:  "Petitioner  (Time) 
contends  that  because  the  Firestone  di¬ 
vorce  was  characterized  by  the  Florida 
Supreme  Court  as  a  ‘cause  celebre.'  it 
must  have  been  a  public  controversy  and 
respondent  (Mrs.  Firestone)  must  be 
considered  a  public  figure.  But  in  so 
doing  petitioner  seeks  to  equate  ‘public 
controversy'  w  ith  ail  contro\ersies  of  in¬ 
terest  to  the  public.  Were  we  to  accept 
this  reasoning,  we  would  reinstate  the 
doctrine  advanced  in  the  plurality  opin¬ 
ion  in  Rosenbloom  \.  Metromedia.  Inc. 
(1971)  which  concluded  that  the  .Wir 
York  limes  privilege  should  be  extended 
to  falsehoiKls  defamatory  of  private  per¬ 
sons  whenever  the  statements  concern 
matters  of  general  or  public  interest.  In 
Gertz.  however,  the  court  repudiated 
this  position,  stating  that  ‘extension  of 
the  New  York  Times  test  proposed  by 
the  Rosenbloom  plurality  would  abridge 
a  legitimate  state  interest  to  a  degree  that 
we  find  unacceptable.' 

Justice  Rehnquist  said  further:  "Dis¬ 
solution  of  a  marriage  through  judicial 
proceeding  is  not  the  sort  of  ‘public 
controversy'  referred  to  (in  the  1974 
Ciertz  Ruling)  even  though  the  marital 
difUculties  of  extremely  wealthy  indi¬ 
viduals  may  be  of  interest  to  some  por¬ 
tion  of  the  reading  public.  .  .  .  Nor  did 
Mrs.  Firestone  freely  choose  to  publicize 
issues  as  to  the  propriety  of  her  married 
life.  She  was  compelled  to  go  to  court  by 
the  state  in  order  to  obtain  legal  release 
from  the  bonds  of  matrimony." 

l  ime  has  sought  to  establish  Mrs. 
Firestone  as  a  "public  figure"  through 
the  fact  she  was  socially  prominent, 
often  written  about  in  the  newspapers, 
subscribed  to  a  press  clipping  service, 
and  granted  press  interviews  during  the 
divorce  trial. 

In  Justice  Bowell's  opinion,  he  pointed 
out  that  the  Supreme  Court  of  Florida 
cited  Gertz  in  concluding  that  fime  was 
guilty  of  "journalistic  negligence."  He 
pointed  out.  however,  that  in  finding  neg¬ 
ligence.  "the  Supreme  Court  of  Florida 
mentioned  only  the  provision  of  Florida 
law  that  proscribed  an  award  of  alimony 
to  a  wife  found  guilty  of  adultery,  arguing 
that  the  award  of  alimony  to  respondent 
clearly  demonstrated  that  the  divorce 
(Conlimieil  tm  pai’e  12) 


‘Spy’  threatened 
suicide  if  identified 

The  Dallas  Times  Herald  said  alleged 
double  agent  Norman  Rees  told  officials 
of  the  newspaper  before  it  published  a 
story  exposing  Rees'  spy  activities  he 
would  kill  himself  if  the  story  were 
printed  and  he  were  identified. 

Rees.  69.  was  found  shot  to  death  in 
his  home  in  Southbury.  Conn..  Sunday 
soon  after  the  Times  Herald  published  a 
copyrighted  story  saying  Rees  divulged 
U..S.  oil  secrets  to  the  .Soviets  beginning 
in  World  War  II. 

"From  time  to  time  newspapers  re¬ 
ceive  threats  about  stories  from  people 
attempting  to  protect  their  identities.  If 
in  our  judgment  a  story  is  newsworthy 
and  supported  by  the  facts,  it  is  our  pol¬ 
icy  to  publish.  In  this  instance,  it  was 
decided  that  the  story  could  not  he  sup¬ 
pressed.  even  in  the  face  of  Rees' 
threat."  executive  editor  Ken  Johnson 
said  in  a  statement. 

fhe  l  imes  Herald  said  that  Rees  came 
to  Dallas  twice  for  interviews  and  volun¬ 
tarily  submitted  to  polygraph  (lie  detec¬ 
tor)  tests.  During  these  contacts,  he 
asked  the  newspaper  to  withhold  the 
story  and  refrain  from  identifying  him. 

Johnson  said  that  because  of  the  inter¬ 
views  and  polygraph  tests  Rees  "was 
fully  aware  throughout  our  contact  with 
him  that  we  intended  to  identify  him  and 
to  publish  a  full  account  of  his  espionage 
activities. 

"Once  the  basic  information  had  been 
verified.  Rees  was  contacted  and  asked 
for  comment.  He  acknowledged  during 
the  telephone  interview  that  he  had  been 
an  agent  for  the  .Soviet  government."  the 
newspaper  said.  I  he  F  BI.  in  a  statement, 
also  verified  that  Rees  had  been  a  spy  for 
the  Soviets. 


January  ad  revenues 
climb  up  15.5% 

Daily  newspapers  scored  a  15.5G  in¬ 
crease  in  advertising  revenue  during 
Januarv.  compared  to  the  same  month  in 
1 975. 

According  to  the  Newspaper  Advertis¬ 
ing  Bureau,  the  biggest  gain  was  re¬ 
corded  in  national  advertising,  up  24. 1'  T 
General  and  automotive  revenue  which 
together  make  up  that  classification 
scored  25.2' ^  and  IS.3'f  increases,  re¬ 
spectively. 

Revenues  for  classified  were  up  in 
January,  while  retail  dollars  increased 
I3.2'r. 

Last  year  total  ad  revenue  totaled 
$S.43  billion,  with  $4.96  billion  in  retail. 
$2.26  billion  in  classilled  and  $1.2 1  bil¬ 
lion  in  national.  The  bureau  expects  rev¬ 
enues  to  hit  $9.31  billion  in  1976. 
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Nebraska  press  groups 
seek  ‘gag’  defense  funds 


Members  of  the  Nebraska  Press  Associ¬ 
ation  have  been  assessed  on  an  indi¬ 
vidual  basis  for  funds  to  help  pay  what 
may  amount  to  $80,000-$85,000  in  legal 
fees  to  fight  the  gag  order  of  District 
Judge  Hugh  Stuart  in  the  U.S.  Supreme 
Court. 

Philip  Berkebile,  general  manager  of 
the  231 -member  Nebraska  Press  Associ¬ 
ation,  said  he  had  also  written  41  state 
press  associations  throughout  the  coun¬ 
try  for  funds.  He  described  the  letters  as 
“a  low  key  request”  for  financial  assist¬ 
ance. 

Berkebile  said  that  if  funds  no  not  flow 
faster  it  may  be  necessary  to  borrow 
money  to  cover  appeals  costs.  He  esti¬ 
mated  that  about  $2,(K)()  has  been  raised 
to  date. 

Funding  is  being  handled,  Berkebile 
said,  by  the  media  of  Nebraska  of  which 
Woodson  Howe  is  chairman.  Howe  is 
assistant  to  the  president  of  the  Omaha 
World- Herald.  Howe  said  there  are  18 
daily  newspapers  in  Nebraska.  The 
World-Herald  and  the  Lincoln  Journal 
and  Lincoln  Star  have  pledged  $36,000 
to  $40,000  to  the  defense  fund. 
Omaha  has  contributed  $22,700  of  its 
total  pledge  to  the  fund,  it  was  re¬ 
ported  by  Howe. 

Other  organizaations  besides  the  Ne¬ 
braska  I’ress  Association,  which  repre¬ 
sents  weekly  newspapers,  engaged  in 
raising  appeal  funds  are  the  Outstate 
Dailies  Association  of  Nebraska. Ne¬ 
braska  Broadcasters  Association  and  the 
Omaha  and  Lincoln  newspapers.  These 
then  are,  in  effect,  associated  groups  of 
media  of  Nebraska. 

There  are  other  newspaper  groups  in¬ 
volved  in  the  Nebraska  Press  Associa¬ 
tion  vs.  Stuart  Appeal,  Including  the 
Society  of  Professional  Journalists,  but 
most  of  them  are  engaged  in  friend  of  the 
court  actions  in  the  Nebraska  prior  re¬ 
straint  matter. 

Berkebile  said  that  a  few  press  associ¬ 
ations  have  come  up  with  various 
amounts,  the  top  being  a  $50  check. 

He  and  Howe  emphasized  the  burden 
resting  on  Nebraska  groups  in  “fighting  a 
national  fight”  as  well  as  the  financing  of 
5  spinoff  cases  evolving  from  the  gag 
order  invoked  by  Judge  Stuart  in  the 
Simants  murder  case.  These  were  in 
Beatrice,  Fairbury  and  David  City, 
where  gag  orders  were  lifted  after  litiga¬ 
tion,  and  successful  motions  against  re¬ 
straints  in  Omaha  and  Lincoln.  These 
cases  cost  close  to  $10,000,  Howe  said. 
*  *  * 

Carried  to  its  greatest  extreme,  prior 
restraint  could  mean  that  the  news  media 
would  not  be  allowed  to  publicize  what  it 
perceived  as  judicial  corruption. 
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That  was  the  warning  of  Floyd  Ab¬ 
rams,  who  represented  the  New  York 
Times  before  the  U.S.  Supreme  Court  in 
its  flight  to  print  the  Pentagon  Papers  and 
soon  will  represent  the  Nebraska  Press 
Association  before  the  court  in  what  he 
termed  “this  year’s  first  great  First 
Amendment  (freedom  of  the  press) 
case.” 

Abrams,  addressing  about  120  Ohio 
State  University  students  February  27  at 
Columbus,  said: 

“Prior  restraint  also  sets  a  dangerous 
precedent  that  could  follow  in  other 
areas.” 

He  added  that  the  reasons  for  limiting 
speech  or  press  “always  come  up  with 
some  degree  of  plausibility.”  Other  prob¬ 
lems  with  prior  restraint  are  that  it  “kills 
history.”  The  ability  of  the  court  to  keep 
facts  from  the  public  is  dangerous  in  and 
of  itself,  Abrams  said. 

He  noted  that  even  not  counting  the 
guarantees  of  the  First  Amendment  for  a 
free  press,  there  could  be  a  strong  “pol¬ 
icy  argument”  for  prior  restraint  “if 
there  were  not  other  ways  to  protect  the 
rights  of  the  defendant.” 

For  example,  he  said,  the  court  can 
delay  a  trial,  transfer  it  to  another  loca¬ 
tion  or  sequester  juries.  He  added  he 
does  not  believe  that  the  primary  con¬ 
cern  of  judges  who  have  issued  gag  or¬ 
ders  is  the  rights  of  the  defendants  be¬ 
cause  all  of  them  have  tended  to  rule 
against  defendants  in  appeals  for  new 
trials. 

Instead,  “It  is  at  least  in  part  to  pre¬ 
vent  a  reversal  of  convictions  on  the 
basis  of  pre-trial  publicity.” 

*  *  * 

Four  staffers  of  the  Fresno  (Calif.)  Bee 
have  petitioned  the  U.S.  Supreme  Court 
to  consolidate  their  case  with  the  Ne¬ 
braska  Press  Association  vs.  Stuart  gag 
order  litigation. 

Superior  Court  Judge  Denver  Peckin¬ 
pah  sentenced  2  editors  and  2  reporters 
of  the  Bee  to  serve  indefinite  terms  in  jail 
because  they  refused  to  disclose  how  the 
Bee  obtained  and  later  printed  sealed 
grand  jury  testimony. 

William  T.  Richert,  counsel  for  the 
petitioners,  urged  in  his  brief  that  the 
Supreme  Court  grant  the  petition  and 
consolidate  the  Fresno  case  for  argument 
with  the  Nebraska  Case  “so  that  the  real 
First  Amendment  vs.  Si.xth  Amendment 
crisis  in  our  courts  will  be  met  with  the 
formulation  of  a  uniform  national  rule.” 

The  grant  of  certiorari  in  Nebraska 
Press  Association  recognized  not  only 
the  importance  of  the  issues  there  pre¬ 
sented.  Richert  said,  but,  also,  that  the 
lower  courts  have  explored  the  subject 
matter  and  have  experimented  with  di- 


New  York  publishers 
pledge  $2,500  to  fund 

The  New  York  State  Publishers  As¬ 
sociation  approved  a  resolution  at  their 
Winter  meeting  this  week  to  send  the 
Nebraska  Press  Association  $2,500  to 
assist  in  its  appeal  of  the  gag  order  of 
District  Judge  Hugh  Stuart  before  the 
United  States  Supreme  Court.  In  addi¬ 
tion,  NYSPA  directed  its  executive  di¬ 
rector  W.  Melvin  Street  to  write  to  each 
state  and  regional  publishers  association 
in  the  nation  advising  them  of  the  New 
York  publisher’s  support.  The  NYSPA’s 
resolution  said  “it  is  necessary  for  news¬ 
papers  throughout  the  country  to  join  to¬ 
gether  to  fight  against  restraint  prior  to 
publication.”  The  $2,500  sum  is  believed 
to  be  the  largest  contribution  to  date  to 
come  from  a  state  press  association. 
The  Nebraska  Press  Association  esti¬ 
mates  that  the  appeal  will  cost  $80,000. 

verse  standards  for  the  issuance  and 
form  of  restrictive  orders  without  settling 
the  controversy. 

“The  present  petition  also  presents  is¬ 
sues  of  equal  importance  raised  by  the 
manner  of  trial  court  enforcement  and 
source  constraints,”  Richert  argued. 
“We  submit  that  all  of  these  issues  of 
recognized  importance  are  now  ripe  for 
review  by  this  (Supreme)  Court.” 

• 

Newspapers  seek  stay 
of  trial  coverage  lid 

A  stay  of  a  Superior  Court  judge’s 
order  restricting  coverage  of  a  murder 
retrial  in  Sommerville,  New  Jersey  is 
being  sought  this  week  by  the  New 
Brnn.\wick  (N.J.)  Home  News  and  the 
Bridgewater  (N.J.)  Courier-News. 

The  attorneys  filed  for  the  stay  hearing 
as  the  first  step  in  an  appeal  of  the  order 
by  Superior  Court  Judge  Wilfred  P. 
Diana. 

According  to  Diana’s  order,  until  the 
jury  hearing  the  retrial  of  Isaac  Allen  of 
Plainfield  is  sequestered  for  deliberation 
on  a  verdict,  newspapers  and  broadcas¬ 
ters  are  prohibited  from  reporting  “in¬ 
culpatory  testimony”  taken  in  eviden¬ 
tiary  hearings  outside  the  presence  of  the 
jury  when  he  decides  jhe  testimony  is 
inadmissible  in  the  trial  itself. 

• 

Baltimore  vote 
is  postponed 

Voting  by  Local  31  of  the  pressman’s 
union  on  the  “final  offer”  from  the  Bal¬ 
timore  Sunpapers  and  the  Baltimore 
News-American  scheduled  for  March  1 
was  postponed.  No  further  action  is  pres¬ 
ently  scheduled  until  March  15,  when 
union  and  management  will  hold  a  meet¬ 
ing. 
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Justice  Dept,  blocks 
Hartford  Times  sale 


The  Justice  Department  said  (March  3) 
it  would  oppose  the  sale  of  the  Hartford 
Times  to  the  Hartford  Coarant. 

In  reply  to  a  business  review  letter 
filed  by  the  Register  Publishing  Co.  of 
New  Haven,  the  department's  anti¬ 
trust  division  advised  that  “the  sale 
to  the  Courant  could  be  justified  only 
if  the  ‘failing  company"  defense  were 
applicable." 

It  also  said  that  the  "Times  failure 
to  persuade  the  anti-trust  division  at 
this  time  that  there  is  no  other  avail¬ 
able  purchaser  who  may  be  less  objec¬ 
tionable  from  the  standpoint  of  com¬ 
petition  policy  made  that  dissent  in¬ 
applicable." 

Issued  by  Thomas  E.  Kauper.  assis¬ 
tant  attorney  general  in  charge  of  the 
anti-trust  division,  the  statement  con¬ 
tinued.  "The  anit-trust  division  con¬ 
cluded  that  it  could  not  state  its  pres¬ 
ent  intention  not  to  sue  to  enjoin  the 
proposed  acquisition  under  Section  7  of 
the  Clayton  Act  if  the  parties  decided 
to  proceed." 

The  division  released  its  decision 
publicly,  jumping  the  standard  30  day 
waiting  period  after  rendering  an  opin¬ 
ion.  It  said  it  did  so  because  of  the  un¬ 
usual  "public  interest"  involved  in  the 
case. 

The  Register  Company  owns  the 
Times  as  well  as  the  Sew  Haven  Rett- 
ister  and  Sew  Haven  Jonrnal-Coarier. 
Headed  by  l.ionel  Jackson,  the  com¬ 
pany  purchased  the  Times  from  the 
Gannett  Co.  in  1973.  The  sale  for  an 
estimated  S7  million  was  immediately 
opposed  by  other  members  of  the  Jack- 
son  family,  represented  by  attorneys 
of  the  late  Richard  S.  Jackson. 

The  opposition  eventually  led  to  a 
number  of  lawsuits.  One  found  Gannett 
Co.  suing  for  SI. 3  million  it  said  the 
Register  Co.  still  owed  on  the  purchase. 
A  counter  suit  was  filed  by  the  Register 
against  Gannett  seeking  SS  million  be¬ 
cause  the  worth  of  the  Times  had  been 
misrepresented.  A  third  suit  was  filed 
by  the  Jackson  dissidents  to  block  the 
sale  and  later  to  overturn  the  deal. 

Further  opposition  was  seen  when 
the  proposed  sale  of  the  Times  to  the 
Courant  was  made  public.  Several 
Connecticut  newspapers  filed  briefs 
before  the  Justice  Department  outlining 
their  dissent,  citing  the  threat  of  a  state¬ 
wide  newspaper  monopoly  if  such  a 
deal  were  finalized.  Among  those  pa¬ 
pers  were  the  Manchester  Journal  In¬ 
quirer,  the  Meriden  Record  and  Journal, 
the  Manchester  Eveninti  Herald,  the 
Bristol  Press  and  the  Sew  Britain 
Herald. 


Commenting  on  the  business  review 
opinion,  a  spokesman  for  the  Times 
said.  "The  Justice  Department's  state¬ 
ment  speaks  for  itself.  The  company 
will  continue  to  publish  the  Times  and 
continue  to  make  every  effort  to  keep 
Hartford  a  two  newspaper  city." 

According  to  the  circulation  audit  of 
September  30.  197.3.  evening  circulation 
Monday  through  Friday  was  72..^!.^. 
Sunday  circulation  was  72..‘'74. 

The  Times  spokesman  also  said  he 
knew  of  no  other  possible  purchasers 
who  had  made  offers  to  buy  the  paper. 

The  Justice  Department  said  its  opin¬ 
ion  came  under  the  request  of  the  Re¬ 
gister  dated  September  197.*'.  It  also 
said  it  would  now  make  public  informa¬ 
tion  and  briefs  filed  under  the  business 
review  procedure  on  .April  I.  While  the 
Register  can  request  to  bliKk  disclosure 
of  certain  data,  the  Justice  Department 
said  it  would  make  the  final  decision 
as  to  w  hat  will  and  will  not  be  released. 

Under  the  terms  announced  by  the 
department,  the  Register  Company  had 
proposed  sale  of  the  newspaper,  sub¬ 
scriber  lists  and  name.  "The  other 
assets  of  the  Times,  inclirding  its 
building  and  presses  were  to  be  dis¬ 
posed  of  elsewhere."  the  Justice  De¬ 
partment  said. 

• 

McGoff  sues  Copley 
Press  for  $5.2m 

The  Sacramento  Publishing  Co.  has 
filed  a  complaint  in  Illinois  against  The 
Copley  Press  Inc.  Damages  are  asked  in 
the  amount  of  S->.2  million. 

The  Sacramento  Union,  was  pur¬ 
chased  from  Copley  Newspapers  in  De¬ 
cember  1974  by  John  P.  McGoff. 

The  complaint  alleges  a  breach  of  war¬ 
ranty  with  respect  to  the  net  worth  of  the 
Sacramento  Union.  The  primary  issue 
concerns  accumulated  reserves  for  de¬ 
preciation. 

• 

Correction 

Charles  Fegert.  advertising  director. 
Chicafio  Sim-Times  and  Chicafio  Daily 
Sews,  said  a  paragaraph  of  a  story  on 
audience  study  (E&P,  Feb.  28)  was  in¬ 
accurate  as  to  what  the  survey  cov¬ 
ered. 

Fegert  said  the  survey,  conducted  by 
MIF  Enterprises  of  N.Y..  was  con¬ 
cerned  only  with  buying,  reading,  and 
listening  habits  of  thousands  of  Chicago 
persons  interviewed.  The  audience 
study  did  not  include  advertising  linage, 
and  circulation.  Fegert  said. 


S.C.  Press  acts  on 
ethics  and  complaints 
at  annual  meeting 

South  Carolina  Press  Association, 
several  newspaper  members  of  which 
have  played  up  some  legislators'  social 
and  travel  expenditures,  has  voted  that 
all  the  association's  social  activities  must 
be  financed  by  membership  dues  or  reg¬ 
istration  fees  and  that  hospitality  prof¬ 
fered  by  any  other  source  will  be  re¬ 
jected. 

In  a  pre-ballot  statement  during  the  as¬ 
sociation's  recent  annual  meeting,  Wil¬ 
liam  D.  Workman.  Columbia  (S.C.) 
State  editorial  analyst,  declared  that  "If 
South  Carolina  newspapers  are  going  to 
take  legislators  to  task  for  being  wined 
and  dined,  we've  not  only  got  to  be 
clean,  we've  got  to  look  clean." 

In  other  action,  the  assiKiation  vetoed 
a  proposal  to  hear  grievances  from 
people  w  ho  feel  they  have  been  maligned 
by  South  Carolina  newspapers  but  agreed 
to  create  an  ethics  committee  within 
the  organization.  The  veto  followed  no¬ 
tation  by  Workman  that  guidelines  for 
the  rejected  grievance  plan  required  any 
aggrieved  individual  to  waive  intent  to 
sue  for  libel  in  presenting  a  complaint  to 
the  association. 

"I  don't  believe  anyone  with  a  legiti¬ 
mate  complaint  would  give  up  his  chance 
at  a  court  settlement."  Workman  said  in 
emphasizing  that  a  newspaper  should 
stand  or  fall  on  its  reputation  in  its  home 
community. 

In  election  of  association  officers. 
Fldward  M.  Sweatt.  publisher.  Scheraw 
Chronicle,  was  named  president;  Hubert 
D.  Osteen  Jr.,  editor.  Sumter  Daily  Item, 
first  vicepresident;  W'.  W.  .Smoak.  VVu/- 
terhoro  Press  and  Standard,  second  vice- 
president;  and  Rudy  Rivers,  managing 
editor.  Spartansbnrf’  Herald  Journal, 
treasurer. 


Metric  measurements 
put  in  news  stories 

News  stories  in  the  Hnntinitton 
(W.Va.)  Advertiser  and  Herald- 
Dispatch,  beginning  March  I.  will  read 
something  like  this; 

"Police  said  the  automobile  was 
traveling  .‘>0  mph  (80  kph)  and  skidded  at 
least  140  feet  (43  m).  The  temperature  at 
the  time  was  76  F  (24  C).  The  car.  after 
colliding  with  the  truck,  stopped  8  inches 
(203  mm)  from  the  guardrail." 

The  newspapers,  members  of  the 
Gannett  Group,  will  begin  usage  of  the 
metric  system  as  well  as  the  American 
system  of  weights  and  measures  in  all 
news  columns  with  the  exception  of  most 
sports  reports. 
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Scripps-Howard’s  9-9-3 
move  studied  by  groups 


By  Darrell  Leo 

While  many  large  newspaper  groups 
are  anxious  to  respond  to  the  call  tor 
increased  standardization,  most  are  wait¬ 
ing  for  the  industry  to  develop  a  stable 
trend. 

In  a  straw  poll  of  six  newspaper 
groups,  respondents  indicated  that  while 
many  are  talking  and  planning,  they 
aren’t  rushing  into  anything.  Those 
paper  companies  that  are  making 
changes  are  trying  to  comply  with  the 
American  Newspaper  Publishers  As¬ 
sociation  plan  to  winnow  the  Advertising 
Dimension  Standards  from  six  to  four 
formats. 

I  he  groups  also  indicated  they  were 
interested  in  the  recent  announcement 
by  .Scripps-Howard  newspapers  to  stan¬ 
dardize  column  size,  but  said  they  would 
not  act  on  this  area  yet.  .Scripps-Howard 
is  moving  all  its  newspapers  to  a  nine 
pica  nine  point  column  with  three  pica 
spacing  between  the  columns.  An  excep¬ 
tion  is  \\\c  Alhiiqiii'iqiic  Jiihiinc  which  is 
published  under  a  joint  arrangement  w  ith 
the  JonnuiL 

.At  Knight-Ridder  Newspapers,  a 
spokesman  in  New  York  said  the  group 
had  made  no  move  to  standardize  its  col¬ 
umn  width.  While  the  group  is  attempt¬ 
ing  to  bring  its  6.  S  and  9  column  format 
papers  into  line  with  ANP.A’s  pared 
down  .ADS  formats.  Prank  McTague  said 
the  group  would  wait  "until  the  field  be¬ 
gins  to  jell  a  little"  before  it  considers 
more  extensive  standardization. 

Ihe  same  was  true  for  Newhouse 
Newspapers.  There  the  company  has 
taken  a  "wait  and  see"  posture  toward 
column  width  uniformity.  "Nothing  has 
been  discussed  in  the  way  of  going  down 
the  street  that  Scripps-Howaid  has 
gone."  a  spokesman  said.  Right  now  .  he 
added,  the  Newhouse  group  will  he  con¬ 
fronting  the  problems  of  standardization 
especially  the  elimination  of  two  format 
standards  from  the  six  original  AD.S  for¬ 
mats. 

Steve  Sullivan  at  Harte-Hanks.  how¬ 
ever.  said  the  Texas-based  group  was 
discussing  column  width  standardization 
and  seeking  more  information  from  its 
separate  papers.  But  no  action  has  been 
planned,  he  said,  and  none  is  seen  in  the 
immediate  future. 

The  story  for  Booth  Newspapers  in 
Michigan  is  much  easier  since  they  all 
went  to  a  six  on  six  format,  according  to 
.lohn  (irant.  head  ol  ad  sales  in  New 
York.  He  said  the  Booth  paper  columns 


have  already  achieved  this  standardiza¬ 
tion. 

The  same  was  not  true  though  for 
Hearst  Newspapers.  Prank  Bennack  Jr., 
executive  vicepresident  in  New  York, 
said  the  Hearst  company  was  "studying 
the  entire  area  but  had  no  announcement 
at  this  time."  He  also  emphasized  the 
importance  of  regionalized  standardiza¬ 
tion  which  Hearst  is  considering.  In  that 
instance,  newspapers  that  have  adopted 
certain  formats  and  column  widths  are 
beginning  to  set  standard  trends  for  other 
newspapers  in  their  particular  geo¬ 
graphic  area. 

The  regional  standard  is  also  being 
considered  at  the  Gannett  Newspaper 
group  based  in  Rochester.  N.Y.  Accord¬ 
ing  to  Maurice  Hickey,  vicepresident  of 


The  House  Government  Operations 
Committee  approved  (March  2)  32  to  7  a 
bill  designed  to  end  secret  deliberations 
by  federal  agencies  except  in  the  most 
sensitive  cases. 

A  similar  measure  was  passed  by  the 
Senate  last  November. 

The  government  in  the  "sunshine  act" 
would  require  that,  with  limited  excep¬ 
tions,  the  meetings  of  47  government 
agencies  must  be  open  to  the  public.  It 
also  would  require  that  transcripts  of  the 
meetings  be  made  available  and  that 
scheduled  meetings  be  announced  at 
least  a  week  in  advance. 

The  committee  rejected  repeated  at¬ 
tempts  by  Republicans  to  exempt  the 
Securities  and  Kxchange  Commission, 
the  Federal  Reserve  Board  and  the 
Fixport-Import  Bank  from  the  disclosure 
provisions. 

Republicans  cast  all  seven  votes 
against  the  bill.  They  said  it  would  reveal 
business  secrets  normally  discussed  in 
private  by  the  agencies  and  would  de¬ 
stroy  the  agencies’  ability  to  act  with 
candor,  since  members  might  fear  slan¬ 
der  or  libel  suits  based  on  their  com¬ 
ments  at  meetings. 

Chairman  Jack  Brooks.  (D-Tex.)  re¬ 
plied  that  the  agencies  asking  for  exemp¬ 
tion  "just  don’t  want  any  record  of  what 
they  do.  They  want  to  make  it  impossible 
for  any  record  to  be  kept." 

The  measure  sets  10  conditions  for  al¬ 
lowing  an  agency’s  meeting  to  be  closed 
by  majority  vote  of  its  members. 


marketing.  Gannett  newspapers  are 
down  to  two  formats.  ADS-C  and 
ADS-F.  In  a  continuing  project,  the 
company  is  now  working  on  standardiz¬ 
ing  columns  in  the  two  formats.  But  so 
far,  Hickey  reported,  no  announcement 
of  realignment  has  been  made  among  the 
53  papers. 

The  newspaper  groups  also  indicated 
that  while  they  were  in  favor  of  the  in¬ 
creased  standardization  of  the  industry, 
there  were  certain  pitfalls  to  be  consid¬ 
ered.  One  company  spokesman  admit¬ 
ted  that  groups  will  act  "very  slowly." 
They  don’t  want  to  adopt  one  format  and 
column  width,  then  find  out  the  rest  of 
the  industry  has  gone  the  other  way. 

Further,  group  spokesmen  pointed  out 
increasing  confusion  over  the  standardi¬ 
zation  problems.  Even  while  being  inter¬ 
viewed.  some  tended  to  get  the  separate 
areas  of  standardization  confused. 
Others  indicated  that  a  few  of  their  indi¬ 
vidual  newspapers  had  yet  to  realize  the 
importance  of  standardization,  the  con¬ 
siderations  which  must  be  made  and  the 
opportunities  such  industry  action  could 
afford. 


The  conditions  include  discussion  of 
national  security  subjects,  internal  per¬ 
sonnel,  trade  secrets  or  matters  that 
would  invade  an  individual’s  privacy  if 
made  public. 

• 

Rolling  Stone  refuses 
to  identify  sources 

Rolling  Stone  associate  editor  Howard 
Kohn.  co-author  with  associate  editor 
David  Weir  of  last  fall’s  two-part  “Inside 
Story"  on  Patty  Hearst  and  the  SLA, 
was  subpoenaed  by  defense  lawyers  for 
Emily  Harris  on  September  18. 

He  was  ordered  to  appear  with  notes 
and  other  material  the  following  day  in 
Los  Angeles.  When  Kohn  appeared  in 
l.os  Angeles  Superior  Court  the  next 
day,  he  refused  to  turn  over  his  notes  or 
reveal  the  names  of  his  confidential 
sources  used  in  the  story. 

Superior  Court  Judge  Mark  Brandler 
ordered  Kohn  to  reappear  in  court  Feb¬ 
ruary  26  to  face  contempt  citations  on 
five  questions  he  had  refused  to  answer. 
In  the  interim  Kohn  met  with  his  lawyers 
and  editors  at  Rolling  Stone  magazine, 
and  a  19-page  brief  was  prepared  sup¬ 
porting  Kohn’s  refusal  to  name  confiden¬ 
tial  sources,  citing  the  First  Amendment 
and  California’s  "Shield  Law." 

After  reading  the  Rolling  Stone  brief, 
the  Harris  lawyers  decided  to  withdraw 
their  subpoena  and  the  matter  was  drop¬ 
ped. 


‘Government  in  the  Sunshine’ 
measure  passed  by  committee 
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Unions  undertake  drive 
for  new  subscriptions 


In  an  unusual  spirit  of  cooperation, 
members  of  the  six  unions  working  for 
the  Lonif  Beach  Independent  &  Press- 
Teleftram  have  begun  a  circulation  drive 
among  organized  labor  in  the  Long 
Beach/Los  Angeles  area. 

The  circulation  drive  which  began  in 
February  was  adopted  by  the  Los 
Angeles  County  Federation  of  Labor  via 
a  resolution.  In  return  for  the  circulation 
efforts,  the  newspaper  authorized  a  S2 
rebate  for  each  new  subscription  ob¬ 
tained  in  the  drive. 

The  daily  also  placed  George  Laine. 
president  of  the  L.A.  Newspaper  Guild 
local  on  a  company-paid  leave  to  coordi¬ 
nate  the  union  circulation  project.  Laine 
is  a  copy  editor  for  the  paper. 

While  Ray  DiPiazza.  promotion  direc¬ 
tor.  commented.  “We’re  pleased  about  it 
(the  drive)”  he  added  that  the  effort 
should  not  be  construed  as  an  endorse¬ 
ment  of  labor  union  beliefs  or 
philosophies. 

He  emphasized  the  “relationship  of 
cooperation”  was  not  a  “sweetheart  ar¬ 
rangement.”  He  said  it  would  not  influ¬ 
ence  the  daily's  editorial  stance  or  future 
labor  negotiations. 

The  Independent  &  Press  Telegram, 
however,  have  had  a  long-standing  his¬ 
tory  of  successful  labor  negotiations. 

Laine  said  the  drive  was  the  first  time 
labor  and  management  had  joined  hands 
in  a  project.  “We  saw  only  positive  re¬ 
sults  from  such  an  undertaking.”  he  said. 
Laine  admitted  the  project  was  some¬ 
what  self-serving  for  unions  since  addi¬ 
tional  gains  in  circulation  made  a  better 
case  for  negotiations.  But  he  added  the 
newspaper  was  not  only  a  “good  union 
buy.  but  a  good  citizen's  buy.” 

"I  know  what  this  newspaper  does 
with  news.  I  believe  union  members  will 
be  greatly  benefited  from  having  this 
news — all  of  the  news — in  their  homes, 
offices  and  workplaces,”  he  said. 

The  drive — set  for  2-3  months — 
includes  not  only  union  members  from 
the  daily  but  any  other  union  group  in  the 
area.  Recently  the  nearby  Orange  Cen¬ 
tral  County  labor  council  endorsed  the 
proposal. 

The  circulation  drive  which  could  con¬ 
ceivably  reach  more  than  80.000  or¬ 
ganized  workers  should  not  be  consid¬ 
ered  a  negative  circulation  sales  pro¬ 
gram.  DiPiazza  said.  The  paper's  man¬ 
agement  in  no  way  is  denegrating  its 
competitors,  the  Los  Antteles  Times  and 
Herald-Examiner,  he  said. 

While  no  restrictions  are  placed  on  the 
use  of  the  $2  rebate,  Laine  said  he  would 
suggest  the  money  goes  to  the  COPE 


James  W.  Artz 

James  W.  Artz  circulation  manager  has 
been  named  director  of  circulation  and 
Thomas  W.  Walber  circulation  sales  man¬ 
ager  has  been  apf.ointed  circulation  man¬ 
ager  of  the  New  York  News .  Artz  joined  the 
News  in  1969  after  six  years  as  a  labor 
relations  counselor,  and  later  as  labor  rela¬ 
tions  manager  for  Dow  Jones  Inc.  He  was 
News  labor  relations  manager  until 
January  1974,  when  he  was  named  assis¬ 
tant  circulation  manager.  Later  the  same 
year,  he  was  appointed  circulation  man¬ 
ager.  In  his  new  position,  Artz  will  report 
directly  to  the  general  manager. 

fund,  a  political  education  program 
under  union  aegis. 

So  far  Laine  reported  gaining  several 
hundred  subscriptions  through  the  pro¬ 
gram.  He  added  that  he  had  not  yet 
reached  ail  union  locals  since  access  to 
members  even  to  other  unionists  was 
limited. 

Denial  of  Cox  media 
licenses  requested 

The  American  Civil  Liberties  Union  of 
Georgia  and  the  Atlanta  unit  of  the  Na¬ 
tional  Association  for  the  Advancement 
of  Colored  People  filed  a  petition  March 
1  with  the  Federal  Communications 
Commission  asking  the  FCC  to  deny  re¬ 
newal  of  tv  and  radio  licenses  and  a  cable 
tv  franchise  of  the  Cox  Broadcasting 
Corp..  and  Cox  Cable  Communications. 

Cox  Broadcasting  is  located  in  Atlan¬ 
ta,  Ga..  where  Cox  Enterprises  publishes 
the  Atlanta  Constitution,  Journal  and 
Journal  Constitution. 

The  petition  lists  three  issues  for  re¬ 
view:  hiring  of  blacks  and  women; 
adequate  public  service  programming 
and  concentration  of  media  power  via  tv. 
radio  and  cable  tv. 

Precedent  for  the  action  is  the  earlier 
FCC  ruling  in  the  Albany.  Ga.,  case 
where  commonly  controlled  media  re¬ 
ceived  869?  of  local  ad  revenue.  The 
FCC  ruling  stated  that  divestiture  of 
either  newspaper  or  tv  units  had  to  take 
place. 

The  ACLU-NAACP  petition  requests 
a  decision  by  November  of  1976  for  hear¬ 
ings  in  Atlanta. 


Thomas  W.  Walber 


Libel  ruling 

(Continued  from  pa^ie  S) 

was  granted  on  other  grounds.  .  .  .  There 
is  no  discussion  of  any  of  the  efforts 
made  by  Time  to  verify  the  accuracy  of 
its  news  report.  .  .  .  There  was  substan¬ 
tial  evidence,  much  of  it  uncontradicted, 
that  the  editors  of  Time  exercised  con¬ 
siderable  care  in  checking  the  accuracy 
of  the  story  prior  to  its  publication.” 

In  his  opinion,  favoring  dismissal  of 
the  award.  Justice  Brennan  said  “the 
question  presented  by  this  case  is  the 
degree  of  protection  commanded  by  the 
First  Amendment's  free  expression 
guarantee  where  it  is  sought  to  hold  a 
publisher  liable  under  stated  defamation 
laws  for  erroneously  reporting  the  results 
of  a  public  judicial  proceeding.” 

Justice  Brennan  wrote;  “There  is  no 
indication  in  Gertz  of  any  intention  to 
overrule  the  Rosenbloom  decision  on  its 
facts.  Confined  to  those  facts. 
Rosenbloom  holds  that  in  instances  of 
erroneous  reporting  of  the  public  actions 
of  public  officials,  the  New  York  Times' 
actual  malice  standard  must  be  met  be¬ 
fore  liability  for  defamation  may  be  im¬ 
posed  in  favor  of  persons  affected  by 
those  actions.” 

Brennan  cited  the  likelihixid  of  repor- 
torial  error  and  said:  “The  contempt 
power  may  not  be  used  to  punish  the 
reporting  of  judicial  proceedings  merely 
because  a  reporter  ‘missed  the  essential 
point  in  a  trial  or  failed  to  summarize  the 
issues  to  accord  with  the  views  of  the 
judge  who  sat  on  the  case.” 

Justice  Marshall  based  his  dissent,  in 
Time's  favor,  on  the  fact  he  held  that 
Mrs.  Firestone  is  a  public  figure  and 
malice  would  have  had  to  be  proved  to 
support  the  SIOO.OOO  award.  “The  class 
of  public  figures  must  include  an  indi¬ 
vidual  like  Mrs.  Firestone,  w  ho  acquired 
a  srK'ial  prominence  that  could  be  ex¬ 
pected  to  attract  public  attention,  in¬ 
itiated  a  lawsuit  that  predictably  at¬ 
tracted  more  public  attention,  and  held 
press  conferences  in  the  course  of  and  in 
regard  to  the  lawsuit.” 

Justice  White,  in  his  dissenting  opin¬ 
ion,  dismissed  the  application  of  either 
the  Gertz  or  Rosenbloom  decisions  to 
the  Firestone  case.  In  supporting  the 
award  to  Mrs.  Firestone,  he  said:  “The 
jury  found  ample  evidence  that  the  arti¬ 
cle  published  by  petitioner  Time,  Inc. 
about  respondent  Firestone  was  false 
and  defamatory.” 

The  High  Court  decision  brought  var¬ 
ied  reactions.  The  New  York  Times,  for 
example,  said:  “The  opinion  seemed 
clearly  to  be  a  restrictive  reading  of  the 
First  Amendment.” 

Others  saw  in  the  decision  only  an  ef¬ 
fort  by  the  court  to  have  thorough  con¬ 
sideration  of  whether  there  had  been 
such  negligence  in  Time’s  report  that  it 
should  be  fined  $I(K).()(M). 


12 


EDITOR  &  PUBLISHER  for  March  6,  1976 


Editors  advised 
to  de-emphasize 
spot  news  items 

Newspapers  must  make  substantial 
changes  in  content,  not  simply  in 
graphics  if  they  want  to  halt  the  erosion 
in  reader  interest,  a  Texas  marketing  re¬ 
search  expert  told  the  California  News¬ 
paper  Publishers  Association  recently. 

“Successfully  marketing  a  news  prod¬ 
uct  that  meets  today's  needs  means  im¬ 
provements  in  the  editorial  product  and 
producing  a  more  consumer-oriented 
newspaper  than  an  editor  or  publisher 
oriented  paper,”  said  Joe  Belden,  presi¬ 
dent  of  Belden  Associates  of  Dallas. 

Belden  said  that  changes  must  be 
routed  in  “reader  needs.”  reflecting  sub¬ 
stance,  quality,  significance  and  value  in 
newspaper  content. 

Belden  spoke  at  the  CNPA's  88th  an¬ 
nual  convention  at  the  Hotel  del 
Coronado  in  Coronado. 

He  said  that  a  recent  Texas  survey 
showed  that  of  the  adults  who  had  read  a 
newspaper  on  a  given  day,  also  had 
been  exposed  to  tv  or  radio  news  that 
same  day. 

“Yet.”  Belden  declared,  “The  major¬ 
ity  of  newspapers  we  see  continue  to 
treat  news  events  with  the  same  immedi¬ 
acy  as  before  the  advent  of  television. 
There  is  no  way  to  beat  tv  and  radio  to 
the  punch.  So  newspapers  need  to  de¬ 
velop  a  new  philosophy  about  the 
news.” 

Belden  said  that  newspapers  should 
not  abandon  the  role  of  news  reporting 
but  should  place  less  priority  of  the  im¬ 
mediacy  of  news.  He  also  suggested  that 
more  space  be  devoted  to  “non-news 
content,  even  to  the  detriment  of  the 
latest  news  hot  off  the  wire.” 

He  noted  that  editors  may  object  to 
this  proposition  on  the  basis  that  their 
newspapers  would  become  daily 
magazines.  “Not  necessarily.”  said  Be¬ 
lden,  “but  perhaps  there  is  something  to 
that.  He  said  he  found  that  space  might 
well  be  devoted  to  more  information,  not 
necessarily  with  a  news  peg.  His  exam¬ 
ples  included  stories  on  “how  to  shop 
more  intelligently,"  “how  to  save  a  mar¬ 
riage,”  “where  to  get  medical  aid,” 
“who  the  best  preachers  in  town  are,” 
and  “what  the  latest  utility  rate  increase 
means  to  me.”  He  added  that  newspap¬ 
ers  might  also  supply  more  information 
on  movies,  music,  bowling,  gix)d  food, 
investing,  camping,  exercise  and  practi¬ 
cal  psychology. 

Belden  also  recommended  that  news¬ 
papers  publish  more  news  summaries 
and  “package”  the  news  to  help  people 
understand  it.  This,  he  said,  means  run¬ 
ning  news  in  easy-to-read  sections. 

According  to  Belden,  several  news¬ 
papers  already  have  revamped  their  con- 
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tent  to  meet  changing  needs.  Among 
them  he  included  the  Christian  Science 
Monitor,  {he  Birniinf>hani  News,  theDe- 
troit  New  s,  the  Milwaukee  Journal,  the 
Corpus  Christi  Caller,  the  Louisville 
Times,  the  Washinf>ton  Star  and  the  De¬ 
catur  (Ala.)  Daily. 

Belden  contended  that  the  front  page 
should  be  more  than  a  display  for  a  few 
top  news  stories.  “It  should.”  he  said, 
“offer  a  guide  to  the  entire  paper  and  be 
a  summary  for  the  day.” 

• 

Company  airplane 
operation  ends 

After  more  than  24  years  of  flying 
without  an  injury,  the  Minneapolis  Star 
and  Tribune  has  closed  its  aviation  oper¬ 
ation. 

The  Minneapolis  newspapers  sold 
their  corporate  aircraft,  a  pure  jet 
Gulfstream  II.  to  Coastal  States  Gas 
Corporation,  Houston. 

Gulfstream  II  was  the  third  generation 
of  aircraft  operated  by  the  Star  and 
Tribune.  A  DC-3  acquired  in  1951  was 
flown  eight  years.  From  1959  to  1969  the 
newspapers  used  a  turbo-prop  350- 
m.p.h.  Gulfstream  I,  seating  12  passen¬ 
gers  with  a  2,()()0-mile  range.  It  was 
suceeded  by  the  pure  jet  Gulfstream  II  in 
1969.  The  new  jet  cruised  at  speeds  up  to 
Mach  .85  (590  m.p.h.)  and  included  one 
of  the  first  inertial  navigation  systems 
used  in  private  or  commercial  aircraft. 

Star  and  Tribune  president  Otto  A. 
Silha  said  a  major  factor  in  the  decision 
to  sell  the  airplane  and  not  to  replace  it 
was  continuing  high  cost  of  newspaper 
technological  improvements.” 

“The  research  and  development  costs 
of  NSDG  (Newspaper  Systems  De¬ 
velopment  Group)  project  have  run  well 
over  one  million  dollars  and  we  believe 
either  NSDG  or  similar  projects  will  con¬ 
tinue  for  the  years  just  ahead.” 

Norman  Mitchell,  company  pilot  since 
1951,  has  been  transferred  to  Corporate 
Development,  where  he  will  work  with 
Star  and  Tribune  affiliate  companies. 

• 

Affiliated  earned 
$4.6  million  in  1975 

Affiliated  Publications,  Inc.  an¬ 
nounced  that  1975  earnings  were 
$4,635,000  or  $1.46  per  share  as  com¬ 
pared  with  $4,200,000  or  $1.32  per  share 
in  1974.  Operating  revenues  were 
$108,295,000  in  1975  and  $101,741,000  in 
1974.  Fourth  quarter  earnings  were 
$1,926,000  or  $.61  per  share  in  1975  as 
compared  to  $1 ,522,000  or  $.48  per  share 
in  1974.  Operating  revenues  during  the 
fourth  quarters  of  1975  and  1974  were 
$30,099,000  and  $26,967,000  respective¬ 
ly- 


Newhouse  buys 
Booth  stock 

Publisher  S.  1.  Newhouse  has  pur¬ 
chased  an  additional  8  percent  interest  in 
Booth  Newspapers  Inc.  for  a  reported 
$16  million. 

Acquired  from  the  Cranbrook  Educa¬ 
tional  Community  in  Bloomfield  Hills, 
Mich.,  on  February  26.  the  interest  now 
gives  the  owner  of  the  Newhouse  News¬ 
paper  company  259f  interest  in  Booth. 
He  had  acquired  17  percent  from  Whit- 
com  Investment  Co.,  parent  company  of 
Whitney  Communications  Corp..  in  Feb¬ 
ruary. 

Booth,  at  first,  looked  like  it  might 
rival  Newhouse  for  the  404,850  shares 
held  by  Cranbrook  in  a  bidding  battle, 
but  late  February  26  the  company  de¬ 
cided  not  to  increase  a  bid  for  the  stock. 
Supposedly,  Booth  offered  a  price  higher 
than  the  $36  per  share  Newhouse  had 
bid.  But  the  company  decided  not  to  go 
higher.  Newhouse  reportedly  paid  $39.50 
a  share.  Over-the-counter  trading  had 
pegged  the  price  at  $31.50. 

At  the  time  that  Booth  decided  not  to 
compete  with  Newhouse  for  the  Cran¬ 
brook  shares,  the  Ann  Arbor-based 
company  said  it  had  reached  an  agree¬ 
ment  in  principle  with  Newhouse  assur¬ 
ing  the  company  of  continued  control  of 
its  operation. 

Reiterating  early  statements. 
Newhouse  said  he  didn't  seek  represen¬ 
tation  on  the  Booth  board  of  directors 
and  had  no  plans  for  making  a  tender 
offer  for  more  Booth  shares. 

Newhouse  added  he  didn't  seek  to 
control  Booth  operations  which  include 
Parade  magazine  and  eight  Michigan 
dailies.  He  said  he  had  no  plans  to  ac¬ 
quire  additional  shares  at  the  present 
time. 

Both  said  they  were  discussing  the 
formalizing  of  these  representations. 

• 

Gannett  completes 
N.M.  acquisition 

Gannett  Co.,  Inc.,  was  joined  Feb¬ 
ruary  27  by  The  New  Me.xican  of  Santa 
Fe  as  the  53rd  daily  newspaper  in  the 
nationwide  group. 

Gannett  added  The  New  Mexican,  af¬ 
ternoon  circulation  18.()()0  and  Sunday 
21,000  and  the  weekly  Taos  News  at 
Taos,  for  300,000  shares  of  Gannett 
common  stock. 

The  previously  announced  agreement 
was  completed  at  Santa  Fe  by  Paul  Mil¬ 
ler,  chairman  of  the  board,  and  Allen  H. 
Neuharth,  president  and  chief  e.xecutive, 
and  by  Robert  McKinney,  owner  and 
publisher  of  The  New  Mexican  and  the 
Taos  News.  Miller,  Neuharth  and 
McKinney  said  no  major  changes  in  per¬ 
sonnel  or  policies  of  the  new  Gannett 
newspapers  are  planned. 
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Judge  resigns 
in  controversy 
over  ad  series 

Relative  tranquility  has  returned  to  the 
offices  of  the  GranJ  Islaiul  (Neb.)  Inde¬ 
pendent  and  especially  to  publisher 
Ralph  A.  Clark's  working  quarters  with 
the  resignation  of  County  Judge  Edward 
Dixon. 

City  editor  Jeanne  .Adkins  succinctly 
summed  up  the  judge's  spectacular  ac¬ 
tions  in  the  first  paragraph  of  her  story 
February  13  chronicling  Dixon's  depar¬ 
ture.  Her  lead  said; 

"The  sometimes  stormy,  sometimes 
flamboyant  and  often  controversial  reign 
of  Hall  County  Judge  Edward  Dixon  of¬ 
ficially  ended  Friday  (the  13th)  with  the 
judge's  formal  resignation." 

From  .August  1974  until  February 
1975.  Dixon  waged  a  battle  with  the  city 
of  Grand  Island.  First  he  declared  the 
parking  ordinances  in  the  city  illegal. 
Then  he  claimed  they  were  enforced  on  a 
discriminating  basis,  benefitting  those 
who  didn't  live  in  the  city. 

That  battle  ended  in  district  court 
where  Judge  Hugh  Stuart,  of  North 
Platte  and  gag  order  fame,  upheld  the 
city's  position. 

Dixon  again  made  headlines  when  he 
called  a  state  liquor  commission  inves¬ 
tigator  to  the  Eagles  Club  to  conduct  a 
gambling  raid  because  of  a  personal  dis¬ 
pute  that  occurred  there  earlier. 

Finally,  in  December.  Dixon  sub¬ 
poenaed  Clark  to  show  cause  why  the 
daily  newspaper  should  not  be  held  in 
contempt  of  court  for  running  a  series  of 
advertisements  (F&P.  Jan.  3.  page  10). 

Looking  back  on  the  ad  series  flap. 
Clark  told  F«S:P: 

"The  whole  thing  was  unbelievable.  I 
knew,  from  past  experiences  that  we  had 
had  w  ith  Dixon,  that  we  had  to  get  on  the 
offensive,  which  we  did  when  we  filed 
the  w  rit  of  prohibition  against  him  in  Dis¬ 
trict  Court. 

"It  was  there  he  was  forced  by  the  two 
presiding  judges  to  name  names  of  (auto) 
dealers  he  said  complained  to  him.  We 
(the  Independent)  published  the  names 
and  three  who  were  involved  said  they 
didn't  do  it.  So  it  was  obvious  what 
Judge  Dixon  had  done." 

That's  when  the  Independent  asked  in 
an  editorial  that  Dixon  do  the  "honora¬ 
ble  thing."  The  editorial  didn't  mention 
the  word  "retire,"  but  its  meaning  was 
clear. 

.Accusatory  editorial 

That  editorial  also  accused  Dixon  of 
instigating  "the  whole  thing  ...  to  harass 
this  newspaper  and  its  publisher."  This 
was  in  reference  to  the  series  of  auto  ads 
built  around  a  make-believe  court  pro¬ 
ceeding,  which  Dixon  said  belittled  the 
court. 
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Clark  published  a  statement  after  the 
show  cause  subpoenas  were  issued  say¬ 
ing  the  series  was  "all  in  jest,  and  anyone 
(who  read  the  ads),  even  a  ten-year-old 
boy  would  understand  that." 

The  Independent  also  ran  a  story 
p«.nnting  out  that  the  ad  series  had  won 
acclaim  as  a  good  advertising  campaign. 
Most  recently  it  had  been  named  co- 
winner.  best  ad  campaign  by  a  dealer  in 
over  1(K).0()0  circulation  class,  by  the 
Newspaper  .Advertising  Bureau,  in  an 
awards  program  covering  the  nation's 
car  dealers. 

This  was  the  same  series  that  Inde¬ 
pendent  ad  manager  Todd  Crittenden 
picked  up  from  the  Houston  (Tex.) 
Clironiele  after  it  had  won  the  Midwest 
.Advertising  Executives'  award  last  fall. 
With  slight  revisions  the  series  was  sold 
by  an  Independent  ad  salesman  to  Don 
Diers.  Grand  Island  Ford  dealer. 

The  ad  series  was  entered  in  the  Deal¬ 
ers  .Automotive  Newspaper  Advertising 
(DAND.A)  awards  competition  by  Joe 
Myers  Ford  of  Houston,  where  it  origi¬ 
nated.  Copies  of  the  ads  also  had  been 
reproduced  in  the  Best  Ad  Ideas  annual 
book  of  the  International  Newspaper 
Advertising  F^xecutives  Association, 
headquarters  at  Danville.  111. 

Standout  campaign 

Three  executives  of  the  NAB  and  3  ad 
agency  creative  directors  had  termed  the 
DAN  DA  award  series  "the  kind  of  a 
campaign  that  really  stands  out — might 
look  corny  on  the  surface,  but  it's  well 
executed,  well  laid  out.  gets  the  reader 
into  the  meat  of  the  ad  at  once,  lots  of 
information." 

Dixon  had  dismissed  the  order  to  show 
cause  why  contempt  charges  should  not 
be  filed  against  Diers.  but  continued  a 
similar  action  against  Clark.  That  turn  of 
events  led  Clark  into  the  higher  court. 

In  filing  the  writ  of  prohibition.  Clark 
said; 

"Neither  Judge  Dixon  nor  any  judge 
or  public  official  has  the  right  to  be  a 
press  censor.  It  is  the  newspaper's  obli¬ 
gation  and  responsibility  to  use  good 
judgment  in  both  its  news  and  advertis¬ 
ing  columns.  Its  editors  and  management 
accept  that  responsibility.  If  we  fault  our 
obligation,  which  we  do  not  believe  we 
did  in  this  case,  there  are  proper  legal 
priK'edures  to  follow.  We  do  not  believe 
Judge  Dixon  followed  those  procedures. 

"When  we  get  to  the  stage  where 
someone  can't  poke  a  little  fun  at  the 
courts,  the  bar  or  the  press,  we're  in  real 
trouble." 

The  Independent's  opinion  page  car¬ 
ried  an  editorial  after  Dixon  submitted 
his  resignation  which  said  in  part; 

"In  view  of  the  fact  that  .  .  .  Dixon's 
last  big  dispute  on  the  bench  was  with 
the  Daily  Independent,  some  might  see 
his  resignation  as  a  victory  for  this  news¬ 
paper.  We  don't  look  at  it  that  way. 
"That  just  happened  to  be  the  final 


incident  in  which  he  was  involved;  at  no 
time  have  we  been  out  to  ‘get'  him.  In 
fact,  we'd  be  a  lot  happier  if  none  of  this 
ever  happened. 

"He  (Dixon)  got  high  marks  from  his 
superiors  in  the  court  system  for  the  or¬ 
ganization  of  his  court,  and  his  record¬ 
keeping  procedures. 

"Perhaps  the  workload  brought  on  the 
conditions  which  resulted  in  his  later  ac¬ 
tions.  We  don't  know. 

"But  we're  certainly  not  sitting  here 
gloating  about  the  outcome." 

• 

FTC  investigates 
comparative  ads 

The  Federal  Trade  Commission  has 
authorized  an  industrywide  investigation 
on  possible  restraints  in  comparison  ad¬ 
vertising. 

In  a  unanimous  vote  by  the  FTC  direc¬ 
tors.  the  commission  has  authorized  its 
staff  to  determine  whether  advertising 
codes  or  self-regulatory  comparative  ad 
review  procedures  restrain  the  use  of 
comparative  ads. 

The  purpose  of  the  investigation,  the 
FTC  said,  was  to  determine  whether  ad¬ 
vertisers.  media,  associations  or  indi¬ 
viduals  were  engaging  in  practices  that 
would  violate  competitive  practice  regu¬ 
lations. 

Although  no  specific  individuals  were 
named,  industry  experts  believe  the  in¬ 
vestigation  is  pointed  directly  at  profes¬ 
sional  associations  which  bar  members 
from  certain  ad  practices. 

Mrs.  Schiff  names 
daughter  assistant 

Dorothy  Schiff,  editor-in-chief  and 
publisher  of  the  New  York  Post,  has  ap¬ 
pointed  her  daughter  Adele  Hall  Sweet 
as  assistant  publisher.  She  is  the  wife  of 
former  New  York  Deputy  Mayor  Robert 
W.  Sweet. 

Starting  in  her  student  days  as  a  sum¬ 
mer  employe  in  the  library.  Mrs.  Sweet 
has  held  a  variety  of  I’ost  positions,  in¬ 
cluding  editorial  researcher,  special  cor¬ 
respondent  and  liaison  with  the  pub¬ 
lisher. 

Since  her  return  to  New  York,  she 
has  been  director  of  organization  for  the 
New  York  State  Democratic  Committee 
and  on  the  Governor's  Bicentennial 
Coordinating  Council. 

In  California,  Mrs.  Sweet  was  legisla¬ 
tive  research  analyst  for  the  California 
Assembly  and  later  was  elected  State 
Women's  Chairman  of  the  California 
Democratic  State  Central  committee. 

Mrs.  Schiff  has  also  announced  the 
election  of  Mrs.  Sweet  as  vicepresident 
of  the  New  York  Post  Corp.  Mrs. 
Schitr s  other  two  children,  Mortimer  W. 
Hall  and  Sarah-Ann  Kramarsky,  were 
also  elected  to  the  board. 
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Harte-Hanks  chief  sees 
two  types  of  newspapers 


By  Robert  G.  Marbut 

There  is  a  difference  among  daily 
newspapers.  I  think  that  it  is  possible  to 
characterize  every  daily  newspaper  as 
one  of  two  types.  Let's  call  them  Type  A 
and  Type  B.  The  Type  A  newspaper  has 
these  characteristics: 

Type  A  Daily  Newspaper 

— Large  population  (over  500.000). 

— Mature  core  market  (below  average 
growth  usually). 

—  Heavy  competition  (daily  news¬ 
paper/local  TV  stations/suburban  news¬ 
papers). 

— High  circulation  (over  1(K).0(K)). 

— National  revenue  exceeds  59f  of 
total  ad  revenue. 

— Classified  revenue  exceeds  259c  of 
total  ad  revenue. 

— Complex  distribution  process  (par¬ 
ticularly  for  reaching  outlying  areas  on  a 
timely  basis). 

— High  unionization. 

— Relatively  high  unit  labor  costs. 

—  Relatively  costly  and  complex 
equipment  and  facilities  replacement. 

— Newsprint  intensive  (exceeding  259c 
of  costs). 

— Relatively  slower  response  to 
change. 

— Relatively  low  profit  margin  (under 
20''^  before  tax). 

By  contrast,  the  Type  B  newspaper 
has  these  characteristics: 

Type  B  Daily  Newspaper 

— Small  to  medium  population  (less 
than  5(M).()()0). 

— Growing  and/or  isolated  primary 
market. 

— Little  direct  competition. 

— Small  to  medium  circulation  (under 
lOO.OOO). 

— National  revenue  under  59c  of  total 
ad  revenue. 

— Classified  revenue  under  25*^  of 
total  ad  revenue. 

— Relatively  simple  distribution  proc¬ 
ess. 

— l.ittle  or  no  unionization. 

— Relatively  low  unit  labor  costs. 

— Relatively  simple  and  low  cost  to 
replace  equipment  and  facilities. 

— Low  newsprint  usage  {\59c  to  2(yT 
of  total  cost). 

—  Relatively  quick  response  to 
change. 


(Robert  (>.  Marbut,  president  and  chief 
executive  officer  of  Harte-Hanks  News¬ 
papers  Inc.,  addressed  tbe  Stock  Brokers 
Society  in  San  Francisco  February  11. 
These  are  excerpts  of  his  remarks.) 


— Relatively  high  profit  margin  poten¬ 
tial  (over  209c  before  tax). 

This  process  can  be  extended  by 
characterizing  the  Type  A  and  Type  B 
newspaper  groups.  They  are  contrasted 
as  follows: 

Type  A  Daily  Newspaper  Group 

—  Primarily  comprised  of  Type  A 
newspapers. 

— Relatively  small  number  of 

economic  units  (divisions). 

— Similar  local  economies. 

Type  B  Daily  Newspaper  Group 

—  Primarily  comprised  of  Type  B 
newspapers. 

—  Relatively  large  number  of 

economic  units. 

— Geographically  and  economically 
diverse  local  markets. 

What  does  all  of  this  mean?  I  think 
there  are  two  basic  conclusions  that  can 
be  drawn  from  this  analysis: 

1.  The  Type  B  newspaper  group  is 
less  cyclical  and.  therefore,  should  fare 
better  in  a  recession  than  the  Type  A 
group. 

2.  The  Type  B  newspaper  group  has 
characteristics  that  should  lead  to  more 
significant  growth  then  the  Type  A 
growth  over  the  long  run. 

Thus,  we  are  saying  that  the  Type  B 
group  should  have  better  prospects  both 
in  the  short  run  (particularly  in  a  reces¬ 
sion)  and  in  the  long  run. 

With  this  in  mind,  let's  turn  to  Harte- 
Hanks  Newspapers.  What  type  of  group 
are  we?  First,  let's  look  at  our  markets 
and  compare  to  the  models  listed  above: 

Profile  of  HHN  Markets 

— All  dailies  in  small  to  medium  mar¬ 
kets;  largest  daily  market  has  330.000 
population. 

— All  dailies  in  developing  and/or  iso¬ 
lated  markets. 

— Geographically  diversified  attractive 
regions;  West  Coast.  Texas.  Southeast, 
suburban  areas  of  major  markets  in  the 
Northeast. 

— Many  economic  units:  16  daily  mar¬ 
kets.  five  non-daily  markets,  two  TV 
markets. 

— Diverse  local  economies:  Ranging 
from  agriculture  to  government  transpor¬ 
tation  to  finance  to  manufacturing  to 
tourism  to  petroleum,  etc. 

— Non-dailies  each  have  a  unique 
niche,  a  reason  for  being — a  franchise. 

— Favorable  historic  unemployment 
mix  in  Texas  markets:  Only  two  Texas 
HHN  newspaper  markets  have  un¬ 
employment  exceeding  4.59c. 

— No  competitive  dailies  published  in 
HHN  daily  markets. 


We  conclude  from  the  above  that  from 
evaluating  our  markets.  HHN  is  a  Type 
B  newspaper  group.  Let’s  take  a  look  at 
Harte-Hanks  Newspapers  from  an 
operating  point  of  view: 

Profile  of  HHN  Operations 

— Small  to  medium  daily  circulations: 
None  over  100.000.  only  one  over  60.000 
and  three  others  over  50.000. 

— Low  newsprint  content:  Only  \19c 
of  total  costs. 

— Low  union  content:  Only  12%  of 
work  force;  divisions  that  publish  16 
dailies  have  no  unions  at  all. 

— National  revenue  only  3.5%  of  total 
ad  revenues. 

— Classified  revenue  24%  of  ad  re¬ 
venues. 

— Relatively  simple  new  technology: 
Only  five  of  21  dailies  printed  on  more 
complex  double-width  presses. 

— Only  one  division  accounts  for  more 
than  10%  of  combined  revenues  (Corpus 
Christi.  a  strong  Type  B  daily). 

We  conclude  from  the  above  that  from 
an  operating  point  of  view.  Harte-Hanks 
is  a  Type  B  newspaper  group. 

That's  where  we  are  today,  but  what 
about  the  future?  What  will  our  strategy 
be? 

In  a  phrase:  More  of  the  same.  We 
intend  to  concentrate  on  the  Type  B 
daily  newspaper  as  the  primary  element 
of  our  revenue  base.  We  feel  that  this  is 
the  key  to  stability  in  the  short  run  and 
the  means  for  continued  growth  in  the 
long  run. 

We  want  to  increase  the  number  of 
markets  in  which  we  operate,  continuing 
to  diversify  geographically  and  economi¬ 
cally.  in  order  to  dampen  further  the 
cyclical  effect  of  individual  newspapers. 

We  want  to  balance  the  long  and  short 
term  emphasis.  A  useful  way  to  state  our 
long  term  goal  is  that  we  want  continu¬ 
ally  to  improve  the  franchise  that  we 
enjoy  in  each  market  served  and  to  in¬ 
crease  the  number  of  markets  in  which 
we  operate.  Our  short  term  goal  is  to 
improve  consolidated  profitability  on  an 
annual  basis. 

The  critical  question  is  how  to  balance 
the  efforts  in  these  two  areas.  Our  ap¬ 
proach  has  been  and  will  continue  to  be 
two-pronged.  The  first  has  to  do  with 
building  the  franchise  and  revenues  for 
the  long  run.  This  means  that  in  existing 
markets  we  will  continue  to  improve 
existing  products,  introduce  new  prod¬ 
ucts.  and  enhance  customer  service.  We 
will  seek  to  increase  advertising  linage* 
and  circulation  volume.  We  will  price 
fairly  but  fully.  Also,  we  will  continue  to 
look  for  attractive  acquisitions  in  new 
markets.  All  of  these  steps  broaden  the 
consolidated  revenue  base  and  enhance 
the  individual  market  franchise. 

But  this  is  not  enough.  We  must  also 
have  the  ability  to  improve  profitability. 
This  is  done  by  continuing  to  make  our 

(Continued  on  page  25) 
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ITU  pension  fund 
to  be  terminated 

By  a  margin  of  fewer  than  5.000  votes, 
members  of  the  International  Typo¬ 
graphical  Union  have  decided  to  dissolve 
their  fraternal  pension  program  which 
has  been  operating  for  more  than  a  cen¬ 
tury. 

In  recent  years,  while  the  union's  pen¬ 
sion  fund  has  been  dwindling  sharply, 
negotiated  employer-union  retirement 
plans  have  become  a  more  remunerative 
substitute. 

The  ITU  headquarters  announced  the 
final  tally  on  Proposition  No.  128. 
enacted  by  the  last  annual  convention, 
as:  38.937  for  gradual  termination  of  the 
pension  fund,  and  34.097  against.  The 
proposition  carried  by  sizable  margins  in 
most  of  the  smaller  liKals  while  heavy 
votes  against  it  were  cast  in  the  big  cities 
such  as  New  York.  Chicago.  Washington 
and  San  Francisco. 

Adoption  of  “128" — described  by 
union  officers  as  “the  most  important 
piece  of  legislation  to  be  enacted  by  an 
ITU  convention  since  the  founding  of  the 
union" — opens  the  doors  to  wholesale 
reclassification  of  dues-paying  members 
to  associate  membership  which  prom¬ 
ises  lower  assessments. 

Beginning  last  January  I.  the  Old  Age 
pension  fund  will  be  phased  out  and  a 
new  dues  structure  will  provide  for  a  $1 
per  capita  fee  per  month  and  one  percent 
for  general,  strike  and  mortuary  funds. 
'^Cleve  Rumble,  vicepresident-labor  for 
tl^e  Southern  Newspaper  Publishers 
Association,  has  advised  members  that 
they  can  anticipate  more  active  organiz¬ 
ing  efforts  by  the  ITU  due  to  a  gradual 


improvement  in  its  financial  condition. 
He  foresees  a  large  number  of  regular 
journeymen  requesting  reclassification 
to  associate  member  status. 

"In  the  opinion  of  the  SNPA  Labor 
Department  the  approval  of  Proposition 
No.  128  will  produce  immediate  changes 
in  the  program  of  the  ITU.  A  large  num¬ 
ber  of  regular  journeyman  members  will 
request  reclassification  to  associate 
member  status.  This  will  have  the  effect 
of  reducing  their  dues  and  also  reducing 
the  income  of  the  fraternal  pension  plan. 
The  reserve  fund  of  the  fraternal  pension 
fund  will  be  reduced  to  lower  levels, 
releasing  funds  to  be  used  in  paying 
benefits  to  pensioners.  The  amount  of 
pension  benefit  may  gradually  reduce  for 
a  few  months.  Then  the  reduction  will 
accelerate  until  the  final  dissolution  of 
the  fraternal  pension  program.  There  w  ill 
be  a  gradual  improvement  in  the  financial 
condition  of  the  ITU.  Organizing  efforts 
will  be  stepped  up  significantly." 

• 

Women’s  interests 
competition  set 

The  tenth  Penney-Missouri  Magazine 
Awards  competition  for  excellence  in 
women's-interest  journalism  has  been 
announced  by  Dean  Roy  M.  Fisher  of  the 
University  of  Missouri  School  of  Jour¬ 
nalism.  Material  submitted  for  the  com¬ 
petition  must  be  received  at  the 
Penney-Missouri  Magazine  Awards  of¬ 
fice  postmarked  no  later  than  May  I . 

Entries  must  be  stories  published  in 
United  States  publications  of  recognized 
magazine  format  during  the  1975  calen¬ 
dar  year. 


Post  ‘Outlook’ 
gives  6  pages 
to  strike  review 

In  a  2().()00-w'ord  review  of  labor  dif¬ 
ficulties  that  climaxed  last  October  1  in 
the  strike  of  its  pressmen,  the 
Washington  Post  last  Sunday  made  this 
statement: 

"For  the  American  newspaper  indus¬ 
try  as  well  as  for  The  Post,  the  ability  to 
continue  publishing  is  the  aspect  of  the 
strike  that  will  probably  have  the  most 
enduring  significance.  The  Post  defied  its 
craft  unions,  and  prospered  without 
them,  missing  only  one  day  of  publica¬ 
tion  despite  the  damage  to  its  presses." 

The  review  which  took  the  best  of  six 
pages  in  its  regular  "Outlook"  section, 
also  said:  "The  Post's  victory  over  its 
pressmen  may  presage  a  fundamental 
change  in  the  priwer  of  new  spaper  unions 
in  the  United  States.  This  is  a  possibility, 
though  by  no  means  a  certainty.  Un¬ 
doubtedly.  both  publishers  and  unions 
w  ill  be  weighing  the  implications  of  the 
Post  strike  for  years  to  come." 

The  Post's  ow  n  review  will  be  a  neces¬ 
sary  part  of  any  such  consideration. 
When  the  strike  began,  the  editors  as¬ 
signed  Robert  G.  Kaiser,  their  national 
labor  specialist,  to  gather  material  for  a 
long  description  and  explanation  of  the 
strike  that  would  appear  when  it  ended. 

One  of  the  most  unusual  facets  of  the 
presentation  was  the  account  of  how  the 
Post,  worried  as  much  as  six  years  ago 
over  its  increasing  labor  troubles,  with 
craft  unions,  went  about  preparing  itself 
to  publish  in  spite  of  any  strike.  This 
included  sending  employes  to  Oklahoma 
City  to  undergo  "cross-training"  under 
the  Southern  Production  Program  Inc. 
fhe  review  also  went  into  detail  regard¬ 
ing  the  search  by  present  publisher 
Katharine  Graham  for  a  business  execu¬ 
tive  who'd  be  able  to  formulate  an  anti¬ 
strike  program,  and  how  it  was  John  W. 
Prescott  who  began  the  program  to  "de¬ 
velop  the  capacity  to  print  a  newspaper 
without  union  labor." 

The  account  also  recalls  how.  in  1973. 
the  Post's  pressmen,  in  supporting  a 
work  stoppage  by  the  typographical  un¬ 
ion.  went  so  far  as  to  rip  out  "all  the 
sheets  of  newsprint  which  the  non-union 
employes  had  threaded  into  the  presses 
and  sliced  a  few  of  the  synthetic  rubber 
blankets  on  the  presses'  reels." 

Besides  sending  groups  of  employes  to 
Oklahoma  City  for  three-week  training  in 
running  machinery  ordinarily  handled  by 
unions,  the  Post  also  set  up  a  facility  of 
its  own  in  suburban  Virginia  where  per¬ 
sonnel  were  training  in  the  cold-type 
production  that  had  to  be  used  during  the 
later  strike,  according  to  the  strike  re¬ 
view. 


management  consultants 
specializing  in 
executive  search 

We  welcome  an  opportunity  to  discuss  in  detail  our 
services,  our  methods,  and  our  staff  with  respect  to 
a  specific  situation  in  your  General  Management 
Business,  Advertising,  Mechanical,  Circulation,  and 
Editorial  areas.  Call  Carl  Youngs  at  312-693-6171. 

Ron  Curtis  &  Company 

O’HARE  PLAZA,  5725  EAST  RIVER  ROAD.  CHICAGO,  ILLINOIS  60631 
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Introducing  the  VT61/t.  A  brand 
new  input  terminal.  At  a  very  low 
price. 

The  VT61/t  is  designed  to  input 
news  material,  classified,  box  scores, 
and  billing  data.  In  fact,  it  can  handle 
just  about  any  data  input  application 
you  can  think  of.  And  perform  most 
of  your  basic  text  editing  functions 
at  the  same  time. 

Digital's  VT61/ 1  comes  complete 
with  forms  mode  or  protected  field 
capability.  It  has  a  full  96-character 
upper-  and  lower-case  character  set 
and  a  standard  typewriter  keyboard. 
In  addition,  there's  a  special  19-key 


function  keypad  designed  especially 
for  fast,  easy  operation  by  newspaper 
personnel. 

The  entire  unit  weighs  just  35 

f)ounds  so  you  can  easily  move  it 
rom  one  place  to  another,  wherever 
you  need  it.  And  it's  available  in 
Doth  20  MA  and  ELA  output  for  local 
or  remote  interfacing. 

The  VT61/t.  It  gives  you  both 
performance  and  flexibility  for  only 
$2,950.  Which  means  that  you  can 
save  a  lot  on  just  one  terminal,  or  a 
fortune  when  you  need  several. 

Now  you  can  mix  and  match  our 
low-priced  input  VDT  with  our  more 


Digital  Equ^ment  Corporation,  146  Main  Street,  Maynard,  MA  01754 
Attention:  CJraphic  Arts  Group,  PK-3 

□  Please  send  me  more  information  on  your  new  VT61/t. 

□  Please  send  me  information  on  your  entire  newspaper  capability. 

□  Please  have  a  sales  representative  phone  me. 

Name _ 


Company- 

Address _ 

City- 


-State_ 


Telephone  No.- 


_Zip- 


powerful  VT-20/b  editing  terminal 
and  pay  only  for  the  performance 
you  need.  \ou  get  a  computerized 
system  that  exactly  fits  your  applica¬ 
tion—  and  your  budget. 

The  Digital  VT61/t  is  just  another 

fiart  of  the  industry's  most  complete 
ine  of  VDT's,  and  systems  for  edi¬ 
torial,  classified,  wire  services,  busi¬ 
ness  and  composition.  And  another 
reason  why  we  sell  more  newspaper 
systems  than  anyone  else  in  the  world. 

For  more  information,  send  the 
accompanyir^  coupon,  or  contact 
\pur  nearest  Digital  representative. 
Digital  Equipment  Corporation, 
Maynard,  MA  01754.  (617)  897-5111, 

Ext.  6123.  European  headquarters: 

81  route  de  I'Aire,  1211  Geneva  26. 

Tel:  42  79  50.  Digital  Equipment  of 
Canada,  Ltd. 

SDIDDID 

50,000  Computers  Saving 
Managers  Millions. 


whats 
behind 
this 
fact 


1 


Unpublicized  until  now,  every 
known  Dl  LITHO®  system  in 
the  U.S.  is  using  Beach 
saddles.  A  five  year  warranty 
and  outstanding  customer 
service  reputation  in  the 
business  made  it  happen. 


wIk(D)l 


The  No.  1  supplier  of  saddles 
and  plate  supporting 
equipment  to  the  newspaper 
production  industry — Beach 
Manufacturing  Corp.  And 
that’s  no  accident — Beach 
made  the  engineering 
innovations  that  produce  the 
one  system  that  assures 
perfect  registration  from 
composition  to  press.  With  the 
state  of  the  art  ever  changing, 
Beach  will  keep  you  in  the 
forefront.  For  more 
behind-the-scenes 
information,  call  or  write 


15602  CONTAINER  LANE 
HUNTINGTON  BEACH,  CA 
92649 

Tel:  (714)  898-5515/  (213)  598-5548 
Telex:  655307 


Canadian,  US  dailies 
select  copy  systems 

System  Development  Corporation  has 
announced  the  sale  of  five  Text  II  elec¬ 
tronic  publishing  systems  to  newspapers 
in  the  United  States  and  Canada.  Two  of 
the  sy  stems  are  to  newspapers  ow  ned  by 
the  New  York  Times  Company,  the 
Gainesville  (Fla.)  San  and  the  Lakeland 
(Fla.)  Ledger.  The  other  systems  have 
been  sold  by  SDC's  Canadian  sub¬ 
sidiary.  Aquila  BST  Ltd.,  to  the  Hamil¬ 
ton  (Ontario)  Spectator,  the  Windsor 
(Ontario)  Star  and  the  Toronto  (Ontario) 
Globe  and  Mail. 

The  Lakeland  installation  will  have  36 
video  display  terminals  while  the 
Gainesville  paper  will  have  3S  VDTs. 
Both  installations  will  have  a  centralized 
data  base  with  60  million  characters  of 
disc  memory  storage. 

The  Hamilton  Spectator  will  have  70 
V'DTs  used  with  three  Hewlett  Packard 

21  MX  computers  and  75  million  charac¬ 
ters  of  disc  memory  storage  interfaced 
with  two  Metroset  phototy  pesetters.  The 
system  at  the  Windsor  Star  will  employ 

22  VDTs  and  two  HP  21  MX  computers 
with  60  million  disc  storage  interfaced 
with  two  on/line  OCR  readers,  four  Har¬ 
ris  2200  display  ad  terminals,  and  four 
Pacesetters. 

The  largest  of  the  Canadian  installa¬ 
tions  will  be  at  the  Globe  and  Mail  where 
130  VDTs  will  be  in  the  system  with  five 
HP  21  MX  computers  and  140  million 
characters  of  disc  storage.  The  system 
will  be  interfaced  with  two  Metroset 
phototypesetters. 

•All  five  of  the  Text  II  systems  will 
provide  on/line  classified  ad  taking, 
credit  checking,  copy  passing,  wire  ser¬ 
vice  and  news  editing  as  well  as  accounts 
receivable  and  billing  functions.  The  Text 
II  system  has  a  centralized  controller 
that  can  accommodate  up  to  eight  com¬ 
puters  and  as  many  as  400  VDTs. 


AP  adds  new  feature 
to  DataStream 

The  Associated  Press  has  added  a  new 
feature  to  the  high-speed  (1200  words- 
a-minute)  DataStream  wire  service. 
Called  DataRecaps,  the  feature  presents 
fully  up-to-date  write-through  retrans¬ 
missions  of  breaking  stories. 

DataRecaps  carry  slugs  indicating  that 
they  are  not  new  leads  or  writethroughs 
that  make  significant  changes  in  the  con¬ 
tent  of  a  story — that  they  simply  put  all 
the  pieces  together,  eliminating  throwa¬ 
way  lines  and  superseded  copy. 

The  feature  may  add  new  material  and 
when  it  does  a  note  at  the  start  will  iden¬ 
tify  where  revisions  have  been  made. 
The  system  will  also  indicate  that  at 
some  set  time,  such  as  every  hour  on  the 


hour,  a  recap  of  a  major,  breaking  story 
will  appear. 

An  additional  enhancement  is  that 
slugs  identifying  new  leads,  adds,  inserts 
and  subs  for  nationwide  news  stories 
now  also  refer  to  the  DataStream  trans¬ 
mission  numbers  used  on  the  previous 
copy.  This  enables  member  desks  accus¬ 
tomed  to  handling  the  A  wire's  numbers 
to  handle  DataStream  in  a  similar  way. 
These  reference  numbers  aid  editors 
when  working  with  either  copy  from  a 
printer  or  through  an  electronic  copy 
processing  system. 

The  DataRecap  feature  was  part  of  the 
DataStream  wire  transmission  of  the 
major  news  story  covering  the  death  of 
Chou  En-lai,  Prime  Minister  of  China. 

• 

WhaVs  new: 
products  and  systems 

Versatec  has  announced  the  Video  In¬ 
terface  system  which  allows  production 
of  hard  copy  output  on  standard  Ver¬ 
satec  electrostatic  plotters  from  virtually 
any  video  source — cameras,  digital 
generators  or  terminals  with  video 
generator  ports. 

The  interface,  packaged  in  a  rack- 
mountable  module,  accepts  video  signals 
conforming  to  El  A  standards  RS-I7(). 
330,  343,  375,  or  412.  Without  software, 
the  unit  translates  video  signals  into  ras¬ 
ter  data  to  produce  hard  copy  of  any 
desired  alphanumeric  or  graphic  display. 

The  unit  is  priced  at  $2,950.  Total  out¬ 
put  system  packages  (plotter,  computer 
controller,  and  composite  video  inter¬ 
face)  are  priced  from  $10,700. 

*  *  ♦ 

MGD  Graphic  Systems  has  announced 
new  software  features  for  the  Goss 
Metro-reader  OCR  family.  The  features 
include  the  Series  M  software  package 
which  enables  existing  Metro-readers 
users  to  modify  their  software  programs. 

Series  M  permits  users  to  generate 
their  own  output  programs  as  required 
for  new  typesetting  equipment  and  for 
special  purpose  work.  The  user  also  has 
total  control  in  scheduling  and  imple¬ 
menting  new  output  programs  and  pro¬ 
gram  modifications  along  with  additional 
capabilities. 

^  >|c 

ICS  Sales  &  Leasing  has  introduced  a 
high  speed  line  printer  and  an  optical 
character  recognition  unit.  The  printer  in¬ 
terfaces  with  the  ICS  Astrocomp-D  edit¬ 
ing  system.  The  OCR  unit  reads  directly 
into  Astrocomp  storage  at  the  rate  of  500 
words  per  minute.  ICS  is  located  in  Ann 
Arbor,  Mich. 

9|C  *  * 

Harris  Web  Press  division  has  sold  a 
four  unit  N-1650  offset  press  to  the  Gas¬ 
tonia  (N.C.)  Gazette.  Harris  has  also 
sold  a  five  unit  N-1650  press  to  the 
Odessa  (Tex.)  American. 
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Classroom  program 
convo  set  for  April 

The  1976  Conference  for  Newspaper 
in  the  Classroom  Program  Development 
will  be  held  at  the  Cosmopolitan  Hotel  in 
Denver.  April  19-21,  the  American 
Newspaper  Publishers  Association 
Foundation  has  announced. 

The  program  consists  of  eight  discus¬ 
sion  sessions  and  conferees  will  have  the 
choice  of  participation  in  four  of  the 
eight.  Topics  include  encouraging  the 
long-term  use  of  newspapers,  promoting 
school  circulation,  educating  teachers 
and  developing  newspaper-related  cur- 
riculums. 

Full  details  are  available  from  Judith 
D.  Hines,  Manager/Educational  Ser¬ 
vices.  AN  PA  Foundation. 

Detroit  News  plans 
a.m.  edition 

On  April  5,  ihc  DeHoit  News  will  begin 
distribution  of  the  early  evening  edition 
to  outstate  Michigan. 

Delivered  in  the  morning,  the  edition 
will  be  printed  after  midnight,  bear  the 
new  day's  date  and  will  be  sold  on  the 
street  or  through  home  delivery.  Target 
areas  for  this  circulation  will  include 
Grand  Rapids,  Lansing.  Saginaw.  Flint 
and  Bay  City.  As  well  the  edition  will  be 
circulated  in  the  Traverse  City  area. 

Initial  press  run  for  the  bonus  edition 
is  set  for  40.000  to  4.S.000.  No  increase  in 
ad  rate  will  be  made.  Additional  ad  staff 
for  those  areas  will  be  added. 

Suffolk  Life  adds 
weekday  edition 

Suffolk  Life  Newspaper  Group,  which 
serves  the  eastern  half  of  Long  Island, 
will  move  its  Sunday  tabloid  to  Wednes¬ 
day  delivery  starting  March  7.  The  Sun¬ 
day  tabloid  is  currently  published  in  14. 
zoned,  locally-edited  editions  of  lO.O(K) 
and  15.000  circulation  each. 

A  new.  half-tabloid.  Siijfolk  Life 
magazine  will  be  published  on  Sunday  in 
seven,  zoned,  locally  edited  editions  of 
24,0(K)  circulation  each. 

David  J.  Willmott.  editor  and  pub¬ 
lisher.  said  that  he  expects  the  twice-a- 
week  publishing  schedule  to  be  an  in¬ 
stant  success. 

Suffolk  Life  is  a  member  of  A.N.P.A. 
About  102.000  of  its  1 73 ,(K)0  circulation 
is  paid,  according  to  the  circulation  audit 
report  issued  by  the  Certified  Audit  of 
Circulations  (CAC). 

The  twice-a-week  publishing  venture 
was  made  possible  by  Willmott's  mid 
1975  decision  to  get  his  papers  out  of  the 
mail.  "You  just  can't  trust  the  Postal 
Service  anymore,”  he  said.  "So  we're 
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investing  hundreds  of  thousands  of  dol¬ 
lars  to  complete  our  carrier  service,  right 
on  out  to  the  eastern  tip  of  Long  Island. 
Then  we'll  be  sure  of  reliable,  on-time 
delivery.  It's  the  backbone  of  our  entire 
publishing  system,  and  gives  us  the  op¬ 
portunity  to  carry  tons  of  preprinted  in¬ 
serts  at  prices  that  make  the  Postal 
Service  look  like  Simon  Legree!" 


Florida  weekly  sold 

The  Monticello  (Fla.)  News  has  been 
purchased  by  Ron  and  Lonna  Cichon 
from  John  and  Jane  Janinda.  Published 
for  107  years,  the  Monticello  News  is  a 
3,000  circulation  weekly  newspaper. 
Cichon  was  formerly  general  manager  of 
Miami's  12  Community  Newspapers. 


Why  we  can  set  our 
Publishers  Libel  Insurance 
policy  entirely  in  10  point 
(or  larger)  Times  Roman,  leaded! 

And  get  the  whole  thing  on  Vh  legal  size  pages. 

Forty  years  ago,  our  Publishers  Libel  Insurance  policy  had  more 
exclusions  than  it  did  coverage.  Today,  there's  only  one  exclusion 
left;  Commercial  printing  for  third  parties.  And  you  can  have  that.  too. 
for  a  small  extra  premium. 

That's  what  experience  will  do  for  you.  That's  why  2‘/2  pages  of  10 
point  leaded  Times  Roman  (same  as  this  ad)  are  more  than  enough 
to  include  all  the  details. 

Here  are  the  facts  of  life,  about  libel  suits,  as  we've  developed  them 
in  more  than  40  years  of  underwriting  I.ibel  Insurance  policies; 

Iln  any  given  month  or  year,  it's  probably  not  going  to  happen 
•  to  you. 

2  If  you  publish  enough  issues,  over  enough  years,  it's  bound  to 
•  happen. 

3  When  you  wind  up  in  front  of  a  jury,  that  group  is  going  to  try  to 
•  sock  it  to  you.  They  won't  want  to  miss  the  opportunity  to  get 
even  for  your  bad  taste  in  comics. 

These  same  facts  of  life  make  Libel  Insurance  one  of  the  best  buys 
in  the  insurance  marketplace.  It's  an  ideal  setup  for  economical 
coverage;  low  incidence  of  claims,  but  very  stiff  expenses  when  you 
have  to  go  to  court . . .  even  if  you  win. 

Much  like  Major  Medical.  You'll  probably  only  need  it  once  or  twice, 
but  it's  curtains  if  you're  without  it  when  the  time  comes.  If  you  (or 
your  insurance  representative)  will  fill  out  and  mail  the  coupon,  we'll 
respond  by  mail  (12  point  IBM  Elite)  with  full  details. 

Please  do  it  soon.  Some  malcontent  may  have  you  in  his  sights 
right  now. 

■  Publishers  I.ibel,  Department  B-3 
H  Kmpinters  Reinsurance  Corporation 
■  21  West  lOlh  Street 

H  Kansas  Cits,  Missouri  64105 

■  I’Icase  tell  mo  more  about  your  Publishers  Libel  coverage. 

I  NAME 
■  1111L-. 

_  PL  Hl  K  .M  ION 
■  ADDRESS 
I  (  1  I  Y.  SI  Al  E. /IP 
I  lElEPHONE 
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William  H.  Hornby,  executive  editor. 
Denver  Post — elected  president  of  the 
Denver  Rotary  Club. 

*  «  * 

Sidney  P.  Allen,  financial  editor,  San 
Francisco  Chronicle  for  35  years — 
retired.  Donald  K.  White,  who  rejoined 
the  Chronicle  as  a  reporter  in  1974  after 
spending  five  years  as  a  bank 
executive — named  financial  editor. 

*  *  ^ 

Joy  Gallagher,  family  editor.  Flint 
{Mich.)  Journal — winner  of  8  first  places 
in  the  Michigan  Women's  Press  Club  an¬ 
nual  writing  contest. 

★  *  * 

Steven  Kent,  executive  city  editor 
with  the  Albany  (N.Y.)  Knickerbocker 
News — to  the  Yakima  (Wash.)  Herald- 
Republic  on  March  1  as  managing  editor, 
replacing  .Alan  K.  Hooper,  who  went  to 
the  Bremerton  (Wash.)  Sun  as  managing 
editor. 

*  *  * 

Tom  Reeves,  editor.  Loveland 
Reporter-Herald — elected  president  of 
the  Colorado  Press  Association. 

Pall  E.  Knopick.  most  recently  city 
editor  of  the  Newport  News  (Va.) 
Jimes-Herald — appointed  editor  of  the 
Tobacco  Observer,  a  newspaper  to  be 
published  by  the  Tobacco  Institute  in 
Washington,  D.C. 

*  *  * 

Roger  J.  Yolman.  who  joined  TV 
Guide  20  years  ago  as  file  clerk — named 
executive  editor,  succeeding  Al  exander 
H.  Joseph,  who  is  retiring.  Joseph  joined 
the  magazine  in  1953  from  the  Philadel¬ 
phia  Inquirer  w  here  he  was  a  picture  and 
news  editor. 

Personnel  changes 

A  new  publisher  and  managing  editor 
has  been  named  at  the  Auburn  (N.Y.) 
Citizen,  which  changed  ownership  last 
July. 

Frederick  R.  L.  Osborne.  Lithgow 
Osborne  and  Samuel  V.  Kennedy  111  are 
no  longer  employed  by  the  paper.  The 
publisher  is  now  James  W.  Lewis  and  the 
managing  editor  is  Earle  L. 
Schemerhorn. 

The  name  of  the  newspaper  has  been 
changed  from  the  Citizen-Advertiser  to 
The  Citizen. 
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William  B.  Ketter  has  been  elected 
vicepresident-broadcast  services  for 
United  Press  International. 

Ketter,  36,  moves  to  New  York  head¬ 
quarters  from  Boston  where  he  has 
served  since  July,  1972,  as  general 
executive  in  charge  of  New  England  op¬ 
erations.  He  succeeds  Peter  S.  Willett, 
who  resigned  to  join  the  New  York  Times 
company. 

Ketter  joined  UPl  in  1962  at  Omaha, 
following  graduation  from  the  Univer¬ 
sity  of  North  Dakota  with  a  bachelor's 
degree  in  journalism.  He  later  served  as 
bureau  manager  at  Lincoln,  Neb.,  and 
Lansing,  Mich.,  and  then  became  a  re¬ 
gional  executive  in  Indiana  and  Illinois. 
He  was  central  division  business  man¬ 
ager  in  Chicago  before  his  transfer  to 
Boston. 

A  native  of  East  Grand  Forks,  Minn., 
Ketter  began  his  news  career  there  as  a 
reporter  for  the  weekly  Record,  and 
later  worked  for  the  Grand  Forks  (N.D.) 
Herald  while  attending  college. 

David  Wise — joined  the  Alma  (Mich.) 
Eveninti  News  as  director  of  sales,  mar¬ 
keting  and  promotion. 

*  *  * 

Larry  Walci  tt.  a  veteran  of  nearly  18 
years  of  newspaper  experience  named 
controller  and  business  manager  of  the 
Camden  (N.J.)  Courier-Post.  He  re¬ 
places  Leroy  P.  Evans  who  retired  this 
month  after  36  years  with  the  Courier- 
Post. 

3K  *  * 

Chrisioi'her  M.  Litti.e.  34.  assistant 
general  counsel  for  the  United  States 
Environmental  Protection  .Agency — 
joined  the  Washington  Post  as  vicepresi¬ 
dent  and  counsel. 

*  *  * 

Fred  W.  Dingman.  vicepresident  and 
sales  manager.  Field  Newspaper 
Syndicate — named  senior  vicepresident. 


Charles  M.  Fernald.  Boston  Herald 
American  and  Sunday  Advertiser — 
appointed  classified  advertising  man¬ 
ager. 

*  * 

Bill  Phillips,  formerly  government 
and  politics  reporter  for  Visalia  (Calif.) 
Times-Delta  and  more  recently  legisla¬ 
tive  assistant  for  Rep.  John  Krebs — to 
the  Nevada  State  Journal  and  Reno 
Evening  Gazette  as  government  repor¬ 
ter. 

*  sf:  * 

Jim  W'illiams — formerly  ad  director  of 
the  Atlantic  City  (N.J.)  Press — now  ad 
director  of  South  Jersey  Advisor  News¬ 
papers  Cologne.  N.J. 

*  ♦  * 

Homer  T.  Ford.  47.  former  assistant 
editor  of  Gardner  (Mass.)  Neuw — named 
editor  and  publisher  of  the  Star-Herald, 
a  weekly  in  Presque  Isle,  Maine. 

*  *  * 

E.  Richards  Roberts,  former  layout 
editor  for  the  Wall  Street  Journal  and 
more  recently  public  information  officer 
for  the  Pennsylvania  National  Guard — 
named  deputy  press  secretary  for 
Pennsylvania  Governor  Milton  J.  Shapp, 
replacing  Peter  H.  Kostmayer  who  is 
leaving  to  run  for  the  Democratic  nom¬ 
ination  for  Cc^ngress  in  Bucks  and  Mont¬ 
gomery  Counties. 

*  *  * 

Keith  Kelley,  in  charge  of  state  dis¬ 
tricts  at  the  circulation  department  of  the 
Peoria  (iW.)  Journal  Star — now  in  charge 
of  city  districts.  Larry  Harper  district 
manager — to  assistant  circulation  man¬ 
ager. 

j|c  J|{  sK 

John  Harms,  vicepresident  and  direc¬ 
tor  of  marketing.  Detroit  News — elected 
to  the  board  of  trustees  at  Hutzel  Hospi¬ 
tal  in  the  Detroit  Medical  Center. 

• 

Cochrane  to  head 


Associated  papers 

Robert  Cochrane,  news  editor  of  Mel¬ 
ius  Newspapers  based  in  Lincoln  Park. 
Mich.,  has  been  named  editor  of  As¬ 
sociated  Newspapers. 

Associated  Newspapers,  a  subsidiary 
of  Panax  Newspapers,  publishes  the 
Wayne  Ea^le,  Westland  Eaf>le,  Romulus 
Roman,  Belleville  Enterprise  and  Canton 
Ea^le. 

Cochrane.  44.  succeeds  Lucy 
Wiesand,  who  resigned.  He  won  the 
American  Legion  Auxiliary  Golden 
Press  award  in  1973  for  a  series  on  drug 
abuse.  A  1958  journalism  graduate  of 
University  of  Michigan,  he  has  been  a 
reporter  or  department  editor  on  the 
Grand  Rapids  Herald,  Jackson  Citizen- 
Patriot,  Marion,  (Ind.)  Leader-Tribune 
and  Fort  Wayne  News  Sentinel. 

EDITOR  &  PUBLISHER  for  March  6,  1976 


in  the  news 


l-RANti  M.  CvMi’iMi  i.  first  woman 
chairman  of  the  board  and  chief  execu¬ 
tive  officer  of  the  Afro-American  group 
of  newspapers — named  assistant  profes¬ 
sor  of  Mass  Communications  at  the  State 
University  College  at  Buffalo. 

Dowi  i)  A.  IDwis  and  Wvkki  n  H.  Tai 
HOI  appointed  to  editorial  management 
positions  for  UPl  in  the  Boston  bureau. 
Oavis  becomes  News  Center  editor  for 
the  New  England  states  and  Talbot 
moves  to  Boston  bureau  manager  and 
Massachusetts  state  editor. 

Donai  i)  1.  Gii  1  IN.  news  editor.  York 
(Nebr.)  New  s-Timcs  for  6'/^  years — 
named  general  manager  and  editor  of  the 
StaulTer  Publication,  succeeding  Ki  n  ion 
R.  Thomas,  who  was  named  publisher  of 
the  Beatrice  (Nebr.)  Daily  Sail,  pur¬ 
chased  by  Stauffer  on  January  1.  Owm 
J.  Ml  i  iKNBRiNK  reporter  and  farm 
editor — appointed  news  editor  of  the 
News-Times. 

Thomas  O'Niii  i  .  formerly  of  the 
Janesville  (Wise.)  Cmzette  news  staff — 
now  a  member  of  the  editorial  staff  of 
National  Geographic  Society  magazine 
in  Washington.  D.C. 

;i;  ;)! 

Tim  Wilson — promoted  from  staff 
photographer  to  photo  editor.  San  Dieiia 
(Calif.)  livening  Irihiine.  Wii  i  iam  Cal- 
1  AiiAN.  from  copy  editor  to  assistant  city 
editor.  I.inda  Di  oi  i  v.  from  assistant  city 
editor  to  editor,  family  Today  section. 
John  I'nrina.  from  maritime  writer  to 
federal  beat.  Vlrn  Grii  i  in.  yachting 
writer,  assumes  additional  duties  as 
maritime  writer.  Sii  vi  Wiixiand.  from 
Copley  training  program  to  San  Diego 
County  heat.  Gii  Garri  ison.  from 
SaeranientoHJnion.  to  copy  editor.  Krk 
Pot  LsoN,  62.  staff  artist,  retiring  after  16 
years’  service. 

Brlc  I  Cannadv.  controller.  Centralia 
(Wash.)  Daily  Chronicle — to  controller 
of  the  Olympia  (Wash.)  Daily  Olympian. 
fi  w  is  Rondi  Ai'.  general  foreman.  Battle 
Creek.  Mich. — to  production  manager  in 
Olympia. 

*  *  * 

Tom  Gri  i  n,  editor.  Winnipei’  (Man.) 
Irihime — to  retire  after  years  with  the 
paper.  Garry  Masi  am.  managing  editor, 
will  succeed  Green. 

*  *  * 

Em  ARDo  Zayas,  art  director.  Duffy  & 
Associates — to  art  director  of  Henry 
Kaufman  &  Associates.  Washington. 
D.C.  advertising  and  p.r.  firm. 

*  *  * 

Roy  Me  Kinni  y,  advertising  depart¬ 
ment.  Birniini’liani  (Ala.)  News — to  clas¬ 
sified  advertising  manager. 
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Robert  C.  Bergenheim,  publisher  of 
the  Boston  Herald  American-Sunday 
Herald  Advertiser,  and  Davis  Taylor, 
publisher  of  the  Boston  Globe,  an¬ 
nounce  the  appointment  of  Manuel  S. 
Lato  as  executive  secretary,  Boston 
Daily  Newspapers,  effective  July  1. 
Lato  has  been  associated  with  the 
newspaper  industry  for  many  years,  and 
was  formerly  employee  relations  man¬ 
ager  at  the  Boston  Herald  American 
and  has  represented  labor  in  the  public 
sector.  He  succeeds  Eugene  P.  Barnes, 
who  has  served  as  executive  secretary 
since  1954. _ 

Lynn  E.  Hand.  Jr  publisher  of  the 
weekly  Lykens  (Pa.)  Stanilard — a  candi¬ 
date  for  Republican  nomination  for  the 
Pennsylvania  State  Senate  in  a  three-way 
race  in  the  .April  27  primaries. 

Gi  RRY  Hasi  AM,  managing  editor  of 
Winnipei’  Trihiine — to  editor,  succeeding 
Tom  Gri  i  n,  retired. 

^  ^ 

FA  (ii  Ni;  Wli  I  s.  publisher  of  the  Se- 
hrinfi  (Ela.)  News — named  publisher  of 
the  Lakelaiul  (Ela.)  Ledger.  Richard 
Hi  11.  publisher  of  f  ernandina  Beach, 
(Ela.)  News-Leader — named  publisher 
of  the  Sebring  paper.  Pali  Lindsly.  co¬ 
publisher  of  the  Leeshiir^  (Ela.)  Daily 
Ciminiereial — to  publisher  in  Eernandina 
Beach  and  Di  an  Waiti:.  a  co-publisher. in 
i.eesburg — now  publisher  there.  All 
papers  are  owned  by  the  N.Y.  Times  Co. 

5*:  * 

Rohi  ri  C.  Nishi  1.  ad  director  of  Port¬ 
land  (Me.)  Ihess-Herald  to  vicepresident 
of  New  England  Newspaper  Advertising 
Executives.  He  succeeds  the  late  John 
W.  Reeves,  former  vicepresident  of  the 
Worcester  (Mass.)  Telci’idin  di  Gazette. 
George  E.  White,  ad  manager  of  the 
Quincy  (Mass.)  Patriot  Ledsicr  to  associ¬ 
ation  secretary. 


Jamks  Bori.  Jr  .  city  editor  of  the 
Fresno  (Calif.)  Bee — named  om¬ 
budsman.  Boh  Moi.andkr,  executive 
sports  editor — now  city  editor.  Vlrnon 
Coll.  Sunday  editor — to  associated 
editor  and  Dksa  Bki.yla.  contemporary 
life  editor — to  Cole's  former  post.  She 
will  also  continue  to  supervise  the  con¬ 
temporary  life  section. 

C.  Nic  holas  Kkank — to  Quebec  mar¬ 
keting  manager.  Reed  Paper  Ltd.  Orr 
Johnston — to  manager,  marketing  ad¬ 
ministration.  pulp  and  paper  group.  Tkd 
Sasaki — to  manager  of  planning,  pulp 

and  paper  group. 

^  ^  ^ 

Rictlard  L.  Ai.i.i’hin.  assistant  to  the  ad 
director  of  the  San  Erancisco  Newspaper 
Printing  Co. — retiring  after  42  years  in 
the  ad  business.  He  began  his  career  at 
the  Examiner  in  1934. 

5*5 

Tkrrlnc  l  W.  Honly.  44.  assistant  pub¬ 
lisher  of  Camhridi’e  (Ont.)  Reporter — to 
publisher  of  the  Jrnro  (N.S.)  News. 


Trenton  Newspapers 
name  publisher 

J.  Roger  Grier,  general  manager  of  the 
Trenton  (N.J.)  Times  Newspapers  since 
April  1975.  became  publisher  effective 
March  1.  Grier  succeeds  R.  George 
Kuser.  Jr.,  who  has  served  as  publisher 
since  November.  1973.  Kuser  will  re¬ 
main  associated  with  the  Times  news¬ 
papers  as  a  consultant  and  continue  in 
management  of  other  newspapers  in 
which  he  has  an  interest. 

The  appointment  of  Grier  was  an¬ 
nounced  by  Larry  Israel,  president  of  the 
Washington  PcYst  Company,  which  ac¬ 
quired  the  Times  newspapers  in  October. 
1974. 

Grier.  42.  was  general  manager  of  the 
Dniiith  News-Trihiine  and  Herald  before 
he  went  to  Trenton.  He  is  a  Minnesota 
native  and  attended  Bemidji  State  Col¬ 
lege  and  the  University  of  Minnesota. 

Kuser,  a  Princeton  graduate,  is  a 
grandson  cvf  the  late  Judge  James  Ker- 
ney.  who  for  many  years  was  editor  and 
publisher  of  the  Times  newspapers. 
Kuser  is  president  and  publisher  of  the 
Troy  (Ohio)  Daily  News  and  is  an  owner 
of  the  Newton  (N.J.)  Herald  and  other 
newspapers  in  the  United  States. 
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Grants  for  interns 
surpasses  $1  million 

The  Newspaper  Fund  has  passed  the 
$l  million  mark  in  grants  supporting  its 
internship  programs.  A  total  of 
$1,069,174  in  intern  grants  has  been 
awarded  by  the  Fund  since  1960. 

Most  of  the  1.519  interns  have  partici¬ 
pated  in  the  Reporting  Internship  Pro¬ 
gram.  which  began  in  1960.  The  999  re¬ 
porting  interns  have  received  $499,500  in 
grants. 

Since  1%8.  the  Fund  has  selected  390 
editing  interns,  who  have  received 
$530,424  in  scholarships  and  pre¬ 
internship  training. 

The  Fund,  which  recently  began  to  ask 
other  newspapers  and  wire  services  for 
support,  has  received  matching  grants 
from  10  news  companies  in  the  last  two 
years.  These  grants  to  support  the  Edit¬ 
ing  Internship  Program  have  totaled 
$9,300. 

Scholarships  totaling  $39,250  were 
awarded  to  130  interns  for  the  intern 
prize  competition  during  the  period 
1965-1968. 

The  Newspaper  Fund  is  a  foundation 
that  encourages  young  people  to  con¬ 
sider  careers  in  news  journalism.  Its 
overall  programs  are  supported  from 
grants  from  Dow  Jones  &  Co..  Inc. 

60  college  students  have  been  selected 
to  work  this  summer  as  reporting  and 
copyediting  interns. 

The  interns  will  work  the  full  summer, 
and  they  will  receive  scholarships  at  the 
end  of  their  internships.  In  addition,  the 
editing  interns  will  receive  a  two-week 
training  course  before  they  go  to  work. 

Six  newspaper  companies,  in  addition 
to  Dow  Jones  &  Co.,  have  agreed  to 


provide  grants  to  support  the  Editing  In¬ 
tern  Program.  They  are:  Minneapolis 
Tribune:  Salt  Lake  Tribune:  Washinf>lon 
Post:  The  Record:  Hackensack.  N.J.; 
Richmond  (Va.)  Newspapers.  Inc.;  and 
Columbus  (Ohio)  Dispatch. 

Editing  interns  will  receive  $700  scho¬ 
larships  following  their  summer  of  work. 
These  interns  will  attend  copyediting 
courses  at  these  schools:  Temple  Uni¬ 
versity.  Philadelphia;  Virginia  Com¬ 
monwealth  University.  Richmond;  Ohio 
State  University.  Columbus;  and  Uni¬ 
versity  of  Missouri.  Columbia. 

Richard  Hainey.  Medill  School  of 
Journalism.  Northwestern  University, 
will  again  coordinate  a  program  of  sum¬ 
mer  visits  to  reporting  interns  at  their 
newspapers.  The  20  reporting  interns 
each  will  receive  a  $500  scholarship  from 
the  Fund. 

Ford  Foundation 
grants  made  to  tv 

The  Ford  Foundation  has  made  a  total 
of  $5,614,000  in  grants  and  projects  in 
communications  areas  since  December. 

A  major  portion  of  the  money  goes  to 
public  broadcasting  and  public  television 
programming  in  the  amount  of 
$5,305,000.  Journalism  fellowships  in  a 
one-year  Foundation-managed  project 
for  mid-careers  in  print  and  broadcast 
journalism  total  $55,000. 

The  Columbia  Journalism  Review  re¬ 
ceives  a  $104,000  six-month  supplement 
for  continued  support.  Indiana  Univer¬ 
sity  Foundation  gets  $50,000  over  two 
years  for  development  of  a  course  as  part 
of  a  liberal  arts  curriculum  on  relation 
between  citizens  and  the  news. 


Relationship  between  news  media  and 
the  legal  profession  will  be  a  $100,000 
one-year  Foundation-managed  project 
for  consultants,  meetings,  technical  as¬ 
sistance.  and  small  grants. 

The  Corporation  for  Public  Broadcast¬ 
ing  receives  a  $4.3  million  one-year  sup¬ 
plement  for  continued  support  of  the  Sta¬ 
tion  Program  Cooperative.  The  Educa¬ 
tional  Broadcasting  Corporation 
(WNET-New  York).  $705,000.  and  the 
Greater  Washington  Educational  Tele¬ 
communications  Association 

(GWETA-Washington.  D.C.)  $300,000. 

• 

Missouri  workshop 
to  explore  trends 

New  directions  for  women's  and  life¬ 
style  sections,  including  a  trend  toward 
repackaging  into  comprehensive  feature 
sections,  will  be  explored  during  the  16th 
annual  Penney-Missouri  newspaper 
workshop  at  the  University  of  Missouri 
in  Columbia.  March  22-26. 

Twenty  award  winning  editors  and  re¬ 
porters  and  40  men  and  women  enrolled 
in  the  workshop  will  participate.  Key¬ 
noter  is  Malcolm  F.  Massette.  director  of 
the  American  Press  Institute.  The  clos¬ 
ing  speech  will  be  "The  Press  and  the 
Presidency"  by  Helen  Thomas.  UPI 
White  House  bureau  chief. 

Photo  center  given 
scholarship  fund 

Mrs.  Amelia  Ehrenreich  has  given 
$10,000  to  the  International  Center  of 
Photography,  establishing  an  annual 
Joseph  Ehrenreich  Scholarship  program. 

Mrs.  Ehrenreich.  whose  late  husband 
Joseph  was  largely  responsible  for  the 
popularity  of  high  quality  Japanese 
photographic  equipment  in  the  United 
States,  established  the  scholarship  pro¬ 
gram  very  simply  by  placing  an  envlope 
with  the  check  and  a  note  of  explanation 
in  the  pocket  of  Cornell  Capa.  ICP's 
executive  director,  at  the  first  anniver¬ 
sary  dinner  of  the  center  in  New  York 
City. 

In  the  note  she  said:  "I  want  to  make  it 
easier  for  those  people  who  are  in¬ 
terested  in  photography,  but  unable  to 
pay  for  ICP's  lectures,  courses,  and 
workshops,  to  have  access  to  the  inspira¬ 
tion  and  knowledge  that  can  be  found  in 
this  marvelous  facility.  I  know  that  Joe 
would  have  wanted  this."  Mrs.  Ehren¬ 
reich  has  been  elected  to  the  ICP  board 
of  trustees. 

The  center  is  located  at  Fifth  Avenue 
and  94th  Street  in  New  York  and  is  open 
Tuesday  through  Sunday  from  1 1  a.m.  to 
5  p.m.  It  offers  20  lectures  and  42  work¬ 
shops.  publishes  photo  books  and  main¬ 
tains  archives  of  negatives  in  addition  to 
its  exhibitions. 

EDITOR  &  PUBLISHER  for  March  6.  1976 
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planning  and  control  system  a  way  of  life 
at  every  level  in  our  management  struc¬ 
ture;  by  continuing  our  efforts  to  im¬ 
prove  the  professional  skills  of  our  man¬ 
agement  group;  by  continuing  to  offer 
responsive  training  for  our  employees; 
and  by  continuing  the  cost  effective  in¬ 
troduction  of  new  technology.  These 
steps  will  improve  profit  margin  and  pro- 
lit  dollars. 

Has  this  approach  worked?  Let's  look 
at  the  record  over  the  4-year  period  since 
1971  during  which  time  Harte-Hanks  has 
been  public: 

HHN  Results  Since  1971 

1.  We  had  two  public  offerings  and 
were  listed  on  the  New  York  Stock  Ex¬ 
change. 

2.  We  made  ten  newspaper  acquisi¬ 
tions  and.  with  Jacksonville,  one  televi¬ 
sion  acquisition,  placing  us  in  eight  new 
states. 

.4.  The  company  was  reorganized  from 
top  to  bottom.  Management  is  more  pro¬ 
fessional.  employes  are  better  skilled, 
and  planning/control  systems  are  more 
responsive. 

4.  Products  in  existing  markets  were 
improved,  and  coverage  was  expanded. 
Both  content  and  print  quality  were  en¬ 
hanced;  editorial  zones  were  introduced 
in  several  markets  to  make  our  products 
more  meaningful  to  readers;  and  several 
of  our  papers  increased  publication  fre¬ 
quency. 

New  products  were  introduced — 
four  .Sunday  papers,  three  Saturday  pa¬ 
pers.  live  weeklies.  12  new  zones  for  the 
Pennysaver  (incr^^asing  its  circulation 
MY/f).  three  new  zones  for  the  Son  I  ran- 
ei.sco  /Vog/T.v.v.  and  the  utilization  of  idle 
press  capacity  for  commercial  printing  in 
nine  offset  plants. 

6.  Over  $18  million  was  invested  in 
new  technology,  converting  all  of  our 
newspapers  to  photocomposition  and  all 
either  to  offset  or  direct  printing. 

7.  We  divested  our  only  Type  A  daily 
newspaper,  the  San  Antonio  Express- 
News.  for  which  we  received  $19. .S  mil¬ 
lion. 

8.  Today.  Harte-Hanks'  newspapers 
reach  1.8  million  different  households 
each  week.  Nearly  .SOO. ()()()  of  these  are 
daily  paid  newspaper  subscribers. 

• 

K&E  tapped  for 
Parisian  account 

Kenyon  &  Eckhardt  Advertising  has 
been  named  the  agency  for  the  Paris  Air¬ 
port  Authority  in  the  United  States.  The 
agency  will  develop  and  implement  a  na¬ 
tional  campaign  to  promote  the  Parisian 
facilities  to  American  exporters. 

EDITOR  &  PUBLISHER  for  March  6,  1976 


Poteete  to  edit 
USIA  magazine 

Robert  A.  Poteete.  veteran  news¬ 
paperman.  has  been  named  editor-in- 
chief  of  Ameriea  Illustrated,  the  Russian 
language  monthly  published  by  the  U.S. 
Information  Agency,  director  James 
Keogh  announced  last  week. 

The  magazine,  available  for  subscrip¬ 
tion  and  newsstand  sales  in  80  USSR 
cities,  is  distributed  under  cultural  ex¬ 
change  agreements  dating  back  to  1955. 
Much  of  the  content  is  made  available  by 
leading  American  publications.  Sixty 
thousand  copies  go  to  the  Russian  pub¬ 
lic,  2000  more  to  the  American  Embassy 
in  Moscow  for  complimentary  distribu¬ 
tion.  None  are  sold  in  the  U.S. 

F’oteete,  who  succeeds  retiring  Mar¬ 


jorie  A.  Yahraes,  became  a  reporter  on 
the  Arkansas  Gazette  in  1949.  He  spent 
16  years  with  the  New  York  Herald 
Tribune  in  various  capacities,  including 
managing  editor  of  the  European  edition 
in  Paris. 


Allegheny  account 

Allegheny  Airlines  has  selected  J. 
Walter  Thompson  Co.  as  its  new  adver¬ 
tising  agency.  JWT  will  assume  respon¬ 
sibility  for  the  Allegheny  account,  which 
has  annual  billings  of  about  $5  million,  on 
May  1. 

Allegheny’s  advertising  program, 
which  encompasses  nearly  150  cities  in 
18  states  and  two  Canadian  provinces, 
has  been  handled  since  1967  by  VanSant 
Dugdale  of  Baltimore,  Md. 


What - 

do  you 

call  it? 

Aword  game  for  word  mmigers 


The  two  items  pictured  above  cer¬ 
tainly  must  be  considered  common 
things  that  any  of  us  might  see  on 
any  given  day. 

But  suppose  the  item  on  the  right 
was  used  as  a  weapon  in  a  story  that 
you  were  covering.  What  would  you 
call  it? 


Trademarks  of  Caterpillar  Tractor 
Co.  These  Trademarks  should  only 
be  used  to  identify  our  products.  The 
list  includes  scrapers,  track-type  load¬ 
ers,  pipelayers,  wheel-type  tractors 
and  track-type  tractors. 

We’d  appreciate  it  if  you  used  our 
name  only  where  it  properly  applies. 


Or,  what  about  the  machine  on  the 
left?  If  you  saw  it  working  on  a  utility 
company  coal  pile,  what  would  you 
call  it?  The  proper  generic  name  is 
“track-type  tractor”  (also  called  a 
bulldozer,  dozer,  or  crawler  tractor) . 
But  don’t  let  the  color  confuse  you. 
People  sometimes  assume  if  it’s 
a  yellow  tractor,  it  was  made  by 
Caterpillar. 

Cat  and  Caterpillar  are  registered 


Thank  you. 

As  for  the  item  on  the  right,  the  tele¬ 
phone  company  informs  us  that  you 
should  call  it  a  “handset.” 


m  CATERPILLAR 


Wheel  and  Track-Type  Tractors  •  Load¬ 
ers  •  Scrapers  •  Engines  •  Motor  Grad¬ 
ers  •  Pipelayers  •  Off-Highway  Trucks 


Caterpillar,  Cat  and  O  art  Trademarks  of  Caterpillar  Tractor  Co. 
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ADVERTISING  SCENE 


Chicago  Tribune,  EMA  sponsor 
first  recruitment  seminar 


By  Dan  Lionel 

The  Cliic(i!^(>  Jrihiiiu’.  in  concert  with 
the  Fmployment  Management  Associa¬ 
tion.  will  hold  an  employment  seminar 
March  10  on  recruitment  problems  and 
techniques. 

This  is  the  first  of  such  seminars  the 
Employment  Management  AssiKiation  is 
holding  in  various  parts  of  the  country 
and  attendance  is  by  invitation  only.  A 
number  of  recruitment  advertising 
agency  heads  will  speak,  including  Ber¬ 
nard  IkxJes.  Hodes  Advertising.  Inc.: 
Burt  Petersen.  World  Wide  Advertising 
Agency,  and  Ted  J.  Stepien.  Nationwide 
Advertising  Service.  Inc. 

CAMs  interested  in  setting  up  semi¬ 
nars  in  their  bailiwicks  could  contact 
EMA.  P.O.  Box  Weston.  Mass. 
02193. 

Recruitment  advertising,  which 
TamiHi  Irihntie  promotion  manager  John 
T.  Mennenga.  figures  accounts  for  at 
least  2(K  r  of  the  average  newspaper's 
classified  revenue  receives  only  2' i  of 
the  promotion  budget.  Voluntary,  which 
accounts  for  2(K ;  of  the  average  volume, 
on  the  other  hand,  receives  9P(^  of  the 
budget. 

Speaking  before  the  recent  SC.AM.A 
meeting  in  Birmingham.  .Ala..  Mennenga 
said.  "Promotion  planning  for  classified 
often  means  a  dispatch  manager  coming 
to  the  promotion  department  saying  he 
needs  a  1  X  14  to  fill  for  an  ad  that  never 
arrived,  taking  into  consideration  that 
press  time  is  minutes. 

"Too  often."  he  said.  "Promotion 
budgeting  for  classified  means  .  .  .  tak¬ 
ing  your  gross  revenue,  subtracting  all 
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operating  costs,  subtracting  taxes,  sub¬ 
tracting  good  will,  then  multiplying  the 
net  figure  by  about  4  lOs  of  Pr.  then 
dividing  that  among  circulation,  retail, 
general,  the  publisher's  Christmas  party, 
and  what's  left  over  is  for  classified." 

Mennenga  took  an  objectiv  e  look  at  the 
various  "thrifty  want  ad"  offers  which 
are  proliferating  the  classified  scene  as 
C.AMs  bid  for  private  family  want  ad  bus¬ 
iness  that  is  being  diverted  to  local  free 
distribution  publications.  "Thrifty  ads 
are  generally  hemmed  in  with  ’simple' 
restrictions  like  these: 

"Thrifty  ads — just  SI.  if  you  meet  the 
following  stipulations:  (I)  The  item  is 
under  S.^..  (2)  the  ad  contains  no  more 
than  words.  (3)  the  ad  does  not  run 
more  than  one  day.  (4)  the  item  is  not  a 
car.  house,  appliance,  furniture,  etc..  (.>) 
the  ad  is  placed  between  9  a.m.  and  10 
a.m.  on  an  even  numbered  date,  (b)  the 
ad  is  typewritten  and  hand  carried  to  our 
office  downtow  n.  (7)  the  ad  is  paid  for  in 
advance  (correct  change  only)." 

W  hile  the  C.AMs  laughed  at  the  hyper¬ 
bole  many  squirmed  as  Mennenga  put¬ 
ting  a  finger  on  reasons  why  John  Q. 
I^iblic  frequently  finds  it's  not  so  easy  to 
place  a  want  ad. 

"  And  don't  forget  the  simple  instruc¬ 
tions  given  to  advertisers  generally  in 
house  ads  or  in-paper  coupons  which  run 
like  this: 

"Now  you  can  write  your  very  own 
want  ad  by  following  these  simple  in¬ 
structions:  count  IS  spaces  per  line  un¬ 
less  a  numeric  character  is  desired,  in 
which  case  only  1.*'  spaces  except  when 
one  of  the  numeric  is  1.  in  which  case, 
count  half  space  for  each  time  the  I  ap¬ 
pears  or  a  punctuation  mark  is  needed 
excepting  dashes,  which  require  1.3 
spaces  unless  used  at  the  end  of  a  line 

Mennenga  also  had  some  comments 
about  special  presentations  developed  by 
classified  departments.  He  noted  10 
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basic  failings  in  many  such  pitches.  Ere- 
quently  they: 

1.  do  not  include  information  about 
the  client's  business. 

2.  do  not  discuss  strengths  of  the 
newspaper  when  attacking  the  weak¬ 
nesses  of  competitive  media. 

3.  do  include  all  art/copy  restrictions, 
as  well  as  constraints,  or  timing,  proofs, 
tearsheets.  and  so  on  (before  the  sale  is 
made). 

4.  do  not  include  the  information 
(telephone  numbers,  addresses,  etc.) 
needed  if  they  are  to  be  left  with  the 
client. 

do  not  permit  the  client  to  interrupt 
with  questions. 

b.  do  not  discuss  reach  and  frequency 
information. 

7.  do  not  olfer  the  client  information 
about  research  department  facilities 
available  to  him. 

5.  do  not  mention  the  art/copy  (crea¬ 
tive  service)  department. 

9.  do  not  volunteer  to  help  client  with 
information  about  other  newspapers. 

10.  do  not  miss  a  chance  to  put  down 
CO m pe t i t i V  e  ne w  s pa pe is. 

"More  often  than  not."  he  said,  "spe¬ 
cials  (sections  or  ’tap  pages')  are  calcu¬ 
lated  to  help  the  newspaper  not  the  ad¬ 
vertiser.  and  are  run  when:  linage  is  gen¬ 
erally  down:  business  is  ’slow'  on 
three-day  weekend  holidays:  there  are 
civic  celebrations  (at  least  once  a 
month):  retail  department  is  having  a 
promotion. 

With  many  classified  departments  di¬ 
recting  walk  in  advertisers  to  the  clas¬ 
sified  departments  rather  than  the  front 
counter  as  an  economy  move.  Mennenga 
thought  a  placard  should  he  posted  as 
close  to  the  entrance  as  possible  with 
suggested  wording,  which  he  says,  varies 
only  slightly  ,  from  that  used  on  a  paper 
with  which  he  is  acquainted:  "To  place  a 
want  ad.  go  to  the  classified  department, 
which  is  up  two  Bights  of  stairs,  then  to 
the  left  for  SI  steps,  enter  the  door  on 
your  right  and  proceed  down  the  hall 
until  you  get  to  the  19th  window,  then 
jump  because  you've  gone  too  far  and 
will  never  find  your  way  back." 

• 

New  Calif,  agency 
opens  doors 

Gardner  H.  DeSpain  and  Donald  B. 
Allen  have  announced  opening  of  De- 
Spain  &  Allen,  an  advertising  and  public 
relations  agency  headquartered  in  North 
Hollywood.  Calif. 

Among  the  new  agency's  initial  clients 
are  Bell  &  Howell.  EogAbax.  Data  Elec¬ 
tronics.  Silicon  General,  Modular  Com¬ 
puter  Systems.  Western  Marketing  As¬ 
sociates  and  Norris,  Beggs  and  Simpson. 

EDITOR  &  PUBLISHER  for  March  6.  1976 
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Books  on  journalism,  editing,  writing  and  related  subjects  available  through  E&P’s  Book  Department 


119— KNIGHTS  OF  THE  FOURTH  ESTATE,  The  Story  of 
the  Miami  Herald,  by  Nixon  Smiley.  A  fascinating  his¬ 
tory  of  the  Herald  and  the  Knights  interwoven  with  the 
history  of  Miami  before  and  after  the  Knights  bought 
the  newspaper  with  55,000  circulation  for  $2.25  mill¬ 
ion  in  1937.  340  pages,  indexed  and  illustrated. 

$14.95 


129— THE  NEW  YORK  TIMES  MANUAL  OF  STYLE 
AND  USAGE:  Revised  and  Edited  by  Lewis  Jordan, 
News  Editor,  The  New  York  Times.  A  greatly  expanded 
successor  to  more  than  75  years  of  Times  style  guides. 
Its  advice  on  spelling,  punctuation,  English  usage  and 
writing  quality  will  be  valuable  to  anyone  who  works 
with  words.  232  pages.  $10.00 


120 — THE  MEDIA  IN  AMERICA,  by  John  Tebbel.  More 
than  a  newspaper  history;  it  covers  the  waterfront  of 
communication.  “The  media  ought  to  pay  less  atten¬ 
tion  to  their  critics,  few  of  whom  are  worth  listening  to, 
and  more  to  improving  their  product  in  terms  of 
thoroughness,  readability,  and  accuracy,”  the  author 
states.  $10.00 


130— WRITING  SCIENCE  NEWS  FOR  THE  MASS 
MEDIA,  by  David  Warren  Burkett.  It  is  no  longer  true, 
if  it  ever  was,  that  “any  good  reporter  can  cover  any 
story,”  and  it  is  especially  not  true  in  the  area  of  sci¬ 
ence.  A  revised  second  edition  that  dwells  on  ethics 
and  principles  as  well  as  censorship.  214  pages,  in¬ 
cluding  286  suggested  references.  Indexed.  $8.95 


121—  FEATURE  WRITING  FOR  NEWSPAPERS,  by 

Daniel  R.  Williamson.  For  students  and  others  in¬ 
terested  in  writing  features  for  newspapers.  Basic 
elements  and  techniques  explained  with  suggested 
exercises  and  practical  review  material.  218  pages, 
indexed.  $12.50 

122—  SYLVIA  PORTER’S  MONEY  BOOK— Twenty- 
three  weeks  on  the  best  seller  list,  this  famous  news¬ 
paper  columnist  tells  you  how  to  earn  it,  spend  it,  save 
it,  invest  it,  borrow  it— and  use  it  to  better  your  life. 
Five  years  in  the  writing,  “this  book’s  entire  purpose  is 
to  prepare  you  to  win  in  every  sphere  of  your  economic 
life,”  the  author  says.  1105  pages,  indexed.  $14.95 

123 —  REVERSE  DICTIONARY  by  Theodore  M.  Bernstein, 

consulting  editor  of  the  New  York  Times.  The  author  of 
“Headlines  and  Deadlines”  has  created  an  unconven¬ 
tional  dictionary  listing  an  array  (13,390  entries)  of 
meanings  alphabetically  and  gives  the  words.  277 
pages.  $10.00 

124—  PHOTOGRAPHING  SPORTS:  Capturing  the  Ex¬ 
citement  of  People  in  Action.  One  of  the  “Masters  of 
Contemporary  Photography”  series  about  the  work  of 
Mark  Kauffman,  John  Zimmerman  and  Neil  Leifer  in 
Sports  Illustrated.  Written  by  Sean  Callahan  and 
Gerald  Aston  Well  illustrated.  96  pages.  $8.95 

125 —  THE  PHOTOJOURNALIST :  Two  Women  Explore  the 

Modern  World  and  the  Emotions  of  Individuals. 
Another  in  the  “Masters  of  Contemporary  Photo¬ 
graphy”  series  about  the  work  of  Mary  Ellen  Mark  and 
Annie  Leibovitz,  text  by  Adrianne  Marcus.  Well  illus¬ 
trated,  with  section  on  “tools  of  the  photojournalist.” 
96  pages.  $8.95 

126—  HARPER  DICTIONARY  OF  CONTEMPORARY 

USAGE  by  William  Morris  and  Mary  Morris  with  a 
panel  of  136  language  experts.  Authors  of  the  syndi¬ 
cated  column  “Words,  Wit  and  Wisdom”  have  pre¬ 
pared  an  entertaining  and  informative  guide  to  idioms, 
slang,  vogue  words,  etc.,  with  opinions  on  disputed 
usage.  650  pages.  $15.00 

127—  FINANCIAL  DIRECT  RESPONSE  ADVERTISING 

by  Richard  L.  Fernandes.  The  senior  vice  president  of 
Albert  Frank-Guenther  Law,  Inc.  Some  tips  and  do’s 
and  don’ts  about  “direct  response”  with  contributions 
by  other  executives  of  the  well-known  agency.  112 
pages.  $11.95 

128—  THAT’S  WHAT  THEY  SAID  ABOUT  THE  PRESS, 

by  Keen  Rafferty.  A  lively  dictionary  of  more  than  50(3 
quotations  from  the  famous,  the  infamous,  and  the 
nondescript  through  the  centuries,  about  the  press 
and  the  broadcasters.  Thirty-four  classifications  in¬ 
cluding  “The  Presidents”  and  “The  Tyrants”  Indexed, 
137  pages.  $5.95 


131—  BEYOND  THE  FACTS.  A  Guide  to  the  Art  of  Feature 
Writing,  by  Louis  Alexander.  Starts  with  features  for 
newspapers.  Elaborates  on  features  for  broadcast 
news  and  adds  guidance  in  writing  a  variety  of  features 
for  magazines.  Illustrated,  indexed,  264  pages.  $8.95 

132—  A  SYSTEM  FOR  THE  UNIVERSAL  DESK,  by 

Bruce  Humphrey.  A  former  managing  editor  of  a 
25,000  circulation  evening  daily  describes  in  32- 
mimeographed  pages  the  operation  of  a  universal  desk 
he  created  which  can  be  adapted  to  larger  or  smaller 
operations.  $2.50 

133—  THUNDER  IN  THE  ROCKIES:  The  Incredible  Den¬ 
ver  Post,  by  Bill  Hosokawa.  With  complete  access  to 
the  newspaper  files  the  author  presents  a  no-holds- 
barred  story  of  the  Post  (as  well  as  Denver  and  Col¬ 
orado)  from  the  $12,000  investment  by  Bonfils  and 
Tammen  to  the  Newhouse  suit  involving  May  Bonfils’ 
stock  worth  millions.  Indexed,  448  pages.  $12.95 

134—  A  LIFETIME  ON  DEADLINE:  Self-Portrait  of  a 
Southern  Journalist,  by  George  W.  Healy,  Jr.  From 
campus  correspondent  to  reporter  and  editor  for  36 
years  of  the  New  Orleans  Times-Picayune,  Healy’s 
career  was  interwoven  with  famous  names  and  great 
events.  294  pages,  indexed,  illustrated.  $12.50 

135 —  WRITER’S  MARKET  ’76 — A  compilation  of  100 

categories  and  more  than  5,000  paying  markets  for 
novels,  stories,  fillers,  plays,  articles,  gags,  verse  and 
photos  available  to  the  freelancer.  $12.50 

136—  A  COMPLETE  GUIDE  TO  MARKETING 

MAGAZINE  ARTICLES,  by  Duane  Newcomb.  With 
over  3,000  article  acceptances,  author  tells  what  it 
takes  and  how  to  do  it  in  developing  saleable  ideas, 
writing  and  marketing  them.  $6.95 


r - 

I  Editor  &  Publisher  Bookshelf 
I  850  Third  Ave.,  New  York,  N.Y.  10022 

I  Please  send  me  the  books  whose  numbers  I've 
I  indicated.  Payment  for  full  amount  enclosed. 

I  □  119 -  □  122 -  □  125 -  □  129 -  □  133 - 

[  □  120 -  □  123 -  □  126 -  □  130 -  □  134 - 

j  □  121 -  □  124 -  □  127 -  □  131 -  □  135 - 

j  □128 —  0  132 —  0  136 — 

I  Name  _ 

I  Address  _ 

j  City  _ 

I  State  _  Zip  _ 

L... _ _ _ _ _ _ 


The  "Budge  Breakfast"  founded  by  Godfrey  Sperling  Jr.,  Washington 
bureau  chief  of  the  Christian  Science  Monitor  (at  left),  was  held  under 
unusual  circumstances  in  celebration  of  its  10th  anniversary.  In  defer¬ 
ence  to  the  news  guest.  President  Gerald  Ford,  the  group  of  reporters, 
columnists,  and  bureau  chiefs  moved  from  the  hotel  where  the  one-hour 
sessions  with  political  celebrities  usually  are  held  to  the  State  Dining 
Room  of  the  White  House.  It  was  Ford's  fifth  appearance  at  the  break¬ 
fast  institution,  but  his  first  as  President.  He  did  the  anniversary  honors 
in  presenting  the  large  Paul  Revere  silver  bowl  from  the  news  group  to 
chairman  Sperling. 


Bar/press  proposal 
gets  ANPA  decline 

The  hoard  of  directors  of  the  American 
Newspaper  Publishers  .Association  has 
decided  not  to  participate  in  the  press/ 
bar  committee  examining  fair  trial — free 
press  practices  proposed  by  the  National 
News  Council.  (E  &  P.  Jan.  24). 

In  a  Eebruary  IS  letter  to  the  council. 
•ANP.A  chairman  Harold  .Andersen  said: 
“It  would  be  inappropriate  for  us  to  par¬ 
ticipate  in  or  encourage  at  this  time  any 
new  effort  such  as  the  National  News 
Council  proposes  while  the  important 
Nebraska  (gag  order)  case  is  pending 
Supreme  Court  action  with  the  views  of 
.ANP.A  and  other  newspaper  groups  and 
newspapers  already  having  been  pre¬ 
sented  for  the  court's  consideration." 

• 

AP’s  Ammerman  is 
NYC  bureau  chief 

.Appointment  of  Craig  L.  .Ammerman 
as  .AssiK'iated  Press  chief  of  bureau  for 
New  York  City  has  been  announced  by 
Wes  Gallagher,  president  and  general 
manager  of  the  news  co-operative. 

.Ammerman.  deputy  general  sports 
editor  since  1974.  succeeds  I’ierce 
Lehmbeck.  who  is  resigning  to  take 
another  position. 

Ammerman.  2S.  is  a  native  of 
Montclair.  N.J.  He  attended  Eastern 
Kentucky  University  and  worked  for 
two  Kentucky  newspapers,  the 
Lexington  Herald  and  the  Richmond 
Daily  Rcf’iMcr.  before  joining  .A P  in  1969 
at  Charleston.  W.  Va.  He  was  AP  cor¬ 
respondent  at  Huntington.  W.  Va..  news 
editor  in  Charleston,  and  at  Boston  be¬ 
fore  transferring  to  New  York  in  1973. 

Lehmbeck.  39.  a  native  of  Jackson¬ 
ville.  Ela..  joined  AP  at  Tallahassee  in 
I9.3.S  and  worked  in  Oklahoma  City  and 
Sioux  Ealls.  S.D..  before  transferring  to 
New  York  in  I960.  He  was  appointed 
chief  of  bureau  in  New  York  in  1972. 

• 

Capital  news  media 
listings  increase 

The  number  of  Washington  news  cor¬ 
respondents  listed  in  the  new  1976  Hud¬ 
son’s  Directory  of  Washington  News 
Media  Contacts  has  increased  from  last 
year's  2431  to  2556.  The  directory  lists 
1976  publications  and  radio/tv  outlets,  up 
from  1834  in  1975. 

Hudson’s  Directory  lists  correspon¬ 
dents  and  editors  of  wire  services,  news 
bureaus,  newspapers  (by  states),  syndi¬ 
cated  columnists,  radio/tv  stations  and 
networks,  magazines,  newsletters, 
photographic  services,  and  free  lance 
writers. 


Tennessee  court 
endorses  intent 
of  Sunshine  Law 

Tennessee’s  Sunshine  I.aw .  enacted  in 
1974.  has  weathered  a  test  of  its  constitu¬ 
tionality  in  a  ruling  by  the  state's  Su¬ 
preme  Court  holding  that  “open  meet¬ 
ings"  applies  generally,  even  to  com¬ 
mittees  of  public  brxlies. 

The  opinion  by  Chief  Justice  William 
H.  D.  Eones  set  down  the  policy  that  if 
members  of  governmental  agencies  have 
further  quarrels  with  the  statute  they 
should  take  them  to  the  legislature,  not 
to  the  courts. 

"It  is  clear."  the  highest  court  said, 
“that  for  the  purposes  of  this  act  the 
Legislature  intended  to  include  any 
board,  commission,  committee,  agency, 
authority  or  any  other  body,  by  w  hatever 
name,  whose  origin  and  authority  may  be 
traced  to  state,  city  or  county  legislative 
action  and  whose  members  have  author¬ 
ity  to  make  decisions  or  recommenda¬ 
tions  on  policy  or  administration  affect¬ 
ing  the  conduct  of  the  business  or  the 
people  in  the  governmental  sector." 

“As  guardians  of  the  Constitution." 
the  court  noted,  “we  find  the  act  free  of 
defects  of  constitutional  proportions." 

The  Nashville  board  of  education  had 
charged  that  the  Sunshine  Law  was  in¬ 
valid  because  of  its  vagueness  and  the 
fact  it  does  not  allow  secret  meetings 
under  any  circumstances.  The  test  case 


was  brought  by  a  teacher  who  was  dis¬ 
missed  after  action  by  the  Board  in  se¬ 
cret  session. 

The  Sunshine  Law  .  in  the  view  of  the 
high  court  Judges,  implements  the  re¬ 
quirement  of  open  government  in  con¬ 
formity  with  the  state  constitution  which 
guarantees  the  press  freedom  to  look  into 
governmental  proceedings. 

“We  are  not  impressed.  "  the  court 
said,  “by  the  argument  that  a  citi/en- 
member  of  a  governing  body  suffers  an 
infringement  of  his  right  to  free  speech 
by  the  requirement  that  any  deliberation 
toward  an  official  decision  must  be  con¬ 
ducted  openly." 

The  court  added.  “If  experience 
should  prove  that  the  public  interest  is 
adversely  affected  by  open  meetings  .  . 
it  is  the  legislature,  not  the  judiciary,  that 
must  balance  the  benefits  and  detriments 
and  make  changes  as  will  serve  the 
people  and  express  their  will." 

• 

No  worms  in  ‘apple’ 
award  to  N.Y.  News 

The  /Vt'if  York  News  was  presented 
the  “Big  Apple  Award"  from  the  New 
York  Convention  &  Visitors  Bureau  for 
“outstanding  support  of  the  bureau's  Big 
Apple  campaign  to  polish  New  York 
City’s  image." 

The  award  was  presented  March  2  to 
publisher  W.  H.  James,  who  accepted  on 
behalf  of  the  News  staffers. 
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'Orphan  Annie' 
out  in  NYC;  hoids 
200  nationaiiy 

While  “Little  Orphan  Annie”  is 
scheduled  to  disappear  from  the  daily 
and  Sunday  comics  of  the  New  York 
News  this  month,  the  syndicate  distribu¬ 
ting  the  veteran  comic  strip  nationally 
says  “Annie”  is  doing  well  across  the 
country  in  200  newspapers. 

“We  have  absolutely  no  intention  of 
ending  the  strip.”  sales  manager  Bruce 
Vogel  of  the  Chicago  Tribune-New  York 
News  Syndicate  told  E  &  B  during  news¬ 
paper  and  extensive  attention  to  the 
News'  announcement  this  past  week. 
The  strip  was  revitalized  via  the  nostalgia 
route  when  the  syndicate  began  using  re¬ 
prints  of  the  Depression  era  sequences 
about  two  years  ago. 

The  News  run  ends  Sunday  March  14. 
and  the  daily  strip.  March  20. 

• 

Bicentennial 
volume  offered 

1  he  Register  and  1  ribune  Syndicate 
will  market  a  compact  paperback  volume 
containing  fhe  Declaration  of  Indepen¬ 
dence  and  fhe  Constitution  of  the  Un¬ 
ited  States  to  newspaper  promotion  and 
circulation  departments. 

fhe  f>4-page  volume  measures  .4->4"x5''; 
contains  both  documents  including  all 
amendments,  and  is  published  by  Sayre 
Ross  Company  of  New  York  on  high 
quality  stock. 

■Mian  Briauix.  syndicate  vicepresident, 
said  of  the  book,  “There  is  an  awful  lot 
of  Bicentenni  il  junk  tloating  around  this 
year,  and  we  felt  that  an  inexpensive 
volume  of  these  documents  gives  news¬ 
papers  the  opportunity  to  offer  readers, 
carrier  boys  or  advertisers  a  very  mean¬ 
ingful  memento  of  the  anniversary. 

fhe  syndicate  is  selling  the  book  at 
prices  from  16c  to  2.X'.  depending  on 
quantities  ordered.  Imprinting  with  the 
newspaper  logo  is  available. 

• 

Indoor  gardening 
guide  offer  ready 

“The  Indoor  Gardener's  Guide.”  a 
28-page  illustrated  booklet  on  the  care 
and  cultivation  of  houseplants,  is  avail¬ 
able  through  reader  service  facilities  of 
NIvA.  Included  in  the  package  is  a  12- 
part  editorial  series. 

Both  the  booklet  and  series  are  by 
Janet  Tara.  NH!A's  indoor  gardening 
writer.  NEA  created  the  guide  to  offer 
with  the  series  because  of  reprint  re¬ 
quests  from  readers  of  the  1975  series. 
The  series  already  has  been  distributed 
to  daily  service  clients  of  NH^A  and  is 
also  available  in  selected  markets  for 
separate  sale. 

EDITOR  &  PUBLISHER  for  March  6,  1976 


Metro  to  provide 
Bicen  information 

Metro  Associated  Services  Inc.  said  it 
has  made  special  arrangements  with  Dis¬ 
cover  America  Travel  Organizations  Inc. 
and  the  American  Revolution  Bicenten¬ 
nial  Administration  to  provide  news¬ 
paper  subscribers  with  a  monthly  listing 
of  the  Top  20  Bicentennial  Events  occur¬ 
ring  throughout  the  nation  a  month  in 
advance. 

The  DATO  program  is  designed  to 
offer  travel  consumers  a  qualitative 
analysis  of  selected  Bicentennial  events 
within  their  home  region  and  throughout 
the  U.S..  Metro  said. 

• 

General  manager 
of  NEA  retires 

Earl  H.  Anderson,  vicepresident  and 
general  manager  of  Newspaper  Enter¬ 
prise  Association,  retired  March  1  after 
nearly  40  years  with  the  news  service. 
Anderson  served  on  the  staff  of  Yank 
during  World  War  11.  returning  to  NEA 
as  assistant  to  the  general  manager.  He 
was  named  a  vicepresident  in  1963  and 
took  on  additional  duties  of  publisher  of 
the  World  Almanac  in  1966.  He  became 
general  manager  in  1972. 

College  cartoon 
contest  announced 

fhe  National  Council  of  College  Bub- 
lications  .Advisers  is  sponsoring  two  car¬ 
toon  contests  for  college  students  as  part 
of  the  Bicentennial. 

Dr.  Reid  Montgomery,  chairman  of 
the  Bicentennial  committee  of  NCCBA. 
has  announced  a  May  1  deadline  for  the 
two  contests:  one  for  a  cartoon  appear¬ 
ing  in  any  campus  publication  and  deal¬ 
ing  with  any  issue  of  interest  to  students, 
and  the  other  for  campus  newspapers 
cartoons  dealing  with  a  press  issue. 

Entries  may  be  sent  to  Montgomery, 
who  is  currently  secretary-manager  of 
the  South  Carolina  Bress  Association. 
The  address  is  BO  Box  1 1429.  Columbia. 
S.C.  29211. 

Judge  for  the  Contest  will  be  William 
A.  Emerson.  Jr.,  former  editor  of  the 
Satnnlciy  Evening  Post. 

• 

State  column  growing 

Thirty-two  Connecticut  newspapers 
are  carrying  “The  Connecticut  Spot¬ 
light"  column  covering  state  issues. 

The  column  was  launched  in  Sep¬ 
tember  of  1972  by  Triinihiill  Times  pub¬ 
lisher  Richard  M.  Diamond  and  Times 
managing  editor  Lem  McCollum.  It  ap¬ 
peared  initially  in  15  papers.  Circulation 
of  papers  carrying  the  column  now  is  in 
excess  of  250.0(K). 


Punched  tin  •  Woodburning  • 
Soap  making  •  Weaving  • 
Decoupage  •  Toy  making  • 
Egg  decorations  •  Quilting  • 
Stained  glass  •  Stone  carving 

Each  week  Judy  Harper 
chooses  a  traditional  craft, 
gives  a  brief  history  of  it,  and 
tells  how  to  complete  a 
project.  It’s  all  done  with  clear 
instructions  and  a  glossy 
photo. 

Scannable  (any  font) 
Camera-ready 
Electronic  Feed 

United  Feature  Syndicate 

220  East  42nd  Street 
New  York,  N.Y.  10017 
(212)  682-3020 


It’s  BOATING  time! 


Julius  Cooper  writes  expertly 
on  sailboats  and  motorboats, 
with  appeal  to  old  salts  and 
Sunday  sailors  alike. 

As  millions  of  families  take  to 
the  docks,  here’s  a  weekly 
column  that  makes  boating 
more  enjoyable,  safer,  and 
economical. 

A  must  for  leisure  or  sports 
pages.  Illustrated. 

Scannable  (any  font) 
Camera-ready 
Eleclronic  Feed 

United  Feature  Syndicate 

220  E,  42nd  St. 

New  York,  N.Y.  10017 
(212)  682-3020 
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Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS 


2'24  3/2 

Affiliated  Publications  (AMEX)  .  10  10'/2 

Combined  Communication  Corp.  (NYSE)  IS'-*  18 

Booth  Newspapers  (OTC)  .  SI'A  30V* 

Capital  Cities  Comm.  (NYSE)  .  51  49 

Charter  Co.  (NYSE)  .  4is 

Com.  Corp.  (OTC)  .  2V2  3 

Cowles  Comm  (NYSE)  .  9H  9VS 

Dow  Jones  (OTC)  .  3044  32’/* 

Downe  Comm.  (OTC)  .  S'/*  2''* 

Gannett  (NYSE)  .  39  3944 

Gray  Comm.  (OTC)  .  7  7’/* 

Harte  Hanks  (NYSE)  .  22  234» 

Jefferson-Pilot  (NYSE)  .  29’/?  294* 

Knight-Ridder  (NYSE)  .  354k  36 

Lee  Enterprise  (AMEX)  .  24'/*  234k 

Media  General  (AMEX)  .  194*  18’^ 

Multimedia  (OTC)  .  184k  19'k 

New  York  Times  (AMEX)  .  144k  164k 

Panax  (OTC)  .  4  4 

Post  Corp.  (Wise.)  (OTC)  .  10'k  114* 

Quebecor  (AMEX)  .  64k  64k 

Southam  Press  (CE)  .  25V2  26 


Speidel  (OTC)  .  184*  184* 

Thomson  Newspapers  (CE)  .  13Vk  14 

Time  Inc.  (NYSE)  .  65V2  64'k 

Times  Mirror  (NYSE)  .  224k  21’/k 

Toronto  Star  (CE)  .  174*  18 

Washington  Post  (AMEX)  .  294*  30V* 

SUPPLIERS 

Abitibi  (CE)  .  124*  124k 

Addressograph  Multi.  (NYSE)  .  13  11 

Altai  r  (OTC)  .  24k  24* 

Ball  Corp.  (NYSE)  .  234k  24’,  2 

B.  C  Forest  (CE)  .  224*  22'/2 

Berkey  Photo  (NYSE)  .  54k  5 

Boise  Cascade  (NYSE)  .  30'/*  294k 

Compugraphic  (NYSE)  .  374k  36'/2 

Compuscan  (OTC)  .  94/k  114k 

Crown  Zellerbach  (NYSE)  .  474*  45’/k 

Cutler-Hammer  (NYSE)  .  374k  394k 

Dayco  (NYSE)  .  17  17 

Digital  Equipment  (NYSE)  .  1624*  173 

Domtar  (AMEX)  .  254k  25’k 

Dow  Chemical  (NYSE)  . 11 24k  111’/* 

Dymo  (NYSE)  .  9  104k 

Eastman  Kodak  (NYSE)  .  1104k  1084k 


Ehrenreich  Photo  (AMEX)  .  9  74k 

Eltra  (NYSE)  .  424k  43’/2 

General  Electric  (NYSE)  .  534k  52’/2 

Georgia  Pacific  (NYSE)  .  51’/i  504k 

Grace.  W  R  (NYSE)  .  334k  314k 

Great  Lakes  Paper  (CE)  .  29  28 

Great  No  Nekoosa  (NYSE)  .  65’'2  68’* 

Harris  Corporation  (NYSE)  .  40’/2  454k 

Inmont  (NYSE)  .  114k  12 

International  Paper  (NYSE)  .  78’/*  754* 

Itek  Corp.  (NYSE)  .  144k  144k 

Kimberly  Clark  (NYSE)  .  43  404k 

Log  Etronics  (OTC)  .  3’/*  34k 

Logicon  (OTC)  .  44k  44k 

MacMillan.  Bloedel  (CE)  .  234/k 

Milgo  Electronics  (AMEX)  .  17’/2  174k 

Minnesota  Min  &  Mfg.  (NYSE)  .  58’/2  60 

Optronics  International  Inc.  (BSE)  .  6  6’/2 

Richardson  (NYSE)  .  12  11 '/k 

Rockwell  Inti  (NYSE)  .  28’-k  274* 

Singer  (NYSE)  .  18’/2  184k 

Southland  Paper  (OTC)  .  204k  204/t 

Southwest  Forest  Ind  (NYSE)  .  12’/k  13 

Sun  Chemical  (NYSE)  .  164*  17’ 2 

Wheelabrator-Frye  (NYSE)  .  214*  214k 

White  Consolidated  (NYSE)  .  25  224k 

Wood  Industries  (AMEX)  .  54k  44k 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


CHILDREN'S  FEATURES 


JUST  FOR  KIDS — the  column  that  pays 
for  itself  and  brings  you  revenue  be¬ 
sides.  Written  for  children,  helps  make 
your  newspaper  truly  a  family  affair.  Ber 
Moon.  Rt  6.  Box  364,  Carrollton,  Ga. 
30117. 


CITIZEN  ACTION 


400  CRISP  WORDS  weekly  for  city  and 
suburban  readers.  How  to  use  "Town 
Meeting”  techniques  to  solve  neighbor¬ 
hood  problems.  John  McKean.  333  E.  43 
St.,  New  York,  N  Y.  10017. 


CONSUMER  NEWS 

CONSUMER’S  NOTEBOOK— An  infor¬ 
mative  and  up-to-date  weekly  column  all 
about  stretching  the  American  dollar.  $2 
weekly.  Free  samples.  Patricia  Couch, 
1306  S.  Oak  Cliff,  Dallas,  Tx.  75208. 


ENERGY 


SOUTHWEST  ENERGY— Weekly  news 
column  about  conventional  and  alter¬ 
nate  ene^y  sources  in  Texas  and  New 
Mexico.  Free  clips.  Jolly  Schram,  P.O. 
Box  3425,  Midland,  Texas  79701. 


FILLERS 


WORD  ORIGINS  by  breezy  bibliophile 
make  lively  fillers.  Average  20  lines. 
Order  by  month  (30  columns)  at  $30 
month.  Box  380,  Editor  &  Publisher. 


GARDENING 


EXCLUSIVE  photo-powered  weekly  helps 
cut  living  costs.  Walter  Masson.  Box  66, 
Needham.  Mass.  02192. 


HUMOR 


CAPITOL  COMEDY  spoofs  Washington. 
Sharp  one-liners  for  column  or  fillers. 
Trial  basis.  Jack  Posner.  220  Madison 
Ave.,  New  York,  N.Y.  10017. 


JOB  ADVICE 


ASK  CHUCK  VANCE  answer  column  on 
jobs,  bosses,  careers,  small  businesses. 
VANCE  FEATURES,  207  Gold  Street, 
Park  Forest.  III.  60466. 


_ MEDICAL _ 

MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  pharmaceutical 
topics — now  available  directly  from  Doc¬ 
tor  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


FEATURES  AVAILABLE 


MONEY 


FREE  SAMPLES.  Send  today  for  low 
rates  on  weekly  "MORE  FOR  YOUR 
MONEY"  column.  Readers  love  it — and 
YOU.  Camera-ready  or  manuscript.  Mike 
LeFan,  1802  South  13,  Temple,  Texas 
76501. 


PROBLEMS 


READER  CONCERNS  handled  with 
snap,  impudence,  compassion.  It's  hot, 
new,  heavy.  It's  ENCOUNTER  by  Bruce 
Humphrey.  284  N.  Buena  Vista.  Newark, 
Ohio  43055. 


SELF  IMPROVEMENT 

CONTEMPORARY  APPROACH  to  health, 
beauty,  nutrition,  exercise.  THE  YOGA 
THING  is  better  than  Valium  for  stress. 
Column  with  photo  illustration  by  popu¬ 
lar  teacher-author  has  had  6-year  run  in 
Chicago  and  D.C.  metro  dallies.  Free 
3-part  introductory  package  and  sam¬ 
ples.  THE  YOGA  THING,  Box  282,  Cary, 
III.  60013. 


TV  FEATURES 


TV  GRID  PUZZLE  formerly  in  TV  Com- 
pulog  package  now  available  by  creator. 
Leo  White  Productions,  168  Strasser 
Ave.,  Westwood,  Mass.  02090. 


WEEKLY  FEATURES 


SANDCASTLES  .  .  .  frolicking  fun  in  the 
desert.  Weekly  comic  strip  ($2.00).  Free 
samples  and  releases.  No  obligation. 
Sandcastles,  Box  1356,  Newport  News, 
Va.  23601. 


“SOCCER  U.S.A."— Reach  news  hungry 
soccer  fans!  Lively  commentary  and  pro¬ 
files  on  American  soccer  by  author  of  the 
most  comprehensive  book  on  the  sub¬ 
ject.  500  words.  $25.  Chuck  Cascio, 
2477  Pyrenees  Ct.,  Reston,  Va.  22091. 
(703)  860-2457. 


"ADVENTURES  IN  FUN"— Hobbies, 
projects,  games  for  pre-teen  readers. 
FULL  tabloid  size  page.  Low  priced. 
Write:  Flayer  Assoc.,  Box  431,  Ridgefield, 
N.J.  07657. _ 

"GOD’S  COUNTRY.”  Weekly  camera- 
ready.  No  matter  where  we  live— North, 
East.  South  or  West,  if  we  love  our 
homes,  our  towns  and  cities,  the  coun¬ 
tryside,  our  favorite  retreats,  we  call  it 
GOD'S  COUNTRY.  Reader  response 
great.  First  3  free.  Blackburn  Syndi¬ 
cated  Features,  Box  387,  Rye,  Colo. 
81069. _ 


EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo 
scope,  movie  reviews,  crossiword  puzzle, 
humorous  cartoons,  other  quality  fea 
tures  for  the  weekly  editor  (offset  only) 
Prices  for  all  (11)  features  start  at 
$10.75,  based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 
Ph.:  (404)  253-5355 


ANNOUNCEMENTS 


BOOKS  &  PAMPHLETS 


"HOW  TO  SURVIVE  TAX  AUDIT  " 
Digests  official  IRS  Audit  Manual— $2. 
Reymont  Associates.  Rye,  N.Y.  10580. 


BUSINESS  OPPORTUNITIES 


OWN  A  PIECE  OF  THE  ROCK  (newspaper). 
Make  a  future  for  yourself.  New  pictorial 
weekly  in  Bergen  County,  N.J.  ready  to  go. 
Small  investment.  What  can  you  do.  289 
Windsor  Rd.,  Engleiwood,  N.J.  07631.  (201) 
568-8442,  after  6  PM. 
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ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 

WANT  TO  REACH  UNDER-30S?  In  the  8 
weeks  we've  been  advertising.  Good  Times 
has  received  94  inquiries  about  franchis¬ 
ing  from  publishers  in  26  states.  If  you 
have  a  large  college  population  In  your  area 
and  a  music  scene.  Good  Times,  the  music 
paper  can  help  you  reach  the  youth  mar¬ 
ket.  We’ve  just  sold  our  second  franchise 
in  Palm  Beach.  For  more  information  on 
how  to  make  high  profits  write  to:  Good 
Times,  80-32  164th  St.,  Jamaica,  N.Y. 
11432. 


PUBLISH  MOVIE  GUIDE  locally  in  spare 
time.  Earn  $300  or  more  a  month.  Box 
435,  Editor  &  Publisher. 


ANNOUNCEMENTS 


CONFERENCES 


“THE  PROBLEM  SOLVER" 

For  you  this  year— The  AMERICA*  EAST 
Newspaper  Production  Conference,  Her- 
shey  Convention  Center,  Hershey,  Pa.— 
March  24-26,  '76.  This  is  the  Big  One! 
Register  via  PNPA,  2717  N.  Front  St., 
Harrisburg,  Pa.  17110.  (717)  234-4067. 


INSTRUCTION 


OVERSEAS  REPORTING?  Interested?  Get 
started  this  summer  in  London.  University 
of  Pacific,  ACO,  Stockton,  Calif.  95211. 


ANNOUNCEMENTS 
NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX.  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654. 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


JOSEPH  A.  SNYDER 
Newspaper  Broker 
404  N.  Westwood  Ave., 
Lindsay,  Cal.  93247  (209)  562-2587 


EDITOR  &  PUBLISHER  for  March  6,  1976 


CLASSIFIED  ADVERTISING  RATES 

OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  established) 

4  weeks  —  i2  00  per  line,  per  issue 
3  weeks  —  S2  10  per  line,  per  issue 
2'Weeks  —  J2  20  per  line,  per  issue 
1  week  —  J2  30  per 


POSITIONS  WANTED 

(Payable  with  order) 

4-weeks  —  SI  35  per  line,  per  issue 

3-weeks  —  SI  45  per  line,  per  issue 

2-weeks  —  SI  55  per  line,  per  issue 

1-week  —  SI  65  per  line 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

Add  SI  00  per  insertion  lor  boi  service  and  count  as  an  eitra  line  on  your  copy. 
Air  mail  service  on  boi  numbers  also  available  at  SI  .  50  eitra. 

Due  to  change  in  postal  charges,  only  hoi  number  responses  going  outside  the 
continental  United  States  will  he  marked  Air  Mail  and  charged  eitra  tor  Air  Mail  service. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display  classified  is  $4  35  per  agate 
line— $60.90  per  column  inch  minimum  space 

Clossifi«d  Contract  Ratos  Available  On  Request 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM  New  York  Time 

Boi  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7053 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales.  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280;  Res. 
(913)  381-6815. 


IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858 


BUYERS  AVAILABLE 

Many  financially  responsible  investors 
listed  in  our  files  are  interested  in  pur¬ 
chasing  good  solid  dailies  and  week¬ 
lies.  List  with  us  now  if  you  are  consid¬ 
ering  a  sale  or  merger. 

Don  Malcolm 

13601  Preston  Road,  Suite  417 
Dallas,  Texas  75240 
(214)  233-4334  (214)  324-4231 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio,  TV,  CATV  and  Newspapers 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  newspa¬ 
pers  in  the  countiv.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime:  (813)  733- 
8053  nights;  or  write  Box  3364,  Clearwater 
Beach,  Florida  33515.  No  obligations,  of 
course. 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 

ALAN  G.  LEWIS 
Media  Broker 

On  file— over  3(X)  active  qualified  buyers 
for  your  daily,  top  weekly  or  shopper.  Ridge 
Road,  Hardwick,  Mass.  01037.  Phone 
(413)  477-6009. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  850  Third  Av¬ 
enue,  New  York,  N.Y.  10022. 
Please  be  selective  in  the 
number  of  clips  submitted  in 
response  to  an  ad.  Include 
only  material  which  can  be 
forwarded  in  a  large  manila 
envelope.  Never  submit 
complete  newspapers  or 
magazines  unless  specifi¬ 
cally  called  for. 

EcJitor  &  Publisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplacable  material. 

Editor  &  Publisher  cannot 
under  any  circumstances  di¬ 
vulge  the  name  or  address  of 
a  box  holder. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


NEWSPAPERS  FOR  SALE 


TWO  SOUTHWEST  WEEKLIES,  county 
seat  exclusives,  adjoining  counties,  gross¬ 
ing  $137,000.  Full  newspaper  and  job 
plant.  Prices  $145,000,  $195,000  with 
building.  Terms. 

METROPOLITAN  WEEKLY,  Midwest,  full 
web  plant,  Compugraphic,  equipment  on 
books  at  $170,000.  Priced  $165,000  on 
$185,000  gross,  will  be  over  $200,000 
in  1976.  Terms. 

WEST  COAST  SUBURBAN,  grossing  $2.5 
million,  developing  area. 

MIDWEST  SUBURBAN  grossing  $1.8  mil¬ 
lion.  Sell  at  $1.5  million  on  terms. 

FIVE  DAY  DAILY,  gross  $225,000.  Mid¬ 
west,  no  competition,  2-unit  press.  Price 
$300,0(X)  on  terms.  Buyer  pays  broker's 
commission. 

ROBERT  N.  BOLITHO 
Box  7133,  Indian  Creek  Branch 
Shawnee  Mission,  Kans.  66207 


NEED  JUNIOR  PARTNER  to  manage 
$90,000  gross  high  profit  weekly  operation 
southern  Rockies.  Requires  small  cash  in¬ 
vestment.  Option  on  balance.  Send  resume 
and  cash  potential  to  Marion  R.  Krehbiel, 
Box  88.  Norton,  Kans.  67654. 


NATIONAL  NEWSLETTER.  Potitically  con¬ 
servative.  10,000  circulation.  Semi¬ 
monthly.  Gross  $90,000  year.  Price 
$45,000.  Box  390,  Editor  &  Publisher. 


CALIFORNIA  WEEKLY,  underdeveloped, 
high  potential,  large  town  near  metro.  Low 
down  payment.  Sell  outright  or  consider 
partner.  Ideal  climate.  Box  420,  Editor  & 
Publisher. 


OFFICIAL  RURAL  WEEKLY  and  job  print¬ 
ing  plant  grossing  $90,000,  net  over  12%. 
Reasonably  priced.  Terms.  Write  Box  226, 
Falconer.  N.Y,  14733. 


3  PROFITABLE  WEEKLY  newspapers  in 
large  metro  area.  Combined  controlled  cir¬ 
culation  in  excess  of  150,000.  Modern 
plant.  Annual  gross  in  excess  of  2V2  mil¬ 
lion.  Cash  only,  $6  million.  Box  432,  Editor 
&  Publisher. 


ROCKY  MOUNTAIN  MONEY  MAKERS— 2 
excellent  county  seat  weeklies  in  one  effi¬ 
cient  operation.  Gross  over  $90,000.  High 
net,  modest  operation,  good  terms.  Gor¬ 
geous  location.  Marion  R.  Krehbiel,  Box  88, 
Norton,  Kans.  67654. 


NEWSPAPERS  WANTED 


EXCLUSIVE  WEEKLY  with  3500  to  7000 
paid  circulation  wanted  in  Midwest.  East 
or  South.  Send  recent  edition,  full  facts, 
please.  Confidence  respected.  Our  group 
can  make  large  down  payment.  Box  260, 
Editor  &  Publisher. 


EXPERIENCED  PUBLISHERS  seek  shop¬ 
pers,  newspapers,  trade  journals  and  di¬ 
rectories  anywhere.  Must  have  at  least 
$250,000  gross  volume.  Write  in  confi¬ 
dence  to  Box  288,  Editor  &  Publisher. 


MAN  AND  WIFE  want  weekly  at  rural  trade 
center.  Gross  approximately  $100,000. 
Central  printing.  Have  down  payment,  Jim 
Boan,  447  N.  Dover,  LaGrange,  Park,  III. 
60525. 


FARM/NEWS  editor  wants  exclusive 
weekly  in  West  or  Northwest  agricultural 
trading  center,  approximately  $100,000 
gross.  Substantial  cash.  Call  or  write  John 
N.  Jepson,  Broker,  (406)  266-4223,  Town¬ 
send,  Mont.  59644. 


WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 
P.  0.  Dr.  12428,  Panama  City,  Fla. 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


EXPERIENCED  PUBLISHER  wants  weekly, 
$75,000  area  gross  with  potential.  West 
Coast  preferred,  all  considered.  Send  full 
details  and  recent  editions.  Confidential. 
Box  418,  Editor  &  Publisher. 


PROFESSIONAL  SERVICES 


PUBLICATIONS  SERVICES  and  products 
suitable  for  inclusion  in  THE  TEENAGE 
CATALOG,  trade  paperback.  Deadline 
March  31.  1976.  Send  materials, 

brochures,  etc.  to  Box  8,  Lanesville  Sta., 
Gloucester,  Mass,  01930. 

REPS  WANTED _ 

ESTABLISHED  controlled  circulation 
newspaper  requires  live  New  York  City  ad¬ 
vertising  representative.  Box  411,  Editor 
&  Publisher. 


EQUIPMENT  &  SUPPLIES 
_ AUDIO  IV I  DEO _ 

$  SAVE  on  Meinorex  audio  video  tape  and 
cassettes.  Carry  complete  line.  Prices 
upon  request.  Industrial  Photo,  Dept.  EM, 
74  5th  Ave.,  New  York.  N.Y.  10011.  (212) 
255-6505. 


_ MAILROOM _ 

THREE  (3)  SIGNODE  automatic  bottom 
wrap  machines.  Model  #BW50.  Approxi¬ 
mately  five  years  old  in  excellent  condi¬ 
tion  capable  of  sustaining  a  reliable  speed 
of  twenty  bundles  per  minute.  Electrical 
requirements:  3Ph,  208V,  60  cycles.  $6(X) 
each  or  all  three  for  $15(X).  Contact  Lovd 
Mitchell.  Courier-Journal  &  Times, 
Louisville.  Ky.  40202.  (502)  582-4181. 

DIDDE-GLASER  Model  320  4  Inserting 
Machine  with  3  insert  feeders,  belt  deliv¬ 
ery.  Muller-Martini  Corp.,  40  Rabro  [Jrive, 
Hauppauge.  N.Y.  11787.  (516)  582-4343. 


_ NEWSPRINT _ 

ROLLS  ALL  SIZES 
BEHRENS  PULP&  PAPER  CORP. 

606  W.  Arbor  Vitae  St,,  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432. 


NEWSROOM  COPY 
PROCESSING  SYSTEMS 

HENDRIX  6100  SYSTEM  2>  j  years  old,  two 
5700  terminals  and  controller,  1  OCR  1.  2 
facit  punches,  2  readers.  $25,000.  Con¬ 
tact  Gary  Dishman.  447  Lowell  Ave., 
Haverhill,  Mass.  01830.  (617)  374-0321. 


OCR  EQUIPMENT 

OPTICAL  CHARACTER  READERS— 2 
ECRM  Model  1800s  in  excellent  condition. 
Both  systems  have  TTY,  16K  core,  Tek¬ 
tronix  display,  BRPE  punch,  spare  parts 
and  magnetic  tape  output.  For  further  in¬ 
formation  contact  Paul  Brainerd,  Min¬ 
neapolis  Star  &  Tribune.  425  Portland 
Ave.,  Minneapolis,  Minn.  55488. 


PERFORATOR  TAPE 

NOW  STATIC-FREE  perf  tapes  at  our  same 
prices — lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron.  Ohio  44313 

PHOTOTYPESETTING 

COMPUGRAPHIC— JUSTOWRITERS 
2961  HS— 4500.  Compuwriter  1—4500. 
Keyboards— 1200.  FHN  Business  Prod¬ 
ucts,  Church  Rd..  Mt.  Laurel.  N.J.  (609) 
235-7614. 

2  COMPUGRAPHIC  Autotape  keyboards 
model  4%1C  with  visual  display.  Brand 
new  condition.  (513)  426-5222,  Mr.  Ryan. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


FOR  SALE.  3-5  disc  Fototronic  TXT’s  with 
automatic  processors.  Description  and 
spare  parts  list  available  upon  request. 
Phoenix  Newspapers  Inc.,  120  East  Van 
Buren  St,.  Phoenix,  Arizona.  85004  or  call 
John  Phillips,  production  manager,  (602) 
271-8206.  Ray  Tucker,  assistant  produc¬ 
tion  manager,  (602)  271-8204,  Earl  Box- 
ley,  composing  room  foreman,  (602)  271- 
W52. 

PLASTIC  BAGS _ 

NEWSPAPER  BAGS  ARE  A 

SOURCE  OF  PROFIT  IF  .  .  . 

You  sell  advertising  on  them!!  We  have 
been  helping  publications  sell  ads  on  bags 
for  the  past  three  years.  We'll  pass  along 
our  experience  to  you  through  a  marketing 
plan  that  conveys  sales  techniques, 
suggested  selling  prices,  and  your  costs. 
Write  on  your  letterhead  to  Dale  Strack, 
PolyGraphics,  DelSymCo  Bldg.,  Old 
Marlton  Pike.  Marlton,  N.J.  08053.  (609) 
983-5456.  Include  a  sample  of  the  bag  you 
are  now  using  and  the  quantity  you  order 
monthly. 

PRESSES  &  MACHINERY 

3  COTTRELL  VANGUARD  V-15  units  with 
rollstands.  $5000  each  or  $12.IX)0  total. 
New  England  Printing  Machinery  Inc.  Call 
collect:  (617)  475-3210. 

7  UNIT  GOSS  SUBURBAN  1500  series 
capacity  of  25.000  IPH  with  half,  quarter 
and  double  parallel  folder.  Will  consider 
splitting  up  press — 4  units  and  folder  and 
3  units  and  folder  complete  with  motor 
drives.  Box  455,  Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 

INDUSTRY  SERVICES 

PRESSES  &  MACHINERY 

SUBURBAN  CONSULTANTS 

GOSS  SIGNATURE  4  units  23  9  16  x  36 

HIRSCH  &  ASSOCIATES  , 

Goss  Suburban  6  units.  2  folders 
Goss  Suburban  1500  series,  7  units, 

2  folders.  1970 

Goss  Urbanite  5  units,  23  9  16  x  36.  1971, 

2  folders 

Goss  Urbanite  presses 
Goss  Metro  4  units,  1970 
Goss  Urbanite  folder 
Cottrell  V-15  units  and  presses 
Cottrell  V-25,  3  units,  1972 
Fairchild  Colorking  5  units,  1968 
Fairchild  Newsking  4  units,  Colorking 
folder  I 

Gregg  flying  imprinter  for  Urbanite 
Hoe  Colormatic.  8  units,  2  folders,  1964  j 
Mueller  3-pocket  inserter.  Model  227 
2  automatic  Wood  flying  pasters,  new  1968, 
$12,500  each 

IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


MERGENTHALER  VIP  4836  1AB  with  dis¬ 
play  attachment.  Phone  (512)  226-1391, 
Martin  S.  Green  Jr..  San  Antonio.  Texas. 


PRESS  FOR  SALE 

Hoe  32-Page  Magazine  Press 
Hoe  32 -page,  double  5-color  web  perfect¬ 
ing  magazine  press  to  produce  trim  size 
9V  X  124'4''.  Fully  equipped  with  reels, 
tensions  and  pasters,  jaw  type  folder  and 
Offen  gas  dryer. 

Available  90  days.  Offered  at  a  fraction  of 
replacement  cost. 

Now  producing  extremely  high  quality 
magazine  product.  Located  central  United 
States. 

Call,  write  or  wire: 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

105th  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  42362 

COTTRELL — 6  units  V-22:  folder-balloon 
former;  Sheridan  FF51-3  pocket;  IDAB 
CS202  stacker;  2  Wood  reels  35",  3-arm. 
Contact  Houston  Westside  Reporter,  1410 
Campbell  Rd..  Houston,  Texas  77055. 
(713)  467-0200. 

PRESSES  FOR  SALE 

Hoe  64-Page  Magazine  Presses 
Three  64-page  two-color  web  perfecting 
magazine  presses  to  produce  trim  size 
X  12V.  Fully  equipped  with  reels,  tensions 
and  pasters,  jaw  folders  and  Offen  gas 
dryers. 

Completely  refurbished  and  modernized  in 
1%0.  Available  90  days.  Offered  at  a  frac¬ 
tion  of  replacement  cost. 

Now  producing  extremely  high  quality 
magazine  product.  Located  central  United 
States. 

Call,  write  or  wire; 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

105th  &  Santa  Fe  Dr.,  P.O.  Box  5487 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  42362 

4  CUTLER  HAMMER  Precision  Electro- 
Pneumatic  definite  purpose  newspaper 
counter-stackers.  All  4  in  original  crates, 
never  used.  Contact  K.  Koessler  Jr..  Great¬ 
er  Buffalo  Press,  302  Grote  St..  Buffalo, 
N.Y.  14207.  Ph:  (716)  876-6410. 

1  FAIRCHILD  NEWSKING  web  offset 
press,  6  units.  2  Colorking  folders, 
22V4"x36",  year  1967.  Available  im¬ 
mediately.  Call  collect:  (617)  475-3210. 

We  move  machinery! 

E&P  Classifieds 
(212)  752-7053 


WANTED  TO  BUY 


WILL  PAY  TOP  DOLLAR  for  used  Graphic 
Electronics  Photo-Lathe.  R.  Oliver,  196  - 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 

WANTED: 

HOE  COLORFLEX. 

BOX  264,  EDITOR  &  PUBLISHER. 

WANTED:  Goss  Community.  Suburban  or 
Urbanite.  Can  use  Hoe  Colorf  lex  in  place  of 
Urbanite.  Changing  over  from  letterpress 
to  offset.  Box  241,  Editor  &  Publisher. 

WANTED:  GOSS  SUBURBAN 
NOT  MORE  THAN  10  YEARS  OLD 
BOX  249.  EDITOR  &  PUBLISHER 

WANTED:  Goss  Community  oil  bath 
machine  with  SC  folder.  Box  233,  Editor 
&  Publisher. 

WANTED:  GOSS  URBANITE 
4  to  8  UNITS  FOR  EXPORT 
BOX  251,  EDITOR  &  PUBLISHER 

WANTED:  LATE  STYLE 
COTTRELL  V-22;25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 

SURPLUS  MOTOR  ROUTE  TUBES 
wanted.  Any  style,  color,  plastic  news¬ 
paper  tubes,  stakes,  brackets,  hardware 
wanted.  Call  Bill  Johnson,  (516)  288-3900. 

MUSEUM  COLLECTOR  wants  713-20, 
713-10  Photons.  Compstar  190  suitable 
restoration.  Trading  in  to  Dymo?  Will  swap 
equal  trade-in  value  machine  plus  cash. 
Box  205.  Hopewell  Jet.,  N.Y.  12533.  (914) 
226-4711. 

WANTED:  Used  inserting  equipment.  Pre¬ 
fer  Mueller  227  with  4  stations.  Reply:  The 
Village  Advocate.  P.O.  Box  2145,  Chapel 
Hill,  N.Y.  27514.  Ph:  (919)  929-7121. 


An  organization  of  suburban  newspaper 
specialists  in  the  daily  and  weekly  field. 
Retail  and  classified  sales  development. 
Financial  analysis.  Promotional  programs. 
Technical  assistance  in  circulation,  pro¬ 
duction  and  news.  Expert  appraisals  for  all 
purposes.  Representing  txjth  buyers  and 
sellers  of  newspaper  properties.  Call  (305) 
278-2848  or  write  P.O.  Box  759,  Delray 
Beach,  Fla.  33444. 


Help 

Wanted... 


ACADEMIC 


JOURNALISM— The  University  of  Missis¬ 
sippi  is  seeking  applications  for  a  faculty 
vacancy  in  its  Department  of  Journalism. 
Position  open  in  August  1976.  Candidates 
must  have  several  years  of  professional 
media  experience  and  an  interest  in  work¬ 
ing  closely  with  reporting  students.  Teach¬ 
ing  load  also  could  include  some  graduate 
seminars.  Salary  open,  fully  competitive. 
News-editorial  sequence  fully  accredited 
by  ACEJ,  and  Department  has  strong  repu¬ 
tation  for  teaching  and  public  service. 
Equal  Opportunity  Employer.  Write:  Chair¬ 
man.  Department  of  Journalism,  University 
of  Mississippi,  University,  Miss.  38677. 


INDUSTRY  SERVICES 
CIRCULATION  CONSULTANTS 

BUILD  AND  HOLD  your  circulation  with 
the  ideas  and  artwork  you'll  receive  each 
month.  Hundreds  of  circulators  use  our 
sales  boosters,  service  and  training  aids, 
management  and  promotion  materials. 
Ask  for  free  sample  copy  and  low  rates. 
CIRCULATOR'S  IDEA  SERVICE,  P.O.  Box 
6526,  Mobile,  Ala.  36606. 

PHOTOCOMP  CONSULTANTS 

ARE  YOU  CONSIDERING  photocomposi¬ 
tion?  We  offer  cost  analysis  plus  guidance 
of  installation  to  fit  your  needs  in: 

1—  Systems  Design 

2—  Production 

3  -News  Operation  (local  and  remote) 

4  -Advertising 

Box  409.  Editor  &  Publisher. 

PRESS  ENGINEERING 
&  INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rf.  2,  Box  2285,  McAllen,  Texas  78501, 
(512)  682-7011. 


ISHER  ASSISTANT  PROFESSOR  OF  JOUR- 

-  NALISM:  For  9-month  teaching  in  typog- 

oil  bath  raphy,  news-editorial  and  magazine  se- 
133,  Editor  quences,  and  advise  student  newspaper. 

Must  have  MA  and  at  least  three  (3)  years 

- solid,  versatile  experience  in  print  media. 

IITE  Position  opens  September  1976.  Write 

JRT  Professor  B.G.  Olson,  Head,  (Jepartment 

ISHER  of  Journalism.  University  of  Alaska.  Fair¬ 
banks,  AK  99701.  THE  UNIVERSITY  OF 
E  ALASKA  IS  AN  EQUAL  OPPORTUNITY 

845  EMPLOYER. 

ISHER  - - 

_  ANTICIPATED  POSITION  (not  yet  funded) 

1  TUBES  for  1976-77  academic  year.  Instructor  or 
Stic  news-  assistant  professor  to  teach  in  a  new  "pro¬ 
hardware  fessional  writing  concentrate "  within  the 
288-3900.  English  Department  (courses  in  newswrit- 

- ing,  editing,  business  and  technical  writ- 

s  713-20,  mg,  etc.).  Master's  in  Journalism  plus  pro- 
)0  suitable  fessional  writing  experience  required. 

?  Will  swap  Deadline:  March  15,  1976,  Jeff  Rackham, 
plus  cash.  English  Department,  Capital  University, 
?533.  (914)  Columbus,  Ohio,  432()9.  Affirmative 
Action  Equal  Opportunity. 

jment.  Pre^  SAM  HOUSTON  UNIVERSITY  seeks  fa- 
(?eply:  The  culty  member  for  Fall.  Generalist  with 
45,  Chapel  Advertising,  PR  teaching  capability.  PhD 
9-7121.  with  agency  or  media  experience  pre¬ 
ferred.  Equal  Opportunity  Employer,  (bon- 

_  tact  Roy  Clark,  Dept,  of  Journalism, 

-  SHSU,  Huntsville.  Texas  77340.  (713) 

CES  295-6211,  ext.  2253. 

LTANTS  UNIVERSITY  OF  WISCONSIN-Madison 
1.1  Mivi  o  seeks  assistant  professor  in  reporting,  ad¬ 
vanced  writing,  tor  Fall  1976.  PhD  or  near 
ilation  with  completion;  require  experience;  research 
sceive  each  in  substantive  area.  Affirmative  Action 
)rs  use  our  Employer.  Send  resume  to  Prof.  W.A. 
aining  aids,  Hachten,  School  of  Journalism  and  Mass 
materials.  Communication,  Vilas  Hall,  Madison,  Wise. 

I  low  rates.  53706. 

E,  P.O.  Box  -  - ■ 

JOURNALISM— Full-time  teaching  posi- 

_  tion  available  September.  1976  to  teach 

iT/iAiTC  courses  in  all  phases  of  print  journalism 
LTANTS  and  mass  communication  development, 

-  theory  and  law.  Preference  will  be  given  to 

itocomposi-  candidates  holding  the  doctorate  and  hav- 
js  guidance  ''’8  at  'cast  two  years  of  full-time  news- 
^  ,u.  paper  experience.  Rank  and  salary  are 

negotiable.  Vitae  will  be  accepted  until 
April  2,  1976  and  should  be  forwarded  to 
and  remote)  Dr.  Edgar  B.  Schick.  Vice  President  for 
Academic  Affairs  and  Dean,  St.  John 
isher  Fisher  College.  Rochester,  N.Y.  14618.  An 

Equal  Opportunity  Employer. 

'ING  GRADUATE  ASSISTANTSHIPS  available 

jc  for  coming  year.  One  editorial  assistant- 

_ _  ship  and  teaching  assistantships  in  photo¬ 
graphy,  reporting  and  editing.  Half-time 
igging,  en-  with  $300()  stipends  for  tuition  and  other 
Jilding  and  advantages.  One-year  professional  prog- 
plate  wide.  ram  leads  to  Masters  in  Journalism.  Write: 
mgineering.  Director  of  Graduate  Studies,  Dept,  of 
!xas  78501,  Journalism,  South  Dakota  State  Universi¬ 
ty,  Brookings,  S.D.  57006. 

EDITOR  &  PUBLISHER  for  March  6,  1976 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
DISPLAY  ADVERTISING 


FACULTY  TO  SERVE  AS  COORDINATOR  of 
the  public  relations  sequence  in  depart¬ 
ment  of  mass  communication.  Prefer  Doc¬ 
torate  with  media  experience  and  profes¬ 
sional  society  associations  (PRSA  or  SPJ 
SDX).  60  undergraduates  in  the  public  re¬ 
lations  degree  program;  275  majors  in  the 
department,  plus  graduate  students. 
Permanent  position  open  in  June  or  Sep¬ 
tember  1976.  Current  salary  $14,000  for 
Doctorate  with  rank  of  Assistant  Professor, 
plus  optional  summer  employment. 

Send  resume  and  references  to  Dr.  David 
Eshelman.  Head,  Department  of  Mass 
Communication,  Central  Missouri  State 
University,  Warrensburg,  Mo,  64093. 
CMSU  IS  an  Equal  Opportunity/Affirmative 
Action  Employer. 


A  PhD  OR  ABD  to  teach  magazine  and/or 
public  relations.  Assistant  professor  level, 
should  have  a  good  professional 
background  and  some  publications.  Also 
should  be  able  to  contribute  to  another 
area  such  as  editing,  basic  editorial 
courses,  graphics,  international  communi¬ 
cation,  etc.  Would  be  interested  in  appli¬ 
cants  with  Spanish  language  fluency. 
Graduate  assistantships  also  available  tor 
1976-77. 

The  institution  is  an  Affirmative  Action 
Employer.  Deadline  for  application  is  April 
15,  1976.  Send  resume  and  references  to; 
Dr.  John  H.  Boyer.  Acting  Director,  School 
of  Journalism,  Bowling  Green  State  Uni¬ 
versity,  Bowling  Green,  Ohio  43403. 


ARIZONA  STATE  UNIVERSITY  seeks  as¬ 
sistant  professors  with  several  years  solid 
news  experience  tor  new  position  in  accre¬ 
dited  news-editorial  sequence  beginning 
August  1976.  MA  essential.  Salary 
$13,000  for  academic  year.  Send  resume 
reflecting  professional  experience, 
academic  background  and  research  and 
publications  by  April  15  to  Dr.  Joe  W. 
Milner.  Chairman,  Dept,  of  Mass  Com¬ 
munications,  Arizona  State  University, 
Tempe,  Ariz.  85231. 


INSTRUCTOR/ASSISTANT  PROFESSOR 
to  teach  photojournalism  plus  one  course 
per  term  in  either  news-editorial,  advertis¬ 
ing  or  public  relations.  Masters  Degree 
plus  professional  experience  required. 
Previous  teaching  experience  helpful. 
$10,000-12,500  for  nine  months,  depend¬ 
ing  on  qualifications.  Send  resume  to  Dr. 
Deryl  R.  Learning,  Chairman,  Department 
of  Journalism.  Marshall  University,  Hunt¬ 
ington.  W.  Va.  25701.  Application  Dead¬ 
line:  April  1,  1976.  Marshall  University  is 
an  Affirmative  Action,  Equal  Opportunity 
Employer. 


DEPARTMENT  OF  JOURNALISM 
CENTRAL  MICHIGAN  UNIVERSITY 
Mt.  Pleasant,  Michigan  48859 
—Faculty  person  to  teach  undergraduate 
courses  in  news-editorial  journalism  and/or 
public  relations.  Doctorate  in  Journalism 
or  Mass  Communications  preferred. 
-Faculty  person  to  teach  undergraduate 
courses  in  photojournalism  and/or  basic 
news-editorial  courses.  Doctorate  in  Jour¬ 
nalism  or  Mass  Communication,  or  sig¬ 
nificant  experience  in  news  photography 
desired.  No  portfolios  unless  requested. 
Positions  require  three  to  five  years  sig¬ 
nificant  professional  media  experience. 
Regular,  tenure  track  appointments  as  In¬ 
structor  or  Assistant  Professor.  Salary  de¬ 
pendent  on  candidate’s  education  and  ex¬ 
perience.  Send  vitae  and  references  to: 
Professor  Jerry  Fitzhenry,  Search  Commit¬ 
tee,  Department  of  Journalism. 

-Two  temporary  faculty  to  teach  intro¬ 
ductory  media  courses  and  possibly  super¬ 
vise  laboratory  newspaper.  One-year  ap¬ 
pointments  as  Temporary  Instructor  or  As¬ 
sistant  Professor.  Salary  according  to  can¬ 
didate’s  education  and  experience.  Mas¬ 
ters  in  Journalism  or  Mass  Communication 
required.  Doctorate  or  ABD  preferred.  One 
year  significant  media  experience  re¬ 
quired.  Send  vitae  and  references  tO:  Dr. 
Gilbert  0.  Maienknecht,  Chairperson,  De¬ 
partment  of  Journalism. 

DEADLINE  FOR  APPLICATIONS: 

April  1,  1976 
EQUAL  OPPORTUNITY 
AFFIRMATIVE  ACTION  EMPLOYER 


ADMINISTRATIVE 


MAN-WIFE  to  operate  rural  California 
weekly  for  absentee  owner.  Full  responsi¬ 
bility.  Must  be  able  to  sell,  write.  Job  now 
open.  Send  full  details.  Box  387,  Editor  & 
Publisher. 


LABOR  RELATIONS 
MANAGER 

MAJOR  METRO  DAILY 
Total  responsibility  for  all  labor  rela¬ 
tions  and  personnel  policies.  Duties 
include  conducting  contract  negotia¬ 
tions  and  preparation  and  presenta¬ 
tion  of  labor  litigation  and  arbitration 
cases.  Applicants  should  have  a 
minimum  of  3  to  5  years  of  related 
experience,  not  necessarily  in  a  major 
newspaper.  The  position  affords 
growth  opportunity  in  a  major  chain  in 
one  of  the  most  demanding  labor  cli¬ 
mates  in  the  country.  Salary  and 
fringes  equivalent  to  the  respon¬ 
sibilities  of  the  job.  Send  resume  and 
salary  history  to 

Box  404,  Editor  &  Publisher. 


PUBLISHER  AND  GENERAL  MANAGER, 
Zone  2.  Rural  community,  beautiful  growth 
area.  Paid  weekly  and  commercial  printing 
plant,  good  volume,  potential  for  growth  in 
a  protit-oriented  group.  Must  be  aggres¬ 
sive  and  honest.  Box  433,  Editor  & 
Publisher. 


GENERAL  MANAGER 

Successful  large  suburban  South  Florida 
weekly  newspaper  has  opening  for  experi¬ 
enced,  aggressive,  top-notch  administra¬ 
tor.  Position  provides  opportunity  to  run 
your  own  show  yet  be  part  of  one  of  the 
largest  newspaper  chains  in  the  country. 
Send  resume  in  confidence  with  complete 
salary  history  to  Frederick  J.  Brillante, 
Knight-Ridder  Newspapers.  1  Herald  Plaza, 
Miami,  Fla.  33101. 


CIRCULATION 


DISTRICT  MANAGER  to  become  part  of 
aggressive  circulation  team  with  a  Harte- 
Hanks  newspaper.  Excellent  salary, 
fringes,  retirement  and  future.  Write  to 
Lee  Munao,  Circulation  Director,  Ypsilanti 
Press,  P.O.  Box  280,  Ypsilanti,  Mich. 
48197. 


CIRCULATION  MANAGER  for  PM-Sunday 
daily  of  10,000  circulation  with  marketing 
knowledge  and  sales  ability  to  make  circu¬ 
lation  compatible  with  excellent  editorial 
product.  Contact  Dan  Hamrick,  General 
Manager,  The  Coffeyville  Journal,  8th  and 
Elm  Sts.,  Coffeyville,  Kans.  67337.  Ph: 
(316)  251-9458. 

CIRCULATION  MANAGER  for  26,000  ABC 
daily  (except  Sunday)  afternoon  paper  in 
south-central  Pennsylvania.  Must  be  good 
organizer  and  promoter.  Send  full  details 
to  Box  408,  Editor  &  Publisher. 

AWARD-WINNING  NEW  ENGLAND  13,500 
offset  evening  daily  seeks  trained  circula¬ 
tion  manager  to  organize  department  and 
build  circulation.  Two-college  market  in 
beautiful  mountain  area.  The  person  we 
are  looking  for  should  be  thoroughly  know- 
ledgable  in  the  fundamentals  of operating 
a  small  newspaper  circulation  department 
and  be  prepared  to  plan  for  route  reorgani¬ 
zation,  carrier  training  programs,  payment 
plans,  etc..  Box  430,  Editor  &  Publisher. 


DIVISION  CIRCULATORS:  Northeast  -AM, 
PM  and  Sunday— 4  to  6  districts — needs 
selt-motivator  and  take-charge  person. 
Experienced  on  10-20,000  circulation 
newspaper.  Must  be  strong  on  boy  and 
motor  route  development.  Potential  in¬ 
come  unlimited.  Commission  basis  $15- 
20,000  range.  Box  424,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  for  10,000  daily 
in  Northeast  with  great  growth  potential 
needs  skilled  supervisor  to  build  and  over¬ 
see  operation.  Salary  negotiable  plus 
fringes.  Send  complete  resume  plus  avail¬ 
ability  and  salary  requirements  to  Pub¬ 
lisher,  The  Chronicle,  P.O.  Box  167,  Wil- 
limantic.  Conn,  06226. 


4-SEASON  LIVING  AND  WORKING- 
Central  Vermont’s  only  7-day  paper  has 
opening  for  circulation  director  (12,000 
ABC  5  afternoons,  Saturday  AM  and 
4-month-old  Sunday  paper).  Not  only  is 
experience  in  all  phases  of  circulation  ex¬ 
pected,  but  ability  to  organize  and  develop 
energetic  staff  into  efficient  department  is 
essential.  Complete  resume  including  sal¬ 
ary  details  to  G.  Gladding,  Times  Argus, 
P.O.  Box  707,  Barre,  Vt. 


CIRCULATION/DISTRIBUTION  MANAGER 
....  For  group  of  community  weekly  publi¬ 
cations  with  over  50,000  free  distribution. 
We  are  interested  in  a  working  circulation 
person  who  takes  pride  in  his  work  and  is 
looking  for  long-range  growth  and  security 
with  one  of  America’s  most  outstanding, 
fastest  growing  publishing  companies 
(Area  5). 

Our  people  know  of  this  ad.  Write  in  stric¬ 
test  confidence— send  complete  resume 
and  salary  requirements  to  Box  412,  Editor 
&  Publisher. 


DISPLAY  ADVERTISING 


AD  PERSON  with  experience,  living  in  Bos¬ 
ton  area,  for  small  monthly  food  magazine. 
Salary  plus  commission.  Resume  to  Chomp, 
161  Elm  St.,  Somerville,  Mass.  02144. 


RETAIL  ADVERTISING  MANAGER  for 
18,000  daily.  Must  have  proven  track  rec¬ 
ord,  able  to  motivate  people  and  be  promo¬ 
tion  minded.  Good  starting  salary  and  ex¬ 
cellent  benefits.  Great  family  living  in 
western  Nebraska  near  Wyoming  fishing 
and  Colorado  skiing.  Send  resume  and  sal¬ 
ary  requirements  to  Harold  E.  Keller,  Adver¬ 
tising  Director,  Scottsbiuff  Star-Herald, 
1405  Broadway,  Scottsbiuff,  Neb.  69361. 


PROFESSIONAL  NEWSPAPER 
ADVERTISING  SALES  PEOPLE 
WANTED  BY  CENTRAL 
ARIZONA  NEWSPAPER  GROUP! 

Due  to  recent  growth  we  are  looking  for 
several  good  newspaper  advertising  people. 
If  you  have  the  desire  to  achieve  and  good 
sales  and  layout  ability  we  would  like  to 
consider  your  application  for  one  of  these 
positions. 

We  are  the  publishers  of  a  daily  and  four 
weeklies  from  a  single  modern  offset  plant. 
We  offer  a  good  salary  plus  a  liberal  bonus 
and  good  company  benefits.  The  living  is 
great  in  sunny  Central  Arizona! 

If  interested  submit  your  resume  to  Paul 
Whitworth,  Advertising  Director,  Casa 
Grande  Valley  Newspapers  Inc,,  P.O.  Box 
639,  Casa  Grande,  Ariz.  85222. 


AD  MANAGER  for  weekly  newspaper, 
monthly  magazine  in  country  setting  45 
minutes  from  White  House.  Want  self¬ 
starter  who  knows  the  basics  and  can  sell. 
Fantastic  growth  potential.  Prefer  person 
here  to  stay.  Write  Mr.  Davis,  Box  340,  La 
Plata,  Md.  20646. 


EXPERIENCED  advertising  salesman  for 
New  York  area  weekly  newspaper  and 
monthly  magazine.  Salary  plus  commis¬ 
sion.  Contact  David  Altman,  (212)  736- 
4001. 


ADVERTISING  SALES/ 

SALES  MANAGEMENT 
Planned  corporate  expansion  has  created 
additional  opportunities  in  major  U.S. 
markets,  Pittsburgh,  Chicago,  Cleveland. 
Representatives  in  print,  outdoor  and  visual 
display  media  have  found  us  to  be  a  growth 
opportunity.  Highest  commissions  and  in¬ 
centives  available  to  qualified  candidates. 
Send  confidential  resume  to  home  office: 

National  Merchandising  Corporation 
7  Strathmore  Road 
Natick,  Mass.  01760 


NEW  WEEKLY  seeks  ad  manager  or  sales 
manager  to  aid  in  growth  of  new  publica¬ 
tion.  Must  be  experienced,  able  to  relo¬ 
cate.  Box  415,  Editor  &  Publisher. 


ADVERTISING  MANAGER  to  head  up  de¬ 
partment  and  chain  store  sales  depart¬ 
ment  on  "Top  50’’  market  AM/PM-Sunday 
newspaper.  This  is  an  excellent  opportun¬ 
ity  for  a  bright  No.  2  person  now  selling  to 
major  accounts  preferably  in  a  major  mar¬ 
ket.  The  ideal  candidate  will  have  a  good 
working  knowledge  of  newspaper  audience 
and  market  research  and  be  able  to  use  it 
to  develop  greater  sales.  You  should  feel 
comfortable  selling  to  key  decision  makers 
at  the  local,  regional  and  national  level. 
We  re  part  of  a  highly  respected  news¬ 
paper  group  that’s  on  the  move,  so  there’s 
a  good  chance  for  advancement  tor  the 
right  person.  Write  in  complete  confidence 
to  Box  444,  Editor  &  Publisher. 


SHARP,  AGGRESSIVE  SALESMAN  need¬ 
ed  immediately  for  a  13,000  circu¬ 
lation  daily.  Excellent  commission 
plus  bonus.  Good  future  with  growing 
corporation.  Send  resume  to  Daily  News 
Journal,  C.  Snyder,  ad  director.  Box  68, 
Murfreesboro,  Tenn.  37130. 


EDITOR  &  PUBLISHER  for  March  6,  1976 


FLORIDA  WEEKLY  needs  experienced  ad 
salesman.  Send  resume  to  NEWS,  Lake 
Wales,  Fla.  33853. 


AGGRESSIVE  SALESMAN  who  wants  to 
work  hard  in  sales  and  make  $14,000. 
Need  an  experienced  display  salesman 
who  wants  to  be  ad  manager  in  short  time. 
Progressive  city  near  Gulf,  Zone  6.  Morn¬ 
ing  daily.  Complete  details  first  letter;  con¬ 
fidential.  Box  398,  Editor  &  Publisher. 


WORLD’S  BEST 
SALESPERSON/MANAGER 
wanted  by  East’s  biggest  suburban  twice- 
weekly,  175,000  circulation.  Must  de¬ 
monstrate  strong  chain  and  major  local  re¬ 
tail  sales  abilities.  Management  in  months 
for  right  person.  We’re  No.  1  in  our  huge 
market.  Our  volume  has  doubled  in  the  last 
2  years  and  current  growth  is  at  record 
pace.  We  seek  an  experienced  profit- 
producer.  Norm  Hirsch,  Suffolk  Life 
Newspapers,  Westhampton,  L.I.,  N.Y. 
11977. 


ADVERTISING  SALESMAN-MANAGER 
who  can  become  part  of  the  team  produc¬ 
ing  an  award-winning  weekly  that  is  the 
leader  in  it’s  circulation  area.  We’re  look¬ 
ing  for  a  youthful  non-smoker,  non-drinker 
who  has  had  some  experience  and  would 
like  to  find  a  place  where  ability  and  ag¬ 
gressive  hard  work  will  be  well  rewarded. 
$8000  to  $10,000  beginning  salary  with 
substantial  fringe  benefits.  Write  Kenneth 
Weidner,  publisher,  Ticonderoga  Sentinel, 
Ticonderoga,  New  York  12883. 


ASSISTANT  RETAIL  AD  MANAGER 
Building  supply  chain  with  excellent  10 
year  growth  record  needs  shirtsleeve  assis¬ 
tant  with  working  knowledge  of  all  media 
except  TV.  Building  material  experience 
not  necessary,  but  will  be  recognized. 
Work  with  staff  of  4.  Lloyd  Lumber  Co.,  2 
Allview  Ave.,  Brewster,  N.Y.  10509.  Con¬ 
tact  Carl  Dill,  (914)  279-7117. 


SMALL  5-DAY  OFFSET  DAILY  needs 
take-charge  person  for  layout,  sales.  $200 
a  week  to  start.  Resume  to  Ed  Foss,  Siski¬ 
you  Daily  News,  P.O.  Box  129,  Yreka,  Calif. 
96097. 


SHARP,  AGGRESSIVE,  enthusiastic  ad¬ 
vertising  manager  with  proven  track  rec¬ 
ord  for  fast  growing  top  weekly  in  the 
beauty  spot  of  Arizona.  Strong  in  promo¬ 
tion,  ideas,  layout,  sales.  Must  be  able  to 
sell  as  well  as  direct  department.  Could 
also  use  a  beginner  as  addition  to  staff. 
Must  include  resume,  references,  salary 
history,  clips  first  letter.  Personal  inter¬ 
view  a  must.  Will  fill  position  before  April 
1.  Self-starters  write  Marty,  Verde  Inde¬ 
pendent,  Box  517,  Cottonwood,  Ariz. 
86326. 


EDITORIAL 


NEWS  EDITOR  for  semi-weekly,  man  or 
woman,  must  be  strong  on  local  news,  fea¬ 
tures,  pictures,  like  people,  work  hard  and 
enjoy  it.  Write  details.  News-Argus,  Lewis- 
town,  Mont.  59457,  or  phone  (406)  538- 
3401, 


EDITORIAL 

ARTICLES  EDITORS 

$31,000 

REPORTERS 

$22,000 

We’re  looking  for  top-flight  Articles  Editors 
who  can  generate  ideas  for  America’s 
largest  (4  million  circulation)  newspa- 
per-THE  NATIONAL  ENQUIRER.  We 
want  creative  pros  who  can  think  in  a 
dozen  directions  at  once— who  can  origi¬ 
nate  big  stories,  then  bring  them  on  home 
by  directing  a  staff  of  crack  reporters  and 
a  worldwide  stringer  network.  This  is  no 
dead-end  job.  You’ll  work  hard  but  if  you 
deliver  bright,  punchy  features  packed 
with  emotion  and  color,  raises  come 
quickly. 

We  are  seeking  reporters  with  a  minimum 
of  5  years  experience  and  the  ability  to 
interview  famous  personalities  and  celeb¬ 
rities  and  who  are  enthusiastic,  imagina¬ 
tive  and  intuitive.  There  will  be  some  travel 
and  opportunity  to  break  loose  from  the 
doldrums  of  daily  newspaper  reporting. 
Our  profit  sharing  plan  is  tops.  Offices  are 
near  Palm  Beach  on  Florida’s  Gold  Coast. 
We  pay  relocation.  Send  resume,  samples 
in  confidence  to  Personnel  Department, 
P.O.  Box  3194,  Lantana,  Fla.  33462. 

An  Equal  Opportunity  Employer,  M/F 
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HELP  WANTED 


EDITORIAL 


CONTRIBUTING  WRITER  for  Philadelphia 
business  weekly.  Send  clips  and  confiden¬ 
tial  background  information  to  Box  72, 
Editor  &  Publisher. 

NEWS  EDITOR 

Major  suburban  newspaper  in  Zone  9 
needs  capable,  mature  news  editor  capa¬ 
ble  of  directing  seven-man  copy  desk 
equipped  with  VDTs  and  electronic-editing 
system.  Must  be  strong  on  news  judgment 
and  direction  of  staff  as  well  as  able  to 
write  good  headlines  and  layout  pages. 
This  IS  a  "working  editor"  position,  ^nd 
complete  resume.  Box  348,  Editor  & 
Publisher. 


UPSTATE  NEW  YORK.  7000  weekly  has 
opening  on  news  staff.  Photography  help¬ 
ful.  Send  resume  and  salary  requirements 
to  Box  365.  Editor  &  Publisher. 


COPY  EDITOR 

Immediate  opening.  30.000  Sunday 
through  Friday.  Must  have  extensive  ex¬ 
perience  in  all  desk  duties.  Head  cutline 
writing,  wire  copy  and  layout.  Slot  experi¬ 
ence  essential.  No  phone  calls  please. 
Send  resume  and  salary  requirements  to 
Karen  Walters.  Delaware  State  News,  P.O. 
Box  737.  Dover.  Del.  19901.  An  Equal  Op¬ 
portunity  Employer.  M  F. 


EDITOR  AND  REPORTER-PHOTOGRAPH¬ 
ER  for  quality  weekly  group.  Some  layout 
and  pasteup.  Versatility,  flexibility,  profes¬ 
sionalism  and  experience  required.  Zone 
2.  Box  385,  Editor  &  Publisher. 


WRITING  EDITOR  for  new  and  aggressive 
weekly  specializing  in  energy  and  environ¬ 
mental  affairs  in  ecologically  unique  area 
of  Zone  2.  Take  charge  position  for  hard- 
worker.  Resume,  clips,  salary  require¬ 
ments  to  Box  373.  Editor  &  Publisher. 

THE  STARS  AND  STRIPES.  European  edi¬ 
tion  in  Darmstadt,  Germany,  has  a  vacancy 
for  a  reporter.  In-hire  salary  $13,482  per 
annum  plus  living  quarters  allowance  and 
transportation.  Experience  in  "courthouse 
beat  '  and  some  desk  work  would  be  desir¬ 
able.  Ideal  applicant  would  have  a  degree, 
several  years  on  a  small  daily  and  now 
working  for  a  larger  daily.  Applications 
postmarked  on  or  before  19  March  1976 
will  be  considered  Apply  to  Civilian  Per¬ 
sonnel  Officer.  European  Stars  and 
Stripes.  APO  New  York  09175. 

CITY  EDITOR 

for  major  middle  size  Zone  2  daily.  We  re 
looking  for  an  individual  with  a  feel  for 
both  hard  news  and  soft  news,  a  passion 
for  excellence  and  the  ability  to  manage 
and  inspire  a  talented  young  staff.  An  un¬ 
usual  opportunity.  Send  resume,  samples 
of  your  work  to  Box  388,  Editor  & 
Publisher. 


AWARD-WINNING  30,000  Zone  8  morning 
daily  needs  a  news  editor,  strong  on  layout 
and  design,  and  a  talented  copy  editor.  "We 
are  in  a  competitive  market  moving  into  a 
front  end  system  and  are  engaged  in  an 
aggressive  growth  program.  Send  resume 
with  salary  needs  to  Box  393.  Editor  & 
Publisher. 


EDITOR-WRITER— Young  company  with 
weeklies  in  southeast  Nebraska  seeks  hard 
worker  for  editorship  in  college  town.  Re¬ 
sponsible  for  all  news  content.  Additional 
writing  duties  for  area  magazine.  Competi¬ 
tive  salary.  Resume  to  Maxine  Moul, 
Maverick  Media,  Syracuse.  Neb.  68446. 


POTENTIAL 
NEWS  EDITORS 

One  of  the  country's  best  metropolitan 
dailies  IS  looking  for  copy  editors  with  the 
desire  and  ability  to  move  up  to  copy  chief, 
assistant  news  editor  or  news  editor.  We're 
interested  in  those  who  have  experience 
on  good  dailies,  including  layout  experi¬ 
ence.  and  who  have  inquiring  minds.  It  you 
are  qualified  and  looking  for  opportunity  in 
an  exciting  news  town  that  also  offers 
pleasant  living,  write  us  at  Box  375.  Editor 
&  Publisher. 


BUSINESS  WRITER  for  AM  daily  in 
250,000  metro  area  to  cover  all  aspects 
business,  industry,  labor,  largely  through 
column.  Should  have  good  economic 
background,  newspaper  experience.  State 
salary  needed.  Send  resume,  clips.  Zone  5. 
Box  395.  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


EDITORIAL 

Experienced,  aggressive  editor:  modest 
salary,  excellent  fringe  benefits,  fine  op¬ 
portunity  with  suburban  group  of  dailies. 
Area  6.  Send  resume  with  minimum  salary 
requirements.  Box  399.  Editor  & 
Publisher. 


TOP-FLIGHT  SPORTS  COPY  EDITOR  for 
lobster  shift.  Position  requires  handling 
copy,  writing  heads,  ordering  art  and  layout 
of  pages  of  section  5  nights  a  week.  An 
Equal  Opportunity  Employer  M  F.  The 
States-ltem,  3800  Howard  Ave..  New  Or¬ 
leans,  La.  70140. 


ROME:  National  Catholic  News  Service  has 
an  immediate  temporary  3-month  opening 
tor  an  experienced  reporter  in  its  Rome 
bureau  (during  convalescence  of  a  perma¬ 
nent  staffer  following  illness).  Must  speak 
Italian  and  be  qualiTied  to  cover  Vatican 
news.  N.C.  will  transport  reporter  from 
U .  S.  or  elsewhere  to  Rome  and  return  after 
3  months.  Apply  to  Director.  N.C.  News 
Service,  1312  Massachusetts  Ave.  N.W., 
Washington,  D.C.  20(X)5. 


3-YEAR-OLD  CONSUMER 

MAGAZINE  ^ 

HAS  OPENING  FOR 
A  MANAGING  EDITOR 

We  seek  a  new  editor  for  our  200.000  paid 
circulation  entertainment-oriented  con¬ 
sumer  magazine.  Qualifications  required 
include  a  profit-making  orientation  and  a  ! 
proven  track  record  managing  all  or  part  of  | 
the  editorial  function  of  a  successful  con¬ 
sumer  magazine.  Responsibilities  will  in-  | 
elude  planning  issues,  assigning  and  man¬ 
aging  freelance  writers  and  photo¬ 
graphers.  managing  small  in-house  edito¬ 
rial  staff,  coordinating  with  other  members 
of  our  management  team,  establishing  and 
operating  within  annual  editorial  budget, 
developing  additional  and  related  editorial 
products.  Position  is  in  New  York  and  in¬ 
volves  some  travel.  Salary  open.  Send  re¬ 
sume  to  Box  414,  Editor  &  Publisher. 


GENERAL  ASSIGNMENT  REPORTER 
needed  by  aggressive  weekly  newspaper 
located  in  resort  community  nestled  on 
beautiful  lake  in  the  Ozark  foothills.  Want 
self-starter,  will  consider  May  grad.  Send 
complete  resume  to  John  Barnes.  Pub¬ 
lisher.  Arkansas  Sun,  P.O.  Box  344,  Heber 
Springs.  Ark.  72543. 


GENERAL  ASSIGNMENT  REPORTER  with 
experience  on  most  major  beats  needed  in 
May  for  Zone  5.  7-day  AM  paper  in  250.(X)0 
metro  area.  Send  resume  with  salary  re¬ 
quirements  and  copies  of  representative 
clips  to  Box  448.  Editor  &  Publisher. 


MANAGING  EDITOR 

Medium  Zone  1  afternoon  daily  is  seeking 
dynamic,  imaginative  and  seasoned  news 
executive  with  experience  in  directing 
daily  newspaper  staff  either  as  managing 
editor  for  smaller  daily  or  second  in  com¬ 
mand  at  larger  operation.  Successful 
applicant  will  be  skilled  in  all  phases  of 
newspaper  operation,  advanced  thinking 
in  news  coverage  and  layout,  along  with 
proven  ability  to  direct  a  staff.  Excellent 
benefits  in  a  strong  organization  deeply 
committed  to  journalistic  excellence.  Ideal 
living  conditions  in  a  delightful  part  of  New 
England.  Send  complete  background  to 
Box  440.  Editor  &  Publisher, 

MANAGING  EDITOR.  7M  circulation  daily 
in  central  Honda.  Competitive  salary,  be¬ 
nefits  and  opportunity  for  advancement. 
Must  be  experienced  in  editorial  manage¬ 
ment.  Box  445,  Editor  &  Publisher. 


FREE  PLACEMENT  SERVICE 
Daily  Newspapers 
Send  us  your  resume:  we  will  duplicate  and 
refer  it  on  current  job  openings.  Full  range 
of  editorial,  advertising,  circulation  and 
back  shop  jobs  usually  available. 

New  England  Daily  Newspaper  Assn. 
340  Main  St.,  Room  527 
Worcester,  Mass.  01608 


FREELANCE 


FREELANCE  WRITERS  in  entertainment 
and  sports  field  for  new  monthly  magazine. 
Also  investigative  reporters  for  New  York 
area  weekly.  Contact  Michael  Altman, 
(212)  736-4001. 


HELP  WANTED 


MARKETING 


MARKETING  MANAGEMENT 
Dynamic,  creative  person  with  solid  news¬ 
paper  experience  who  wants  to  move  to  top 
management.  Masters  Degree  plus  broad 
knowledge  of  newspaper  operations,  abil¬ 
ity  to  work  with  people,  make  decisions, 
think  and  work  hard  a  must.  Box  293, 
Editor  &  Publisher. 


PRESSROOM 


NIGHT  PRESSROOM  FOREMAN,  Zone  1. 
Must  have  working  knowledge  of  Goss  Ur¬ 
banite.  45,000  circulation.  Excellent  op¬ 
portunity  with  group  owned  newspaper. 
Box  443,  Editor  &  Publisher. 


PRODUCTION 


EXPERIENCED  HENDRIX  3400  TECHNI¬ 
CIAN  wanted  immediately.  Send  resume 
and  salary  requirements  to  Carrick  H.  Pat¬ 
terson.  Arkansas  Gazette,  Box  1821,  Little 
Rock.  Ark.  72203. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


HELP  WANTED 


PRODUCTION 


MECHANICAL  SUPERINTENDENT  for  5- 
day  offset  daily  and  semi-weekly.  Good 
pay,  fringes  and  future.  Don  Wright,  Pub¬ 
lisher.  Daily  Tribune,  P.O.  Box  1358,  So. 
Lake  Tahoe.  Calif.  95705.  (916)  541-3880. 


PUBLIC  RELATIONS 


FOUNDATION  DIRECTOR 
Large  Protestant  hospital.  Midwest,  seeks 
to  establish  foundation.  Take<harge  indi¬ 
vidual  needed  with  degree  and  5  to  10 
years  experience  in  voluntary  non-profit 
fund  raising,  PR  type  effort.  Strong  con¬ 
sideration  given  program  establishment 
experience.  Salary  to  $27, (XX).  Send  re¬ 
sume  with  salary  history.  All  fees,  ex¬ 
penses  paid.  Reply  to  our  consultants: 
Business  Men's  Inc.,  Box  1355,  Columbia, 
S.C.  29202. 


SALES  REPS 


SALESMAN  for  newspaper  material  han¬ 
dling  equipment.  Must  have  mechanical 
background.  Territory  open.  Box  370. 
Editor  &  Publisher. 


TECHNICAL  REPS 


TECHNICAL  REPS 


SAIES/TECHNICAL  REPRESENTATIVE 

The  world's  leading  manufacturer  of  photopolymer  plates  has 
Ofjeninqs  in  several  areas  throughout  the  country  for  indivi 
duals  with  a  desire  to  advance  in  a  rajiidly  expanding  fast 
paced  environment. 

To  qualify  for  these  challenging  positions  you  should  have 
technical  exposure  and  sales  experience  in  letterpress  and  off¬ 
set  printing  both  commercial  and  newspaper. 

We  offer  salary  plus  and  an  attractive  benefits  [rackagtr. 

If  this  opportunity  interests  you,  please  send  a  resume  with 
salary  history  to: 

Personnel  Manager 
NAPP  Systems  (USA)  Inc. 
360  South  Pacific 
P.O.  Box  246 
San  Marcos,  CA  92069 

An  Equal  Opportunity  Employer  M/F 


lUAPP 


Positions  Wanted  . . . 


ACADEMIC 


PhD  (POLITICAL  SCIENCE).  15  years  met¬ 
ropolitan  newspaper  experience;  13  years 
university  faculty  (political  science);  now 
full  professor  leading  university;  signifi¬ 
cant  publication:  devised  graduate  pro¬ 
ram  in  mass  media.  Box  451.  Editor  & 
ublisher. 


ADMINISTRATIVE 


AD  MANAGER  OR  GENERAL  MANAG¬ 
ER  -I  am  looking  for  a  future!  27  years  old, 
10  years  experience  in  all  phases  of  news¬ 
paper  from  metro  to  small  daily.  Ad  Man¬ 
ager,  circulation  promotion  manager,  mar-- 
keting  research  director,  solid  understand¬ 
ing  of  all  departments,  much  more. 
Hardworking.  I  will  be  a  benefit  to  your 
paper.  Box  367,  Editor  &  Publisher. 

PROFIT  MINDED,  organized,  exjaerienced 
daily-weekly-shopper  ad  director-general 
manager  desires  move  to  warmer  climate. 
Zones  4, 6. 8. 9.  Married,  degree.  30s,  now 
employed— $20,000.  Strong  leader.  Box 
287,  Editor  &  Publisher. 

EDITOR 


ADMINISTRATIVE 


PUBLISHER,  solid  understanding  of  all 
departrnents.  Union  and  competitive  mar¬ 
ket  experience  on  dailies,  weeklies  and 
shoppers.  Profit  and  people  oriented.  Age 
36.  Box  450,  Editor  &  Publisher. 


ART /DESIGN 


ART  DIRECTOR.  Heavy  experience  on 
newspaper  and  magazines:  national  and 
international,  including  studio  manage¬ 
ment  of  publication  group.  Box  384,  Editor 
&  Publisher. 


CARTOONISTS 


SPORTS  CARTOONIST  with  award-winning 
hometown  newspaper  seeking  larger  daily 
in  Zones  8,9.  Can  do  photo,  retouch,  spot 
illustrations  also.  Send  for  samples.  Box 
397,  Editor  &  Publisher. 

CARTOONIST/STAFF  ARTIST,  editorial, 
sports,  spot,  feature,  entertainment.  Tear- 
sheets  available.  Prefer  Area  9.  Box  417, 
Editor  &  Publisher. 

&  PUBLISHER  for  March  6.  1976 
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Positions  Wanted.. 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


_ CIRCULATION 


CIRCULATOR.  20  years  experience  all 
phases.  Promotion-minded.  A  no  nonsense 
circulator.  Consider  Assistant's  job.  Avail¬ 
able  now.  Box  366.  Editor  &  Publisher. 

CIRCULATION  MAN.  25  years  experience. 
Employed,  desire  change.  Age  48.  Box 
341.  Editor  &  Publisher. 

CIRCULATION  DIRECTOR.  Energetic,  am¬ 
bitious  self  starter  with  20  years  experi¬ 
ence  on  medium  and  metro  dailies  in 
highly  competitive  market  area.  Will  con¬ 
sider  number  2  spot  if  advancement  pos¬ 
sibilities  are  right.  Box  363.  Editor  & 
Publisher. 

CIRCULATOR — Experienced  with  District 
Managers.  Distributors.  Motor  Routes. 
Single  Copy  Sales.  Little  Merchant  Plan, 
strong  on  promotion,  service  and 
collections— team  man— loyalty  plus- 
resume  and  references  furnished  on  re¬ 
quest.  Box  419.  Editor  &  Publisher. 

MR.  PUBLISHER:  Aggressive  take-charge 
achievement  oriented  circulation  manager 
seeks  new  challenge.  16  years  AM-PM- 
Sunday  proven  metro  experience.  Avail¬ 
able  now— any  Zone!  Box  454.  Editor  & 
Publisher. 

DISPLAY  ADVERTISING 

IF  YOU  HAVE  A  NEWSPAPER  on  the  coast 
in  Zone  4  and  need  an  experienced  Adver¬ 
tising  Director  or  Retail  Manager.  I'm  your 
man.  I  am  not  looking  for  a  retirement 
spot.  I  am  looking  for  a  growth  position  for 
the  next  20  years.  25  years  experience  in 
all  phases  of  newspaper  advertising.  I 
know  the  Newspaper  Business.  Box  394. 
Editor  &  Publisher. 

BEGINNER  desires  entry  level  position  in 
advertising.  BS  degree  marketing/man¬ 
agement-advertising.  Some  newspaper 
experience.  Ready  to  work,  willing  to  learn. 
Give  me  a  chance.  Box  386.  Editor  & 
Publisher. 

PROVEN  PRODUCER— Presently  stymied 
No.  2  man  on  medium/small  daily  with  over 
11  years  experience.  Eager  to  serve  and 

trow  with  promising  challenge.  Box  405. 
ditor  &  Publisher, 

DIRECTOR.  Impressive  20-year  track  re¬ 
cord.  industry  reputation.  Want  solid  con¬ 
nection.  good  income.  Call  (201)295-2107 
or  Box  422.  Editor  &  Publisher. 

YOUNG  AD  MANAGER  (31)  with  13  years 
experience  seeks  position  with  small  or 
medium  sized  paper  in  southern  climate. 
Minimum  salary  required:  $18-20.000. 
Box  416,  Eddor  &  Publisher. 


_ EDITORIAL _ 

ATTENTION  WEEKLY  PUBLISHER-I'll 
put  out  a  paper  you  will  be  proud  to  say  you 
publish  and  your  competition  will  envy. 
Looking  for  medium  to  large  size  weekly. 
Experienced  in  weekly  editing,  radio  news 
and  public  relations.  Box  225,  Editor  & 
Publisher. 

EDITOR-WRITER,  35  years  experience, 
now  with  large  Midwest  daily,  must  relo¬ 
cate  in  more  equable  climate,  will  travel. 
Prefer  lower  East  Coast,  Box  453,  Editor 

6  Publisiier. 

GENTLEWOMAN  reporter-editor,  26,  4 
years  experience,  degree,  desires  job  in 
Zone  1  or  2  writing  human  interest  stories. 
Box  300.  Editor  &  Publisher. 

SPORTS  WRITER/EDlTOR  seeks  to  relo¬ 
cate.  2  years  weekly  experience  in  writing, 
editing,  photography  and  layout.  Any 
Zone.  Box  301,  Editor  &  Publisher. 

NEWSMAN  with  BA  and  wire  service, 
metro  daily  and  broadcast  experience  hit 
by  economic  layoffs  seeks  challenging  of¬ 
fers.  Box  344,  Editor  &  Publisher. 

SPORTS  REPORTER,  23,  eight  years  ex¬ 
perience  on  40,000  daily.  History  BA, 
seeks  challenging  position  on  sports  desk. 
Box  342,  Editor  &  Publisher. 

7  YEARS  EXPERIENCE  general  assign¬ 
ment  reporter,  female,  seeks  work  in 
Southeast  or  Southwest,  hopefully  in  Gulf 
or  coastal  Zones.  Box  289.  Editor  & 
Publisher. 


EDITORIAL  I 


INVESTIGATIVE  REPORTER 
Highly  skilled  and  experienced  news  pro 
desires  government  reporting  position  on 
city,  county  or  statehouse  beat.  Seeks 
permanent  spot  on  medium  size  or  major 
daily.  Box  141,  Editor  &  Publisher. 

SPORTS  EDITOR  of  small  Florida  daily 
seeks  writing  position  on  medium  or  large 
daily,  4  years  experience.  Contact  Dave 
Jovanovic,  (904)  567-5671,  2101  S.  Mar¬ 
ion,  Dade  City,  Fla.  33525. 

5  YEARS  in  Illinois  capital  for  UPl.  Politics, 
government,  investigations,  sports,  fea¬ 
tures.  spot  news,  27.  Clips.  Box  362, 
Editor  &  Publisher. 

AGGRESSIVE  NEWSWOMAN,  24,  editor/ 
reporter  photographer.  Currently  editing  a 
weekly  offering  no  future.  J-grad  with  polit¬ 
ical  expertise.  Press  aide  to  Congressional 
candidate  10  months.  Can  do  features  but 
prefer  hard  news/news  analysis.  Would  like 
to  work  in  Michigan  or  northern  Ohio.  Clips 
available.  Box  371,  Editor  &  Publisher. 

AGGRESSIVE  reporter,  23,  seeks  spot  on 
medium-large  daily.  Yale  grad,  2  years  ex¬ 
perience  on  all  beats,  features.  Box  401, 
Editor  &  Publisher. 

NO  B.S.  .  .  ,  just  results.  14  years  experi¬ 
ence  includes  all  phases  of  small  daily  op¬ 
eration;  magazine  writing-photography,  2 
weekly  editorships  and  creating  or  rede¬ 
signing  of  half-dozen  publications.  Now 
group’s  regional  editor  and  editor  of  Sun¬ 
day  news-feature  tabloid  I  created  2  years 
ago.  At  33,  getting  itchy  for  that  one  ever¬ 
lasting  challenge.  Box  379,  Editor  & 
Publisher. 

COPY  EDITOR,  27,  seeks  job  with  medium 
daily.  Experienced  in  electronic  editing, 
hard  news  reporting  and  feature  writing. 
Sociology  and  Journalism  degrees.  Box 
378,  Editor  &  Publisher. 

HARDWORKING  REPORTER/PHOTOGRA¬ 
PHER,  25,  4  years  experience.  BA  degree. 
Now  on  weekly,  would  like  to  work  for  daily. 
Any  Zone.  Box  392,  Editor  &  Publisher. 

EDITOR.  33,  degree,  seeks  spot  where  in¬ 
tegrity  matters.  Skilled  in  developing 
young  reporters,  layout.  Now  city  editor, 
mid-size  Midwest  daily.  Box  402,  Editor  & 
Publisher. 

EDITOR,  30,  I  demand  leads  and  heads 
that  reach  out  and  grab  the  reader,  tight 
writing,  sparkling  makeup  and  besting 
competition  at  every  turn.  Enthusiastic 
and  determined.  Can  instill  same  in  staff. 
Box  391,  Editor  &  Publisher. 

EDITOR,  54,  seeks  key  job  on  Midwest 
medium  or  small  daily.  Native  of  Midwest 
small  town.  Former  managing  editor  of 
Midwest  small  daily.  Now  in  industry.  AB, 
SDX,  married,  community  leader.  Top  re¬ 
ferences,  Box  403,  Editor  &  Publisher. 

REPORTER/PHOTOGRAPHER  1  year 
newspaper,  1  year  magazine  experience, 
seeks  job  in  Zone  1  or  2.  Box  396,  Editor  & 
Publisher. 

CALIFORNIAN  will  relocate  for  top  report¬ 
ing  job.  5-plus  in  dailies,  magazine.  Public 
Information  now  but  want  news.  J-grad. 
Box  381,  Editor  &  Publisher. 

SPORTS — Fish  out  of  water  in  college  pub¬ 
licity  seeks  sports  editorship  medium  size 
daily.  Strong  on  local  coverage,  good 
grammarian.  Headed  6-man  AM-PM  com¬ 
bination.  Have  metropolitan  experience, 
too.  Box  439,  Editor  &  Publisher. 

JOBLESS  AND  BROKE.  Is  there  a  kind 
editor  somewhere  who  will  help  me  get  set¬ 
tled  on  nice  women’s  editor’s  desk?  Ex¬ 
perience  on  top  newspapers.  Box  446, 
Editor  &  Publisher. 

RETURN  TO  SPORTS  sought  by  writer- 
deskman,  29,  who  strayed  to  news  side. 
Won  top  prize  for  1975  sports  column  in 
regional  competition.  Box  436,  Editor  & 
Publisher. 

IT  ADDS  UP  ,  .  .  that  a  highly  motivated 
reporter  with  2  years  experience  (mid  size 
dailies)  plus  1  year  advertising  and  PR  ex¬ 
perience,  who  is  as  creative  as  she  is  ver¬ 
satile,  would  be  an  asset  to  your  news¬ 
paper  or  magazine.  Good  with  a  camera. 
Any  Zone.  Box  427,  Editor  &  Publisher, 


EDITORIAL 


AVIATING  JOURNALIST,  25,  four  years 
experience  75,000  daily,  looking  for  more 
than  occasional  chances  for  aviation  writ¬ 
ing.  Love  to  fly,  experience  most  facets  of 
newspapering.  Knowledgable  in  today's 
flying.  Box  437,  Editor  &  Publisher, 

EDITOR— AD  SALES— BACK  SHOP  ex¬ 
perience.  7  years  an  editor,  10  years  in 
advertising,  experienced  in  layout,  back 
shop,  hot  and  cold.  Want  out  of  resort 
area,  prefer  medium  weekly  in  Zone  4, 
open  to  offers  editorial  or  ad.  Box  413, 
Editor  &  Publisher. 

SPORTSWRITER— 6  year  vet.  Will  cover 
anything  from  preps  to  pros.  Any  Zone. 
Box  431,  Editor  &  Publisher. 

AMBITIOUS  REPORTER,  30,  wants  report¬ 
ing  job  in  pleasant  city  near  a  trout  stream 
west  of  the  Mississippi.  Experienced 
statehouse,  county  and  city,  feature,  out¬ 
door  and  environmental  reporter.  BA  Jour¬ 
nalism  Wisconsin.  Now  freelancing  in  San 
Francisco.  Box  447,  Editor  &  Publisher. 

SECOND  START,  Experienced  conscienti¬ 
ous  writer-reporter,  43.  Reporter  on  big 
New  York  City  paper,  small  country  daily, 
Newsweek  and  LIFE.  Freelancer  with 
number  of  articles  in  The  New  York  Times 
Magazine.  Phi  Beta  Kappa.  Separated, 
prefer  New  York  City  area  now  but  open  to 
any  offer.  Vices:  jogging,  writing  quag¬ 
mires  instead  of  novels.  Salary  not 
paramount,  a  satisfying  useful  job  is.  Box 
428,  Editor  &  Publisher. 

NEWSMAN,  26,  with  experience,  awards 
on  weekly,  daily,  seeks  ambitious  pub¬ 
lisher  in  northwest  Michigan.  Box  438, 
Editor  &  Publisher. 

AGGRESSIVE  reporter,  excellent  writer 
and  editor  with  13  years  experience  seeks 
challenging  writing,  editing  or  PR  job  in 
Zone  8.  Seek  good  job  with  good  company, 
promise  solid  performance  in  return.  Box 
441,  Editor  &  Publisher. 

SPORTS  EDITOR  seeks  position  in  western 
Pennsylvania.  Resides  in  area  and  knows  it 
well.  Experienced.  Box  421,  Editor  & 
Publisher. 

SPORTSWRITER,  2  years  experience,  seek 
sports  editorship  of  small  daily  or  writing 
spot  on  any  sized  daily  or  in  college-pro 
publicity.  Any  Zone,  Box  423,  Editor  & 
Publisher. 

DETERMINED  YOUNG  COUPLE  seeking 
news  positions.  Both  have  copy  editing, 
photography,  layout  experience.  He 
worked  in  D.C.,  held  editorships,  getting 
MSJ.  She  covered  local  news  and 
features— 30M  daily.  Any  Zone.  611  N.  20 
#206,  Milwaukee,  Wise.  53233. 

HAVE  TALENT,  WILL  TRAVEL.  Award¬ 
winning  young  sportswriter/columnist 
needs  a  change  o(  scenery.  Pro,  college, 
prep  experience  on  a  Midwestern  PM.  BSJ 
from  Northwestern.  First-rate  clips,  strong 
resume.  Box  434,  Editor  &  Publisher. 


EDITORIAL 


CRACKERJACK  WRITER/EDITOR  now  with 
major  metro  daily  wants  to  put  down  roots 
at  a  weekly  or  small  daily  in  a  town  big 
enough  to  count  but  small  enough  to  care. 
At  31,  tired  of  urban  mania  but  not  tired.  A 
good  idea  man  who  knows  how  to  motivate 
a  staff.  Prefer  Zone  1,8  or  9.  Box  425, 
Editor  &  Publisher. _ 

_ FREELANCE _ 

YOUR  MAN  IN  EUROPE.  Highly  successful 
writer,  editorial  and  promotion,  retiring  to 
Europe.  Will  devote  myself  to  limited  as¬ 
signments  to  keep  busy.  First  come,  first 
served.  Quality  results  guaranteed.  Box 
382,  Editor  &  Publisher. 

17  MILLION  will  visit  D.C.  during  Bicen¬ 
tennial.  Why  not  tell  your  readers  what  to 
expect?  Reporter-photographer  can  supply 
features  with  useful  information.  Box  429, 
Editor  &  Publisher. _ 

WANT  A  STRINGER  in  India?  After  3  years 
in  U.S.,  I  am  rejoining  top-flight  Indian 
paper.  Can  deliver  non-political  quality 
features.  Reasonable  rates.  Box  442, 
Editor  &  Publisher. 

PROFESSIONAL  FREELANCE  WRITER, 
Long  Island-New  York  area.  Joan  Greguski, 

15  Bayside  Ave.,  Oyster  Bay,  N.Y.  11771. 

PHOTOJOURNAUSM 

IMAGINATIVE,  CREATIVE  photographer, 
29,  BA,  4  years  experience.  Awards  in 
color  and  black  and  white.  Box  357,  Editor 
&  Publisher. 

EAGER,  YOUNG  photographer  seeks  chal¬ 
lenging  position  on  daily  in  Zones  1  or  2. 
Three  years  in  U.S.  Army  photography,  2 
years  commercial  photography,  experi¬ 
ence  on  weekly.  Can  write.  Box  426,  Editor 
&  Publisher. 

EXPERIENCED  and  talented  young  pho¬ 
tographer  seeks  position  with  progressive 
daily.  Jerry  Welch,  Box  452,  Editor  & 
Publisher. 

DYNAMIC  award-winning  photographer 
seeks  position  as  picture  editor/director  of 
photography.  Responsible  family  man,  34, 

16  years  experience.  Overflowing  with 
energy  and  innovative  ideas  to  spark  your 
publication.  Box  449,  Editor  &  Publisher. 

_ PRESSROOM _ 

EXPERIENCED  PRESSROOM  FOREMAN 
in  letterpress,  offset,  camera  and  plate¬ 
making.  Interested  in  small  to  medium 
daily.  16  years  experience.  Resume  on 
request.  Box  322,  Editor  &  Publisher. 

PUBLIC  RELATIONS 

COMMUNICATION  PROFESSIONAL  with 
20  years  public  relations-publication  ex¬ 
perience,  Box  406,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Expungement  laws 

Many  state  legislatures  as  well  as  the 
Congress  of  the  United  States  have  be¬ 
come  obsessed  with  the  "right  of  pri¬ 
vacy"  debate  to  the  point  where  "ex¬ 
pungement  laws"  providing  for  destruc¬ 
tion  of  criminal  records  are  being  con¬ 
sidered  and  passed. 

The  New  York  News  recently  put  it 
this  way;  "On  the  theory  that  a  crimi¬ 
nal's  right  to  privacy  is  paramount  to  the 
public's  right  to  know.  New  York  is 
about  to  adopt  a  set  of  regulations  block¬ 
ing  the  public  and  the  news  media  from 
learning  about  a  person's  criminal  rec¬ 
ord." 

The  News  article  continued:  "If  a  man 
were  arrested  for  raping  a  child,  and  he 
had  a  history  of  two  previous  rape  con¬ 
victions.  law  enforcement  olTicials  would 
be  allowed  to  release  details  of  the  new 
crime  and  arrest,  but  would  be  prohib¬ 
ited  from  releasing  details  of  the  rapist's 
earlier  conv  ictions.  f  urther,  if  the  same 
man  later  applied  for  a  job  as  a  security 
guard  at  a  private  nursery  school,  there 
is  no  way  that  the  school  administration 
could  obtain  the  man's  criminal  history 
from  the  state's  computers." 

As  James  Russell  Wiggins  puts  it  in  his 
Ellsworth  (Maine)  American:  "If 
Maine's  expungement  statute  had  been 
in  effect  when  John  Peter  Zenger  was 
acquitted  of  libel  in  New  York,  in  17.^4. 
the  record  of  that  great  trial  would  have 
been  extinguished." 

"There  is  a  powerful  movement  in  this 
country,  in  Maine.  Minnesota.  Hawaii, 
and  in  Oregon,  and  in  Washington  as 
well,  to  achieve  by  rides  and  regulations 
and  by  statute,  concealment  or  ex¬ 
pungement  of  criminal  records. 

"This  springs  from  a  humane  and 
civilized  impulse  to  protect  those  who 
have  been  accused  wrongly  of  the  com¬ 
mission  of  crime  and  to  rehabilitate  those 
who  have  discharged  by  prison  sen¬ 
tences  their  debt  to  society  for  crimes 
they  have  committed. 

"To  gain  this  important  social  end. 
many  groups  seem  willing  to  expose 
Americans  to  the  hazards  of  secret  ar¬ 
rest.  secret  trial,  and  secret  punishment, 
notwithstanding  the  eloquent  testimony 
of  the  victims  of  totalitarian  Justice  in 
fascist  and  communist  countries. 

"Society  ought  to  forgive  those  who 
have  been  convicted  of  crime;  but  it  need 
not  necessarily  forget  the  matter  utterly. 
The  passion  to  throw  the  cloak  of  secre¬ 
cy  over  past  offenses  can  endanger  the 
rehabilitation  of  the  convicted  felon  and 
imperil  the  lives  of  other  citizens. 

"A  recent  terrifying  case  in  point  is  the 
case  of  Thomas  W.  Whalen,  30.  of  210 
Rhode  Island  Ave..  N.E.,  of  Washing¬ 
ton,  D.C.  who  was  found  guilty  of  the 


murder  of  Rebecca  A.  Rieser,  in  Sep¬ 
tember  1972.  Whalen,  in  1956 
bludgeoned  an  SO-year-old  woman  to 
death  and  was  committed  to  St. 
Elizabeth's  Hospital.  While  on  conva¬ 
lescent  leave  from  that  institution,  he 
was  convicted  in  1962  of  a  rape  and  rob¬ 
bery.  While  on  parole  for  that  crime,  he 
was  employed  by  McLean  Gardens 
apartments  as  a  yard  man,  when  the 
parole  officer  withheld  the  facts  of  his 
background. 

"On  .September  10.  1972.  the  body  of 
Rebecca  Reiser  was  found  in  her  apart¬ 
ment.  w  ith  bed  clothing  around  her  neck. 
Police  at  first  thought  the  crime  was 
suicide.  Whalen  had  been  in  the  apart¬ 
ment  complex  that  morning  picking  up 
furniture  the  apartment  owners  had 
given  to  some  employees.  Whalen  was 
convicted  of  the  crime  in  D.C.  Superior 
Court  on  Jan.  16.  1974. 

Rebecca  Reiser  had  come  to 
Washington  to  use  her  skills  as  a  marine 
biologist  and  a  computer  scientist  in 
work  for  the  Interior  Department.  Her 
parents.  Mr.  and  Mrs.  Raymond  Reiser 
of  Pittsburg  came  to  Washington  and 
personally  selected  the  Mcl.ean  (iardens 
apartment  because  of  its  security  precau¬ 
tions.  which  included  an  arrangement 
under  which  all  visitors  to  the  building 
had  to  pass  through  a  front  lobby  and 
obtain  approval  of  a  receptionist.  She 
was  killed  only  a  month  after  she  arrived 
in  Washington. 

"Whalen  was  hired  by  Mcl.ean  Gar¬ 
dens  in  March  1972.  on  referrel  from  the 
D.C.  parole  board.  The  hoard's  counsel¬ 
ing  service  recommended  him  after  re¬ 
ceiving  notices  from  his  parole  officer 
that  Whalen  had  been  convicted  of  rob¬ 
bery  charges.  That  report  did  not  men¬ 
tion  that  he  had  killed  a  woman  when  he 
was  13  years  old  and  that  he  was  on 
parole  from  robbery  and  rape  convic¬ 
tions  committed  while  on  convalescent 


leave  from  St.  Elizabeth's  hospital.  A 
parole  otTicer  did  visit  Mcl.ean  Gardens 
the  day  after  he  was  hired  and  warned  he 
was  a  suspect  in  three  unsolved  murders 
and  shrnild  not  work  indoors  at  the  com¬ 
plex.  Nevertheless.  Whalen  was  pro¬ 
moted  from  yard  to  maintenance  work, 
where  he  had  keys  to  more  than  700 
apartments. 

"In  September.  1975.  the  parents  of 
the  murdered  girl  were  awarded  S201 .633 
in  a  suit  against  the  government  of  the 
District  of  Columbia  for  the  negligence  of 
parole  officers  in  recommending  that 
Whalen  he  hired  at  the  apartment  com¬ 
plex.  The  parents  also  won  a  settlement 
of  S650.000  from  Mcl.ean  Gardens. 

"There  are  many  situations  in  which 
previous  criminal  acts  may  be  irrelevant 
and  immaterial,  so  far  as  employment  is 
concerned.  There  are  other  situations, 
like  this  one.  w  here  it  is  dangerous  to  the 
public  and  unfair  to  the  former  convict, 
to  conceal  the  past  and  place  the  con¬ 
victed  man  where  further  crime  is  in¬ 
vited. 

"Statutes  in  Maine,  and  other  states, 
regulations  being  considered  by  the  l.aw 
Enforcement  .Assistance  .Administration, 
and  proposals  before  Congress  in  S. 
2()()S.  S.  1427.  and  S.  142S.  risk  degrees 
in  secrecy  in  order  to  protect  persons 
convicted  or  accused  of  crimes.  I  hey  in¬ 
vite  the  kind  of  concealment  practised  by 
the  parole  ofilcers  of  the  District  of  Co¬ 
lumbia.  who  did  not  tell  apartment  own¬ 
ers  how  dangerous  W  halen  had  been  in 
the  past,  fhis  unfortunate  man  had  a 
right  to  protection  against  himself;  and 
siK'iety  had  a  right  to  protection  against 
him. 

"Statutes  aimed  at  concealing,  seal¬ 
ing,  and  expunging  of  criminal  records 
threaten  the  safety  of  those  accused  and 
of  those  convicted  of  crime,  and  they 
threaten  the  security  and  safety  of  the 
general  public,  as  well.  Ihe  Washington 
parole  officers  did  improperly  what  a 
great  many  statutes  and  regulations  now 
under  consideration  will  hereafter  do 
legally,  unless  an  aroused  public  puts  a 
stop  to  these  proceedings,  in  Maine  and 
elsew  here." 
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Brokers  of  Newspaper, 
Radio,  TV  and 
CATV  properties 


WASHINGTON,  D.C.; 

1730  K  Street,  N.W  20006 
(202)  393  3456 

CHICAGO: 

1 429  Tribune  Tower,  6061 1 
(312)  337  2754 

DALLAS: 

6060  N.  Central  Expwy.,  75206. 
(214)691-2345 

SAN  FRANCISCO: 

111  Sutter  Street,  94104 
(415)  392  5671 
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The  Harris 2200: 


Tbur  first  easy  step 
into  pre-press 
automation 
can  save  you  more  them 
$5yOOO  a  week* 


*crois  2100 


The  Harris  2200  is  a  video  layout  system  that  automates  a  high  percentage  of 
retail  display  and  classified  advertising  production 
-  With  it,  your  newspaper  can  produce  finished  display  ads  faster,  better 
and  less  expensively  than  ever  before.  Your  advertising  sales  depart 
ment  can  offer  later  closing  deadlines  to  retail  accounts.  Your  pro 
duction  department  can  process  expanded  volume  without  an  ex 
panded  staff.  And  your  systems  group  can  use  it  as  a  key  building 
block  in  your  newspaper's  front-end  automation  program 
cause  the  Harris  2200  is  an  easy  first  step.  It  installs  in  a  few  days 
requires  no  site  or  systems  planning,  but  works  well  with  virtually 
every  type  of  editorial  input  and  phototypesetting  system 

But  the  biggest  advantage  by  far  of  a  Harris  2200  is  financial.  It  is  a 
money-saving,  profit-making  machine  that  can  return  your  invest 
ment  in  about  one  year’s  time. 

In  fact,  we  estimate  that  many  of  the  more  than 
1 00  current  users  of  the  Harris  2200  save  as 
much  as  $5000  a  week  in  reduced  display  ad 
production  costs. 

Let  us  give  you  our  2200  ROI  Presentation.  It 
will  show  you  the  four  areas  of  precise  savings 
that  you  can  expect. 

Call  or  write;  Harris  Corporation,  Composi 
tion  Systems  Division,  2140  Troutman 
Boulevard,  Melbourne,  Florida,  32901  Tele 
nhone:  t3051  727-4790. 
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Get  oil  these,  and  more,  with  the 


TRI-STATE  AREA  GROUP 


The  “people  pattern”  retailing  areas  served  by  Evansville’s  COURIER  and  PRESS,  Owensboro’s 
MESSENGER-INQUIRER  and  Henderson’s  GLEANER  make  a  big,  natural  market.  21  inter¬ 
dependent  counties  share  common  concerns,  geographic,  cultural,  economic. 

Here’s  a  cohesive  market,  with  varied  socio-economic  interests— urban,  rural,  industrial, 
commercial.  638,000  people  share  over  $2  V2  billion  of  Effective  Buying  Income  and  bring  to  the 
marketplace  $1 V2  billion  worth  of  Retail  Sales. That’s  more  than  is  found  in  many  larger  metro  areas! 

Huge  sales  opportunities  await  advertisers  in  this  unique  market,  so  easily  and  effectively  reached 
with  the  Tri-State  Area  Group.  Its  newspapers,  selling  150,545  copies  daily  and  159,328  copies 
Sunday,  serve  the  market  as  no  other  medium  can;  outside  media  have  scant  appeal.  The  Group’s 
penetration  throughout  the  21 -county  market  is  remarkably  good,  offering  a  ratio-to  household 
coverage  averaging  an  unusually  high  66  percent,  daily  or  Sunday. 

That  kind  of  advertising  weight  can  help  take  a  big  load  off  your  mind. 


Ask  for  our  market  brochure  and  . . .  join  the  Group! 


SOURCE:  Sales  Management's  1975  Survey  of  Buying  Power' 
Latest  ABC  Audits  and  Publishers'  Statements 


m  EVANSVILLE,  IND. 

Courier,  Press,  Courier  and  Press 


HENDERSON,  KY. 

The  Gleaner 


OWENSBORO,  KY. 

Messenger-Inquirer 


TRI-STA’TE  AREA  GROUP 


Represented  by  Scripps-Howard  Newspapers/ Allied  Newspapers,  Inc. 

New  York  •  Atlanta  •  Chicago  •  Dallas  •  Detroit  •  Los  Angeles  •  Philadelphia  •  San  Francisco 
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